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Illustrated ee . = ; : : : é ; ; 
WS.-84 SCHEUER artisans consider it a personal obligation to ever strive for greater 
Six-Shelf Displayer achievements in producing display fixtures of unchallenged artistry. It is a 442" 
28"' High, 34" Wide case of understanding the high position of leadership their company has earned bys revere 
i vs . ° ene . é é ° 4 ‘ d their b 
Six 8" Aquaplate deservedly and = sensing the responsibility of maintaining that) leadership. eae 
Glass Shelves ‘ ; : ; ca ‘ : : ‘ : ; 
. — Nothing less will do. So when you consult SCHEUER for display units of more etely 
Boch $42.50 bys, ace 
than ordinary appeal. you can expect to get a superior product from this house Brough ho 
of specialists in the fabrication of Lucite and Plexiglas for display use. _— 
| 
307 WEST 38> ST.. AT EIGHTH AVE., NEW YORK CITY 18 
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4A Ud A UE M OHKPT EVE Y BR FF Veuvreviwnv 


SYMBOLIC IN DESIGN.. 
MEMORIAL DAY 


IN MEMORY oF 
THE MEN AND) WOMEN @F 
OUR ARMET) FORCES WHO 
GAVE Su ALLAN TAY TO 
WPHOLN Tee HONOR ANE 
FRIKDOM UF HEIR COUNTRY X 


* 
4 : 
Sanaa 


442—"‘In Memoriam” Comura, a design that 
®ys reverence and tribute to our Glorious Heroes 
d their brave deeds. Marble shaft design bears 
Bignia of the Army, Navy and Marines. Executed 
mpletely in graduating tones of blue and blue 
ys, accented by pink casts in marble shaft, 
ough holf-tone silk screen process on flexible 


mura stock, Size 30”x 90” Each $5.95 











FOR PEACE 
G-344—"‘‘Dove of Peace’’ Comura design in 10 beautiful 
oil colors, blended tones of shaded blues and white pre 
dominating, reproduced through half-tone silk screen oil color 
process, in sculptured effect technique on flexible Comura 
stock. Size 30° x 90” Each $5.75 


“TRUMPET DRUM’? COMURA 


P-1144—Shaded tones of red background silhouettes blue 
and gold colors of design, screen processed in 8 halftone oil 
colors on flexible Comura stock. Size 30° x 90". Use as base 
for booths ... in dozens of practical ways Each $5.75 











.IN FULL BEAUTIFUL COLOR 


SELL WAR BONDS 


G-441—“‘Let’s Finish the Job"’ Bond Driv 
Comura, deep shaded tcnes of blue, blended white 
and grays, dramatized with bright red and ac 
cented with touches of brilliant color, silk scree 
processed in oil color on flexible Comura stocl 
Mount, staple, tack or paste to any backgrounc 


Size 30°x 90° Each $5.9 
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Pass This Issue Along OUR NEXT ISSUE THE COVER 


You get the most value from DISPLAY The May I5th number will be the Special Market A rather unusual footwear display is seen 
WORLD when you share it with others. See issue, replete with outstanding special features. on the cover this month. The work of Donald 
that it reaches other executives of your organi- Among them will be a well-illustrated presentation D. Kester, Rothschild & Sons, Inc., Kanses 
zation and the members of your department. of modern display in Geneva, Switzerland—the first 

such account to reach America since the war began; 
the story is by Georges Loewy, now covering the 
European scene for DISPLAY WORLD... . Another | %dded for human interest. The backgrounc 
special article will deal with how interior display is was of seamless paper, and a roll of ‘he 
handled at Filene's, Boston, and still others will dis- same material lies along the floor at the 
cuss widely varied and highly interesting subjects. rear. 


City, it presents the merchandise at a low 
level plane of sight, with a mannequir 





THE POWER OF A PICTURE 


to move the mind 


A masterpiece of visual presentation stirs the mind, stimulates the emotions, and initiates action as no other 
form alone can do. By what he sees. man is swayed admire -mulate acquire. The great abstrac 
orm alone can Go, by what he sees, man Is swayed to admire, to emulate, to acquire. [he great abstrac- 
tions are epitomized by visual symbols ... the hour-glass of time. the scales of justice, the horn of plenty. 
The most trenchant words are those that create a vivid image. Concretely then. dynamic selling of tdeas or 
products, in war or peace, is only as strong as its use of Visual Presentation. We are proud to be asso- 


ciated with those knowing men and women who have turned their greatest skill and artful imagination to 


OWihiows bue 


498 SEVENTH AVENUE, NEW YORK 18 


this vital phase of merchandising. 


CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS e CYRILLE STEINER FIXTURES 
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YOU’LL GET 


ACTION 


WITH THESE GRIPPING 
7th WAR LOAN DISPLAYS 





—Their sacrifices mean that you have "a ren- 
dezvous with your Country's destiny’ May 14 
till June 30, the dates to "pour out your might" 
for the Mighty 7th War Loan. 


ANOTHER GOLDEN GATE at San Francisco to 
World Cooperation for Peace, Security, Freedom. 


This "TOMORROW THE BETTER WORLD" Display 
(approved by OWI and State Department) will help 
you tie in with the United Nations Meeting scheduled 
to start April 25 and to continue six to nine weeks. 





(VWB145-5) “7TH WAR LOAN” 3-pe. set each set consists of one (1) Display 
Displays, each one 29'.” x 42”, 
Mounted on heavy 


printed in photo-gelatin process, 


Price, $15.75 


Please order by Code—Detach Order Form 
Shown below—Or Wire Your Order NOW. 


BISHOP PUBLISHING COMPANY 


427 W. Randolph St.—STate 7569—Chicago 6, Il. 


and sepia. seasoned cardbéard. per 3-pe. set, 








m 
TOL 


AN 
wi 


ORDER FORM FOR BISHOP DISPLAYS 


BISHOP PUBLISHING 
$27 W. Randolph St., Chicago 6, I] 


COMPANY, 


‘ 
‘ 
‘ 
’ 
‘ 
‘ 
' 
‘ 
‘ 
‘ 
Ship F.O.B. Chicago, i Express Prepa the “ 
‘ 
VWRB4 rH WAR LOAN S-pe. set (e h set consists : 
of one Display y”  ¢ 42 nd two Displavs « h 29 x 4 . 
1 attract n olors 1 Heavy Seasoned  ( rdl 8 
‘ 
‘ 
‘ 
VW45-5) “TOMORROW THE BETTER WORLD" D ‘ 
} X ; ! ttractive or on He Sx ne 2 
‘ 
{ ‘ 
‘ 
‘ 
WS “ 8 
‘ 
) 1) ‘ 
‘ 
’ 
GC Qt 4 
‘ ‘ 
1) 4 
' 
‘ 
' 
‘ 
\ ' 
‘ 
‘ 
( 7 N S ° 
' 
BR : 
‘ 
‘ 
S P 0) 1) : (VW45-5) “TOMORROW THE BETTER WORLD” Display, one (1) ecard, 
processed in 7 colors on heavy seasoned cardboard Pasted on picture 


$6.45 each F.O.B. Chicago 
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=o” 
four (4) colors, 


x 42” 
red, 






















and two (2 


vellow, blue 


F.O.B. Chicago 


size 





59 x 4 


in 4-color Kodachrom: 
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ruts HON sicuature LETTER 


will appear on oe covers of hundreds of Magazines 
/ during the Mighty 7 th War Loan 


i 


TO DE AMERICA PROPLE 


Like the $100 Bond which was used for the 6th 
War Loan, this letter is the theme for the 
Mighty 7th. Tie in with this patriotic 7th War 
Loan Activity by displaying the GIANT size 
sceauy te tena letter along with GIANT size portraits of the 
Kecrrr Wttiont Bak, : >| 7 Top Military Signers — Marshall, Leahy, 


a 
9° aga ke. Gites 


6 igh Dae hemes Sy Pha MacArthur, King, Eisenhower, Nimitz, and 
Arnold. 


(L8 Group) includes one Giant Letter 37" x 49" and one portrait 
37" x 43" of each of the 7 Top Military Signers. All are dark sepia 
photo-gelatin reproductions of original oil paintings with identifying 
name on each, on white offset paper. The letter is also in dark sepia. 


(L8 Group) Price, $24.80 per 8-pc. set, F.O.B. Chicago. Not singly. 


Please use code (TR) for ordering additional quantity of the letter 
at $4.85 each, F.O.B. Chicago in this way—with your order for one 
or more of the above 8-pc. (L8 Group) set, you may order addi- 
tional number of the letters you want at $4.85 each, but orders for 
the letter alone will not be accepted by us unless you already 
ordered recently from us some of these portraits of Military Leaders. 


Please order by above Codes—Detach Order Form shown below, 
or wire or phone your order NOW. 


PACIFIC: EXHIBITS CO. OF ILLINOIS 
466 WEST SUPERIOR STREET DELAWARE 6950 CHICAGO 10, ILLINOIS 


(L8 GROUP) ORDER FOR GIANT PORTRAITS 


PACIFIC EXHIBITS CO. OF ILLINOIS, 466 W. Superior St., Chicago 10, Illinois 


le ~ Pa ’ 
Plea ip us F. O. B Chie ago, via Express Prepaid, the following 


portraits oft Military Leadet (each one 


City & State 
By 


nding Purchase Order 
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™ ON'T 


of a popular song 


fence me in” may be the words 
—but they seem to 
be just as applicable to the mer 
to be 


according to some authorities. 


handise displayed in postwar. stores, 
lomorrow’s stores, stocked with new types 

t merchandise resulting from technological 

advances accelerated through wartime needs, 

are expected to greet the public in a new 

type of setting. 

merchandise 


“The twmaginative display of 


will be a prime factor in bringing about a 





steady ring of the cash register in postwat 
merchandising,” is the way the prospect was 
summed up recently by H. Creston Doner, 
design director of Libbey-Owens-Ford Glass 
Company, in a_=statement for DISPLAY 
WORLD 

eager public, clamoring to purchase 
mn nd improved peacetime products, will 
be attracted to the best-displayed merchan 


1; 


the most modern of store fronts and 


st interiors,” Doner said 


vhat will be the most impotant tea 


postwar construction? Doner be 
if that continuity and consistency of de 


S! e the number one needs of tomorrow's 


example, the open-taced type ot shop 


t 


is trend,” he explained. “This type 


DISPLAY WORLD 


sign at the right. 


VISUAL FRONTS...A Display Trend? 


"Yes!"' according to Creston Doner, 
design director of Libbey-Owens- 
Ford, who believes that many stores 
of the future will be virtual display 
windows of giant size with glass- 
topped display cases which start 
on the outside of the building and 


continue through into the interior. 


of shop we call the ‘visual front. Large 


glass, together with 


areas ot polished plate 
entrance doors of plate glass of the “Tut-flex’ 


type are used to eliminate the traditional 


dividing line between exterior and interior: 


thus the ‘visual front’ virtually converts a 


display window Fon 
sketch ton 


directing 


store into a gant 


example, consider the an apparel 


shop \s a 


eves to. the 


means oft Customers 


interior displays, the row. ot 


glass-topped display cases starts outside the 


building and continues through the interior 


] 


The departmental sign on the right also 


would tend to unite the interior and exterior 


construction Large suspended letters are 


suggested tor a sign which tollows the con 


ed to serve 


tour of the store’s marquee, design 


—Close unity between exterior and interior is provided for the apparel shop front by 

display cases from outside of the building through the interior and by the departmental 

For the food store, interior wails and ceiling are of the same 

materials as used for the store front; structural glass and mirrors are used extensively 
throughout the store— 













































as a permanent awning. The floor-to-ceiling 


mirrored wall on the right-hand side reflects 


the ‘visual front’ and the = store interiot1 


creating an illusion of spaciousness 

“By replacing old-fashioned windows with 
a new ‘visual front,” he commented, “the 
retailer can gain at least 3 feet of additional 
front of his store 


selling space in 


“Furthermore, such store tronts are «ce 
signed with a permanent type of awning so 
that the 


ing abundant davlight, 


large area, although turnish 


glass 
is adequately shaded 
through the vear. Fading of merchandise ts 
thus reduced to a minimum. 

“Or consider the drawing tor a tood store 
Bv suggesting that interior walls and ceiling 
bye built as those 


with the materials 


front of this store, the 


Salle 
used on the designers 


propose a visual tront which focuses atten 


tion directly on the merchandise within. the 


store Continuity of design is evident in the 
light-colored structural glass on the 
right Like 


polished plate glass 


use of 
pilaster and interior wall at the 


wise, at the leit, the 


the exterior 1s continued 
front to reflect 


mirrored wall on 


he yond the 


} 


plate vlass 


food 


displays and make the store appear more 
spacious. The dark-colored structural glass 


slanted to correspond with the 





mirrored wall 


[( eee buge 68] 











Chicago stores are discussed in the accom- 


panying article. 


page are two settings from Marshall Field & 
Pirie 


been 


Co. Below, scenes from Carson 
Scott & Co., the sixth floor 


converted into "The Village." 


where has 


next page, from The Fair Store. 


sixth-floor ‘'Village'’— 





Lit 


with 


\G,0) 
those ol 


display directors, in commot 


other cities where. thr 


brownout has affected window display, 


thre 
big 


good mt 


more of their attention to 


Whale ot the 


well known tot 


Aare Living 


store interior most city's 


stores already are 
rior display and storekeeping in general, it 


] 


seems that there 1s 1 


do a still 


OW apparent a 


effective display job within 


MOE 


] 


where the brownout, thus tar, does 


thre 


thre Store 


not extend \ tour of bigger stores 
shows display spots practically everywhere 
department ¢ 
trathe 


robs 


elevators, 


near escalators } 


trances—wherever heavy exists. Some 


display discusse¢ 


lou 


escalator 


especially — fine 


and illustrate 
Neat the Ol 
Marshall Field & Co. 1s a 


children’s displays, 


Ae 
tollowing 
thre floor at 


series of excellent 


thre 


fourth 


two being show! 
John T. Moss, Ji 


realist 


Weal 


in the first photographs 


directo1 ol desien, at lic ved a house 


exterior, with three children’s mannequins 
posed realistically before the white door 
Yellow flowers bloom in the flagstone door 
vard, blue-birds rest in the budding tree and 
on the doorknob, and the whole effect 1s 
spring personified 

Phe next unit shows a corner room. set 
for a child’s tea party Black and white 
striped paper 1s used on the walls, while the 


plain panel makes an effective background 
for a collection of pink and white china, 
gold tramed pictures and an antique clock 
Wall seats are upholstered in dark green 
Phe tablecloth 1s Shocking pink The card 
reads: “A Girl Has To Be Pretty for a 
Party.” 

Phe third display, not pictured, shows a 


corner ot a girl’s room, effectively decorated 


in deep pink and white Drawer cabinets 


built into the walls painted deep) pink 


and the 


pink 


Ale 


window seat 1s covered in) dainty 


and white material. Flower pots on thi 
are painted pink, also, and the 


hie “How 
look New 


lee 


] } 
WINGOW I¢ 


curtains ate white card reads, 


prim and pretty they in their own 


traditional setting.” 


kngland 


W hail 


speaking ot Field's, one is imme 


—Three major interior display promotions from 


At the upper right on this 


Upper left, 
. The re- 


maining photographs are all views of Carson's 


desire to 
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Let’s Think Of... 


diately aware of this great store’s sincerity 
The 


abutments in the two huge foyvers on 


and desire to help with the war effort. 
ledge 


the main aisle—usually bedecked with elab- 


orate decor—now carry installations of ma 


chinery with mannequins garbed in covet 
alls hood 


shown turning out tools of war. The slogans 


and protectors, or in slacks, and 


that appear above the machinery read: 
“Get 


“Buy 
\ War Job;" “Do It Now.” 

the ad 
vertising department of The Fair Store, de 


Bonds :” 


Sam Blum, working closely with 


signed and installed a beautiful fairyland 
spot on the eighth floor, the chief attraction 
being a train ride for the children on a 
miniature streamliner (One section of the 


setting 1s seen in the first illustration on the 


next page.) Blum’s inspiration for the de 
sign came from “Alice In) Wonderland,” 
with papier mache characters in bright hues 
placed in rows around an arched column 


setting. Brightly colored papier mache 
productions of Borden's Elsie and I 
also made their bid for attention. The 
track ran in and out of the fairyland 
tasy, which drew thousands of childret 
this Easter attraction. 

Another added feature on The [airs 


eighth floor is a high school art show 
proximately 4,000 
northern part of Illinois, 


students from 


including Chiu 


are exhibiting their art, much of it sury 


ingly good in idea, conception, design. 
Sixteen prize entrants judged as 
recognition. — | 
thir 


prot 


color. 
best 


like 


enter for national 


these keep the customer from 


of merchandise scarcities, and 


splendid relations for future good will 
five 


The remaining illustrations ar 
voted to one of the most unusual int 
settings to be found anywhere. The Ant 
Galleries on the sixth floor at Carsor 


the enti 
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... INTERIOR DISPLAY 


\ 


A 


Ce. have been remodeled and_ the 


department now represents an adaptation ot 


hteenth century 


' 


English and American 


streets of houses and = shops 


the 


with 


ing theme ot “Living with 


the shortage of commercial furni 


ecially in the fine reproduction lines, 
ple not betore considered 
intiques are now potential customers 
the Village it felt 
not understood well 


considered thes 


who have 


was 
too 


planning 
Wues were 
n are not because 
presented in an un 


Before 


netimes been 
unattractive 
to the designing, 


he \ illage, a 


vas) made Phe 


Mmanhnet 


building and fur 


customer reaction 


cross-section o 


ntacted represente 1 those interested 


Q pieces and accessories not only 


itv and suburban but also 


homes 


for small apartments, country houses and 


Business and professional men were 
their 
period pieces in their offices 


arms 


interviewed as to reaction to having 
comfortable 
The indicated that a 


people of all income brackets were 


survey percentage ot 
interested 
in antiques when they understood that thes 
that they are 


range 


are practical an comfortable, 


procurable in a wide price and it 


they can be given a certain amount ot guid 


ance and advice on how to place them in 


how to employ fabrics, wall 


ae or 


their homes, 


papers and coverings with them, 


how to incorporate period pieces with mod 
and decorative 
that 


treatments, the 


ern furniture, paintings 


schemes. It was discovered there was 


deco 


an interest in mantle 


rating of chests and buffets with suitable 


accessories ; questions were asked about cor 
halls 


that 


recreation rooms It 


ality 


ners of rooms, 


suggested individ and cl 


making lamps 
butter 


room by 
teapots to 


could he added to a 


ot everything from pewter 


churns. interviewed responded well 


People 


to ideas for gifts, framing, table and 
buffet settings 

With = these 
mind, store representatives began on 
hali of study, de 


visited 


picture 


customer-reaction tacts In 
a plan 
and a 

They 
and homes furnished with fine 
traveled through New 
vania, New York State, 
both properties and furniture, 


sold The 


representative sent many shipments of qual 


which took a veat 


and buying museums 


signing 
antiques ; they 
Pennsvl 


West 


and 


England, 
and the Middle 
buving 


accessories to be store’s London 
Key decorators and their 


this 


ity English pieces 


worked with merchandise, 
floor 
that 


usability 


associates 


} 


trving tabrics, coverings, color motits 


1 


beauty witl 
staff 


combined 
and The 
[Continued on page 


selecting pieces 


displa 


56] 


comlort 
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NEW YORK DISPLAY 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


He rooftops of country barns were the —At the upper left, by Henry Callahan, a bunch ot deep purple violets. The shadow tra 
atmospheric props used by Display Lord & Taylor. . . . Upper right, by Jean box, with deep two-tone frames, center ul 


Director Henry Callahan in the Lord & Moore, Delman's. .. . Lower left, by Winston an overall panel carried directly back ot tl ste 
Favlor windows to carry out the tashion Jones, Franklin Simon. . . . Lower right, by window glass, finished in a blue-green grass 
message, “There's a new look to country Jack Lahmyer, The Tailored Woman... . cloth. (Photograph at upper right, opposit Ira 
clothes—lines are soft, styles are shapely (All photographs by courtesy of Virginia page. ) tl 
and the smartest color of all is Gray.” Little Roehl Studio, New York City) — Spring styles in navy, brown and b 
Howers bloomed here and there in the mossy shoes were simply shown by Display | 
crevices of the weathered gray shingled root tor Jean Moore in three windows at 1) it 
and large branches of the flowering for wall painted in a misty atmospheric scene man's betore highly pleasing backer 
sythia were banked as background. A little gave a portrait-like teeling to the grouping executed by Tom Keogh. The symbol 
woolly white lamb had progressed trom. the of three mannequins, whose costumes aptly ure suggests a wood sprite emerging 
straw-covered area of the floor and proudly demonstrated that “Navy Blue is Young — the greenwood. The entire painting 1s 
ippeared in the foreground, while a pigeon Navy Blue is Fresh . Navy Blue is in black on white, except for the brig] 
had paused in flight to rest on the out wondertul—when vou add a touch of out drapery around the neck of the figure 
stretched hand of one of the mannequins Iresh new Navy Pink!” The curved line was) same idea being carried through the 
(One of these displays is seen in the first | continued in the back of the chartreuse-coy and included as a vivid blue and velk 
illustration. ) ered settee and the little cocktail table with = the adjoining displays. A grouping of 

\ large shadow-box with a curved back green cloth, which bore cocktail glasses and less branches on the white floor plat 
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Was finished in charcoal black. (Second 
illustration.) 

Familiar episodes in the life of the “Great 
\merican Family” were delightfully por- 
trayed by Display Director Winston Jones in 

series otf four windows) at Franklin 
Simon's. Each window subject (“The Maid's 
Night Out;” “Furlough Party ;:” “A Walk in 
the Park,” and, in the accompanying illus 
tration, “Sunday Morning at Home’) gave 
Ml Opportunity to remind the public that this 


S othes every member of the family 


ar glass panel was fitted into. the 


lirectly back of the window glass to 


reme right and lett of the display. A 
apery was lightly painted on one 
ith a table and lamp similarly exe 


the second panel The inclusion 
Ey snail led ' r 
Lliass panels provided an amusing 

to furniture and at the same time 

Id back any light from the display 
lamtly group was realistically posed 
ifferent section of the Sunday mort 
Father, in his comtortable chait 


ttee table, was looking up trom the 


| 
sheet big sister was pormg over 
pages; mother had spread the 
the floor to read to Junior: while 
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Bloomingdale's— 


grandmother, seated on the plaid settee, 
dropped her paper and was devoting her en bloomed right out of the individual flower 


lass appeared in the 


ll to complete 


Spring hats flowered luxurtantly 1 








—Upper and lower left, by Franz Gobbi, pink and white to represent Iilacs. A flour 


... Upper right, by Henry Calla- ishing growth of mullinerv heads, these 
by Joseph Dultz, painted a pastel green, gave evidence of the 
spring styles which were continued in the 


bank of terns, leaves and dried flowers on 


had the floor of the window, where the hats 
active pots. Chokers, made by the display staff 
Another from black ribbons, bits of beads and dried 
bird Howers, were used on each of the green 
was millinery forms, while large bows of pink 
wooden shadowbox, mak blue and green tulle were carried around 
Phe the neck of each of the heads without shoul 
of ders included in the fountain collection 
applied against Bright green wood chips were used to cover 
of the floor of the window and the sky-blue ot 
section the backwall was just a shade darker than 
‘ the blue ot the tountain 
hosen The medium of panels ot glass was vet 
pink effectively handled by Display Director 
Franz Gobbi at De Pinna’s when “Portrait 
ke Suits” were presented \ modern version of 
Pailored a Greek relief was painted in ver bright 
( irtreuse qua, Orange ind ellow n tl 
WO back as well as the tront of the ela pane 
pastel thereb creating a teeling of greater deptl 
itl tor the displa setting Lhe panel mea 


lure [Continued on page 60] 
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Arrangement: This window consists of four figure 
arranged in a pleasing composition. The back 
yround treatment is particularly attractive in this 
display. The featured merchandise is misses classi 
tyle dresses shcwing vivid color contrast. 


Properties: Background is divided into three sec- 
tions or units. The two end sections are constructed 
to give the appearance of shingles painted gray. 
The center arch door has an attractive lattice-work 
desian and is done in two-tone —cream for the 
arched frame and brown for the door. 





{.ouis Gehring 


Display Designer and Consultant 
New York 


Arrangement: This window is a special promotion 9n 
summer footwear and is made up of three definite ur 
so arranged as to give formal balance to the comp 
tion. The arrangement and color contrast create 
pleasing summery effect. 


Properties: Fan and fence trellises are constructed 
wood finished in white to represent the regular garden 
trellis. Vines with leaves are entwined through the tre 
giving a pleasing green and white contrast. Millinery 
head forms supported by dowels are displayed in r 
bushes arranged at the foot of the fan trellis. 





Arrangement: By the sea, by the beautiful sea... 
is the display theme for this colorful window. Color 
is used lavishly in the display and the entire setting 
should be brought close to the glass. 


Properties: Backdrop can be painted to represent 
the sky and ocean, with sailboats in the distance, or 
a solid cool blue color can be applied. The bri 
liantly striped awning is arranged close to the win 
dow for additional perspective. The floor of the 
window is filled with beach sand, and beach ac 
cessories will help to contribute atmosphere to this 
gay seascape. The two mannequins should display 
colorful beach apparel. 
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COMING UP 


Arrangement: This Father's day window pays a spe- 

cial tribute to the fathers of America. It consists 
n of two units: one signboard and one mannequin. 
No merchandise is displayed. 


Properties: The signboard bears a message from 
Uncle Sam to the fathers of America. The message 
reads: ‘Thank you, Fathers of America, for your 
whole-hearted cooperation in the war effort.'' The 
mannequin is placed to the left, holding a Father's 
day poster in lower foreground. 
































Arrangement: This straw hat display consists of ons 
ingle unit with an accompanying blow-up, in the 


rearound taken from amens weor magazine. 


Properties: A wooden frame-work, painted white 
with somethina of a trellis effect, i 


C A 


int green backaround. Shelve t strios built within 
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Arrangement: [hi 


on men's light weight tropica vits. The display 
is made up of several elements to form a sinale unit. 
Properties: A tri-panel bamboo screen with shelf 
supports lends a tropical setting to the display. 
Note that end su are placed at a higher leve 

ina 


than the center suit. A disc riser in the fore rc 
used to display related accessories. The 
ard is placed at the left of the riser. 


window is a special promo 





y 










cage Display Scene 


By JACK POLLARI 
Madigan Brothers, Chicago 




































































Easter found the State street window j res 
entations in a gay and fashion-wise niood 
With the mercury hovering in the 70s, and 
the war news so optimistic, the browjout 
became a secondary nuisance that Chicago 


displaymen brushed aside. The “no light’ 
factor of course affected all installations. but 


each displayman solved this problem in his 
own ingenious way. 

The window photographs of “Buck 
Bowen, The Hub, are worth noting careiully 
(First two illustrations.) To solve his light 
ing problem and to get more natural day 
light, the floors were raised approximately 
30 inches from the sidewalk to give the spee- 


tator an eye-level view of the merchandis 
Youll note that this floor emerges as part 





of the framing of the window and recesses 
back about 3 feet. Bowen set his merchar 


dise on this platform, making the inspection 
of the apparel easy. Yellow paint was ap- 
plied all around the framed opening, and 
screened frames against a light gray back- 
ground turther accentuated this presentation 
Yellow daisies formed the decoration on 
each side. The card was captioned, “Dress 
for Success—in Smart Sports Coats.” 
Bowen's baby window is also noteworthy 
Here again the same principle of encourag- 
ing natural light and focusing the attention 





on the merchandise was admirably applied 
The legs of the stork tunctioned as a met 
chandiser with cross-bars for hangers 
wings and body were of satin. The three 
smiling cut-out baby heads were ruffle-edged 
against a pink background. The light blue 
satin pad along the front glass line was 15 
inches deep. Light blue silk drapes at the 





top of the window opening framed this ap 


pealing picture. The sign read: “Stalking 
the Stork? Then be sure to attend th 
Hub's tree baby development Clinic.” 

Ray Bianchi, at Goldblatt’s, achieved ai 
ethereal look to his foundation window, wit! 
a profuse cloud formation of white tarletat 


against a blue curtain. Figures and = torms 
reclined in all this wispy material, giving 
credence to the sparkling copys used o1 
card: “Dream things .. . heaven-sent an 
light as a feather; foundations tor evel 
gracetul figure ... for every budget.” 

In a series of nine Easter windows, ru 
ning the length of State street, John 1 
Moss, It., director of design for Marshal 
Field & Co., depicted typical Easter da 
incidents. 

From the apparel standpoint, the windows 
showed one costume in each window at 
three additional figures displaying hats. |) 
emphasize the hats, settings were designe N 

[Continued on page 46) 


—The first two photographs are of displays by 
"'Buck'’ Bowen, The Hub, especially treated to 

overcome the brownout problem. . . . Left, by = 
Ray Bianchi, Goldblatt Brothers. . . . (Photo- Fie 
graphs by courtesy of F. A. Kuehn & Co. Ba 


Chicago) — 
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are four of the series of nine used by John Moss, Jr., Marshall 


Co., along State street for Easter. Each 


figures displaying hats; in order to highlight the millinery, settings were 
ncident, 


such that at least three of the figures were seen behind a partition which 
extended to shoulder height— 


showed a typical 
and each featured one costume and three additional! 












By HERB CROSS 
"Dick" Whittington Studio, Los Angeles 



















































ee 
Of course Easter was the big theme in which was featured, but others displayed the merchandise stand out against a 
windows and interiors here recently, with boys’ or ladies’ apparel. Spotlighting was ground done in atmosphere blue. At ca 
the customary rabbits and lilies and other — used for the illumination, and various Easter — side of the window were branches and nat 
properties peculiar to the occasion. The — properties made the seasonal tie-in. ural foliage. Light, translucent drape 
details will be discussed below, but it should The second photograph is of a display used back of the greenery, and. the vi 
also be mentioned that there are numerous used by J. J. Haggarty’s, where Mary Ker- sticks were finished in gold. In othe: i 
other display themes to be reported—som«e win and Robert Gibson are in charge of dis- | garty windows, hats were shown on flow: 
of them particularly interesting, such as play Easter millinery was shown resting — carts. 
the beautiful series of flower windows used — on grassy mounds, being held out by charm- For a promotion of all-gabardine ap 
by Harvey Pettit for J. W. Robinson & Co. — ing little figures of Pan, or placed on dowels — Harris & Frank converted the store’s long 
But to clear up the general discussion on springing from Easter eggs cut in half. — stretch of window space into a semi r 
Easter in Los Angeles, probably of first Spotlighting was used effectively to make and used this slogan for the key-note 


interest is the annual Easter parade on 
Wilshire boulevard—"“The Fifth avenue ot 
the West.” or “Miracle Mile.” Merchants 
along Wilshire have, for the past five vears, 
sponsored this event and it is now taken fot 
granted as a colorful part of the spring 


scene in this city. Participating stores were 





all-out tor Easter in their displays ot 
course, and the whole event was extremely 
successtul 

Among the outstanding Easter displays 
were those of Desmond's, as pictured in the 
first illustration. This firm’s theme is. told 
in the slogan: “Our eighty-third Easte1 
In this, our eighty-third vear, we reaffirm 


h ] 


the policies which have made us an integral 


part of Southern California.” 
Phe Desmond windows) were converted 
into reproductions of old-tashioned | store 


fronts, and into each background were cut 


openings to represent an entrance door and 


two small windows. Three mannequins were 
used in each window, two dressed in) mod 
1 ) 


ern garb and the other in the stvle of 1862 





in the display shown here it was men’s weat 


of a feather flock together.” Against a ba 
ground painted lemon-vellow appeared s¢ 
eral cages, some painted blue and 
green. In the lower part of cach cag 
branches, and the “bird” in each was 
ot a shirt fitted with paper sculpture wing: 
be fore the cages were cards describ 9 
merchandise in the same manner as 
an actual aviary Phe lighting was gene! 
Ten men’s figures were attired in apy 
ranging trom street wear to sports ap} 
In the next ilustration we see on 
striking Easter displays used by Mrs 
Walbridge for Bullock's, the scene she 
a children’s playground equipped wit! 
box, swing, and pony-cart. Most inter 
probably, from a display standpoint w 
large papel mache tree at the rig 
branches extending across the entire 


¥ 
’ 
yo 
; 

5 

‘ 

¢ 

. 

, 

* 

’ 
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and festooned with enormous. blossot 


the form of Easter eggs Phe backs 


—Just above is one of the displays used by 
Desmond's in observance of the firm's eighty- 
third Easter in California. ... At left, by Mary 
Kerwin and Robert Gibson, for Haggarty’s. 

(All photographs by courtesy of ‘Dick’ Whit 





tington, Los Angeles) 
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—At the right, Harris & Frank's "aviary" for 
men's shirts in connection with all-gabardine 
merchandise. .. . Center, by Mrs. Laura Wal- 
bridge, Bullock's. . . . Below, one of Harvey 
Pettit's flower displays for J. W. Robinson & 
Co., in which series of windows the history of 
perfume was traced from early Grecian times 
through the days of Louis XV— 











was painted a sky-blue and adorned with 
Hoating clouds. Ten mannequins were used 
for this corner window, grouped in natural 
poses by the white fence in the background, 
under the tree, in the swing, and around the 
pony-cart. The floor was covered with wood 
shavings in chartreuse. Some general illu 
mination was used, accented with spotlights 


\s graceful and charming as an Eigh 


teenth century minuet were the displays cre 
ated by Harvey Pettit for J. W. Robinson 
& Co., as seen in the final illustration. Each 
vear Robinson's has a complete battery of 


windows in which flowers have the predomi 



























nant role, and the displays have come to be 
( xpected by the | Os \ngeles public. Those 
used this vear were. based on European his 
tory, with individual display themes rane 
ing from early Grecian days to the time ot 
Louis XV of France Phrough the entire 
battery was woven the story of pertume trom 
the days of the Hellenes up until France 
hecame the country noted tor its essences 

Flowers were used lavishly in all the win 
dows, of course, serving as a trame tor the 
paintings used tor the central background: 
each painting showed a scene trom the pel 
iod or country which was the subject of that 
particular display Phe paintings were done 
by the store’s own display staff. In the illus 
tration, for example, the subject is) Eigh 
teenth century France In the right tore 
ground, dressed in a costume ot that period, 
Is a mannequin apparently just emerging 
from a sedan-chai Ornate scrollwork in 


papier mache tramed the painting, and at 


each side of the window were drapes ot a 


ustrous material Phese Robinson displays 


ittracted literally thousands of spectators 
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The following displays are not illustrated 
\nother group of displays at Robinson's 
played up millinery, using large pansies 
violets and other flowers in the background, 
their long tendrils extending out to support 
the hats. In one window the millinery 
rested on forms made of pink roses. 

Kaster displays at The May Compan 
(downtown) had a musical theme to carr) 
out the slogan: “Duet in Easter-time.” 

We should certainly mention, while dis 
cussing millinery display, the redecorated 
millinery section at Bullock's, which has 
been done in a color scheme of turquoise, 
gray and pink. Millinery heads have been 
climinated, and the hats are shown on es 
pecially designed plastic stands or on mapk 
fixtures which are decorative as well as 
functional. 

\t The May Company, California fabrics 
are given an interior display with a Cali 
forma atmosphere through the use of repro 
ductions of mission bells, hung in connection 
with an ivy-covered wall and tiled root at 
the entrance of the department. 

















| 
; 


ie a ss ee 





SIisPrPLaAT Weert. O 


Continued demand for our displays of outstanding 
design and craftsmanship make it necessary for us to 
double our present space. 

After May l0th we cordially welcome all our friends 
to our NEW HOME at 1020 FORBES STREET where 
we will show our complete Fall Line and plans for 
Christmas. 


FOR SUMMER PROMOTIONS. WE SUGGEST: 





FATHER'S DAY FRUIT SELLER COTTON MINSTREL SUMMER COW 
Traditional Father Exotic Summer Colors Humorous and Gay! Bossie with Bib 
18 inches $ 3.50 16 inches $ 3.00 18 inches $ 3.50 Head only $ 3.50 
36 inches , $12.50 36 inches $12.50 36 inches $12.50 In 36 inch frame $12.50 


LONDON DISPLAYS . . 1028-30 FORBES ST. . . PITTSBURGH 19, PA. 


EASTERN REPRESENTATIVE... ALBERT LONDON — 714 CHERRY ST., PHILA., PA. 










—Above, a display by E. L. Vollmer for J. A. 
Adam & Co., Buffalo; the sketch was done on 
white cloth. . . . Upper right, by Stanley J. 
Hughson, Smith-Bridgman & Co., Flint, Mich. 

Below, by Leslie D. Slack, Wurzburg Dry 
Goods Company, Grand Rapids—winner of a 
$250 prize in the Shulton "Old Spice" contest 

in 1944— 


And Now... 


FATHER’S 
AY 


HE National Father's Day Council has 
asked by 


supply information which may be help 


been display executives to 
ful in preparing windows for the 1945 Fa- 
The 


council 1s glad to cooperate by passing along 


ther’s day which comes on June 17. 


facts guide displaymen in their 
The policy tor this 
vear’s Father's day is of course not dictated 


which may 


plans for this event. 


by the council. Phe council merely reflects 
the wishes of retailers as gathered from 
various discussions and conterences with 
them 

It appears that the feeling among” store 


Father's day, 1945, is that 
should be 


played down and the institutional side played 


Management tor 


the promotion of merchandise 


up The reason for this is obvious; mer 


chandise is scarce in the first place, and, 


in the second place, government. officials 


have indicated that, while the promotion ot 
satisfactory tor 


Father's day 1s_ perfectly 


wartime, it is best to conduct this promotion 
along lines that emphasize helping the war 
effort 

The National 


Father's Dav Committee, 


reas 


which is cooperating with the U.S 
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ury in the Seventh War Loan by conducting 
a spectacular Father Bond drive, is adhering 
to the The Father Bond 
drive is keyed to the idea that as the serv- 
their thoughts 
their families are on 
“Home 
the central idea this year. The Bond drive 
slogan is “There'll Be ‘Home Bonds’ for the 


War Bonds ‘The 


over-all desire. 


icemen begin coming home 


and the thoughts of 


the future of the home. Bonds” is 


Future If You Buy For 
Present.’ ” 


All thinking for 


1s to 


this year’s Father's day 
complete final victory to 
and world. The 
central phrase about father is: “Honor Dad, 
He's In There Fighting!” 

In addition to the Bond 
“Ten Commandments tor Hometront Dads” : 
War Bonds; more blood; 
Stick to my job; Volunteer in a hospital; 


bring and 


our country peace to the 


drive there are 


Buy more Give 


Share my car: Be active in salvage; Don't 
travel: Work overtime; Grow a Victory 
garden; Avoid black markets. 


Display managers will easily see the pos 





sibilities for original windows in each one 


of these commandments. Stores that wis! 
to give a complete bank of windows to Fa 
ther's day can devote a separate window to 
a different commandment — and there ar 
enough items for 10 windows. 
make a striking display theme 
invite editorial write-ups in the newspapers 

An official Father's day poster illustratio 
painted by Charles Towne. It 
shows an American seaman just 
from the Pacific with a Jap flag as a trophy 


This would 





and. should 


has been 
returned 


His baby is on his lap, wearing the sailors 


hat. The home-front father is also in the 
picture wearing the Father's day bout 
niere. The sailor's wife is embracing the 
two fathers This illustration comes 


many sizes and shapes. The seven-unit set 


is distributed at cost. There are also g 
blow-ups in colors and there is a very elab 
orate deluxe display for large stores. 
official display material can be obtained |! 
the Father's Day Council, 50 East 
street, New York City 17. 
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FISH NET..-- 


mesh size %4'' to 4%" 
widths vary according to 
size of mesh. Natural color 


only. 


Request Samples 
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SPANISH TILE 
ee ROOFING 
Only 
APPROX. SIZE 
$6.00 doz. Each section 
32"' wide x 24" 
e deep 
Brick Red & White 
SEA MDA—Plaster Anchor. Executed MDL—Plaster Lifebuoy. Executed Blue & White 
in dimension. in dimension. Diam- 
FEATHERS oat 26''. Each 7.75 eter 23". Each 75 4 sections to set 
Natural MDA & MDL—Two pieces packed § 9.00 
Only SER oy, sine 
$12.00 doz. COTTON ROPING— |" 20¢ 
MODERN DISPLAYS e 
e 1212 G ST., N. W. WASHINGTON 5, D. C. 
PEN WEAV 
DI-LON HEAVY YUCCA POLES pet Ha 
MARBLE PAPERS ogee TULLE MAT 
; . 6'x9 $9.00 ea. Framed on ¥%" 
32" x 48 Thin Yucca Poles $2.50 Bamboo—4'x5' 
visl $1.25 sheet $3.75 each 
sa Asparagus Fern 
. 24 pieces to bunch $2.75 
ul CYCUS LEAVES 
ne ST Sen Palmetto Leaves — 24" Fireproofed 
Bi Size 13 only Fireproofed 20" 
$3.00 doz. $2.00 Doz. $3.60 doz. 
| 
| Bamboo Panels—4'x8' $4.50 Closed Weave Tulle Mat—5'x6' $2.95 
| Sand Paper—40"x12 yards $5.50 Medium Sized Mexican Hat $5.00 
Greenlawn—50"'x12 yards, Paper Backed Straw Tea Mats—Natural 36"'x36" 
$12.00 roll $7.50 dozen 
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The Human-like qualities of Carrata 
Action Mannequins meet your specific 
needs for realism and perfect display 





California Made 
Mannequins... /e 

California 
Merchandise 





yi EASTER SUNRISE SERVICES 
HOLLYWOOD BOWL 





e 
| ys * REPRESENTATIVES 
Uv 


JACK CAMERON 


2420 RIDGEWAY AVENUE «+ EVANSTC 


LOTHAR F. DITTMAR 


174 CRESTWOOD ROAD « FAIRFIELD, CONN 


1150-1152 SOUTH LOS ANGELES STREET = LOS ANGELES, CALIFORNIA 


off the record 





—It seems to be a — of as 

icnic lunc , 
aah eres iat The scene is a — 
me “a Sound, near Seattle, in “ 
cit Sane is display director for ne 
haeBengel & Southwick a 7 
has always been ardently in oes 
display and is one of the field's ve 


—Seated is Leopold Mercier, — 
manager for rage! — te “ 
a, shown wi rs. 
pete Bay during a a ie 
In moments away from the store, “yr “ 
finds time for his favorite sport of tro 
fishing in near-by streams— 


—Displaymen of Decatur, Ill., meet to discuss a 


Wac recruiting drive for that community. 


right, Ted Peoples, Linn & Scruggs; Lieut. Felman; 
A. L. Squires, Gebhart-Gushard Company; Roy E. 
Ittenbaugh, Block & Kuhl, and Johnny Grady, 


Decatur Dry Goods Company— 





—Meet Harry Kra- 
mer, who from 1923 
until 1938 was dis- 
play manager for 
one of Berlin's 
large stores. He is 
now an American 
citizen and directs 
display for Joseph 
Frank & Son, Nash- 
ville. His hobby is 
music, and he is an 
accomplished vio- 
linist— 


—The tall gentleman is W. Arthur Gray, 
who is display director for Lansburgh & 
Brother, Washington. At the right is How- 
ard Bumba, who was Gray's assistant at the 
time the photograph was made, but is now 
in charge of display for Levy's, Louisville— 


hunting ae tert his 


g. 
lands Order 


s 
and Dazian's, 


Chicago 


—Wilbur Shrider, of The A. Es Stan, C 

ee "le, Ohio, io 
KING over his 

Picture was 

thoughts on ¢ 


really had hi 


f getting away 
for g day of 
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he chances 5 
and a gun 
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“CRAFTSMANSHIP 


COMPLETE REPAIRS 
NEW WIGS 
2 WEEK DELIVERY 





MANTHIN REFINIMIING 
MAMAINNURANCE 
Wits 

MILLINERY HEADS 
PROTECTOR HOODS 





YEAR-ROUND 
MAINTENANCE 








LATEST STYLES 
COMBED HORSEHRAIR 
2 WEEK DELIVERY 












LIGHT-WEIGHT PAPER 
HORSEHAIR WIGS 
2 WEEK DELIVERY 








TRANSPARENT 
MOISTURE-PROOF 
IMMEDIATE DELIVERY 


WZ BZ O74 87 











PRICE LIST e FREE PACKING CASES FOR 
MANIKIN REFINISHING ee NEW WIG STYLE 
CHART e MANIKINSURANCE FOLDER ¢ 10 TIPS 
ON MANIKIN CARE e SAMPLE MAKEUP 
CARDS e MILLINERY HEAD PHOTOS 


WRITE FOR 
we 














VISIT OUR NEW SHOWROOM ON YOUR NEXT BUYING TRIP 


MADINONTA 


FLORENCE and GILBERT LAURENCE 


Creators of MANIKINSURANCE 


164 WEST 25 STREET, N.Y.C.1 ° CHELSEA 3-1550 











toward 


HILE the 


face-lifting 


trend 
going on all 


prevailing 
which 1s 

over the country is healthy and nec 
essary, it is beginning to show some danger- 
Store 
to be 


Innovations or 


owners and interior 


the first to introduce 


ous symptoms. 
designers, eager 
the latest 
their 
at the expense of the 


trick displays in 


modernization programs, often do so 


merchandise. In other 


DISPLAY WoRtLD 


of some sort to stand up against, and vet 
they should not be displayed in such fashion 
as to obscure the rest of the floor. In the 
second place, they must be so arranged as 
to give the customer some idea of how the 
furniture would appear in a room, without 
confusing her too much. 

In other words, the designer is faced with 
create a_ suitable 


the problem ot how to 


Make Interiors Sell 


By FREDA DIAMOND, Designer 
New York City 


words, the emphasis frequently is placed on 
the latest with 
little o1 
cerned 


My contention always has 


novelty in interior display 


no regard for the merchandise con- 


that the 
merchandise comes first, and that the display 


been 


is merely the background as the best pos 


sible medium to sell the merchandise. Too 


often interior designers, faced with = intri- 


will forget to take the 
Yet, there 
can be no division of interest and loyalty. 


cate design problems, 
merchandise into consideration. 
No matter with what subtly clever and mod- 
ern innovations a display is designed and 
constructed, it must only serve as the back 
ground and must remain secondary to the 
merchandise 

Kach type of merchandise for each depart- 
ment represents an individual design prob 
example, the question 


lem. There is, for 


of designing a floor to house furniture. This 


is one of the most challenging assignments 
faced. In 


it is important to remember 


with which a designer is often 
the first place, 
that most of this merchandise ts free stand 
furniture are 


ing However, the backs of 


generally unsightly; they must have walls 


—Part of a furniture floor containing several 
living room ensembles in individual units with- 
out obstructing the general view. Arranged by 
Miss Diamond for American Furniture Asso- 
ciates and their member stores, and demon- 
strating her treatment of free-standing mer- 
chandise that requires walls of some sort to 
hide unsightly backs— 


background for each set of furniture, and 


still floor fairly open so that one 


Cah sce 


leave the 
across it to the rest of the mer- 
chandise. 

One of the solutions to this vexing prob- 
lem is to use the columns on the floor as a 
decorative medium, rather than as a liabil- 
columns can be with 
forming diamond- 


The 


ity. These enclosed 


panels at angles, thereby 


shaped or triangular units. panels 
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—The display problem here was an entr 
into another building and a long, narrow 
dor. Miss Diamond combined the boys 
girls’ departments in the central unit, 
keeping each separate in the department 
Color schemes for the two are different 
harmonize: the girls’ division is in grays 
yellows, with vermilion accents; for the 
tones of green ranging from chartreuse to 
leaf green. The store is Stern & Co., P 
delphia— 


should be high enough to cover the | 
the highest piece of furniture, so that 
each item of furniture is in full view a 
be seen at a perspective angle, the | 
of the furniture displayed on the flo 
not been blocked from view. 

The solution often works fi 
display of curtains and draperies 
Instead of having 
enclosures, it is often 
sided diamond-shaped 
even three-sided triangular ones. Thi 
mits the widest possible use of space, 
curtain 


same 


around columns. 
wiser to have 
window wal 


ing each drapery and arrang 
off to advantage, without blocking the view 
of the next column and its set of windows 

The same situation holds true with racks 
of apparel that must stand out on the sell 
ing floor. These, too, can be arranged 11 
angles around columns, the racks extending 
diagonally from each corner of the colum 
with mirrors in between, with the maximun 
amount of clothes displayed for sale and re 
quiring very small floor space. 

Another important feature of display sell 
ing is the new theory of breaking away tron 
the old regimented straight line counter for 
mation into free-flowing curves, permitting 
easy trafic and directing the customer over 
any given area. This idea has been success 
fully illustrated in a few department stores 
found to synchronize effec 


with 


and has been 
tively 
play and selling. 

Another factor merchandise managers at 


good design merchandise dis 


interior designers will have to bear in min 
is the current 
threat that this condition will exist for son 
and that selling 
[Continued on page 50] 


labor shortage, the present 


time to come, help wil 
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Upper left: Mache fish, decorated with tissue and 
glitter, 16" long. $ 4.75 each 
Assorted colors $50.00 dozen 


Seahorse, papier mache with glitter, 24° high. 
Assorted colors $ 7.75 each 


Lower left: Paper sculpture fish, brilliant colors, 6 
designs from 20" to 24”. $ 4.75 each 
$50.00 dozen 


Not pictured: Small paper fish, several designs, 9° 
to 18". $30.00 dozen 


Prices on request for corals, shells, mermaids, 
starfish, etc. 


RIP STUDIO 


15 EAST 22ND STREET 
NEW YORK 10, N. 
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The Seventh War Loan 
Needs Display’s Help 


On May 14 the 


will get under way, 


Seventh War 


During that time 
War Bonds must be sold, and to do so means 
to invest, roughly, a 
dollars every minute 
six-week 


persuading the public 


quarter of a million 
of every during the 


reached with- 


working day 
period. The goal can not be 
out the 
medium 

\s in the 


reach the 


full cooperation of every advertising 


publicity on the drive will 
newspaper, 


past, 


people by means of 


Loan drive 
continuing until June 30. 
14 billion dollars worth of 


radio, display and other forms of advertis- 
ing. But it is noteworthy that retail news- 
paper advertising for the War Loan cam- 
paign recently finished fell approximately 25 
It is up to dis- 
to take up 
interior 
more fre- 


per cent short of its quota. 
apparently, 
with window and 
presentations and to use them 
And it has been pointed out on all 
display did not through 
last campaign. 

an important part in 


play and displaymen, 


the slack more 
quently. 
that 
as expected during the 

Two things will play 


sides come 





TO THE AMERICAN PEOPLE: 


Your sons, 
ing 
for 
ing 


ity 
you 
War 
capacity. 


Give us not 





husbands and brothers who are stand- 
today upon the battlefronts are fighting 

more than victory in war. 
for a new world of freedom and peace. 


They are fight- 


We, upon whom has been placed the responsibil- 


of leading the American forces, appeal to 
with all possible earnestness to invest in 
Bonds to the fullest extent of your 


only the needed implements of war, 
but the assurance and backing of a united 
people so necessary to hasten the victory and 
speed the return of your fighting men. 














WAR LOAN 


—The stirring picture of the raising of the 
American flag on Iwo Jima has been selected 
as the official illustration which will be featured 
during the Seventh War Loan drive. . . . At the 
left is the letter to the American people, signed 
by Generals Marshall, MacArthur, Enisenhower 
and Arnold and Admirals Leahy, King and 
Nimitz which will be used extensively for pub- 
licity purposes during the campaign— 


from the dominant \Var 
Bond central theme. One is the official illus- 
tration, as pictured here, showing the Amer- 
ican flag being placed in position on Iwo 
Jima; the slogan adopted, “The Mighty Sev- 
enth War Loan,” accompanies it. The other 
factor is a letter to the American people 
urging support of the drive, and signed by 
all the five-star generals and admirals. As 
for the Bond to be featured, no single de- 
nomination will be favored as_ has 
customary during the other drives. Instead, 
both the $50 and $100 Bonds are suggested 
for inclusion in displays. The public will 
be urged to buy as much during the two 
War Loans of 1945 would during 
the customary three. 

There will be no national window display 
contest in connection with the Seventh War 
Loan. 

And in spite of the 
of individual stores, there will be 
ing of the brownout policy in favor of win- 
dow displays for the War Loan campaign 
The latest information from the Treasury 
department is to the effect that it will make 
War Production Board 
and it has been stated 
W PB that all 


are being denied. Instead 


the drive, apart 


been 


as they 


a number 
no relax- 


requests of 


no request of the 
for such exemptions, 
by the Utility section of the 
applications 
it is suggested by government officials that 
larger frequent displays be used 
to make up for the lack of visibility. 

It is pointed out that there 
during the period of the drive w 
In chr 


such 
and more 


are sey ral 
“days” 
can be used for natural tie-ins. 
they are: 
American” day, on May 2 
May 30; Anniversat 
June 4-7; Anni 
June 6; 


June 14 (tirst 


course Fat! 


logical order 

“T Am an 
Memorial day, on 
Midway, 
sary of the invasion of France, 
day, on June 14; Infantry day, 
1944) ; 


June 17. 


the victory at 


observed in and of 


day on 
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Blot Out Your Brown-Out with --- 


IVANO 
PEARL LACQUERS 






































Var 

wr A background of lustrous IVANO guanine dispersion in nitrocellulose 
= PEARL LACQUER will highlight lacquer. suitable for spraying. brush- 
her displays even in a brown-out. The ing or dipping. A new improved 
_ luminous quality of this pearl finish water soluble pearl masking solution 
- will pick up a pin point of light and may be used as an undercoat, or to 
wi reflect it with dazzling effect. apply to surfaces already painted, so 
- Technically speaking IVANO that when the Ivano Pearl is applied 
vill PEARL LACQUER is a crystalline the old coating will not blister. 

wo 

Ing 

~ COMES IN 12 GLORIOUS SHADES 

- Natural Pearl Violet Gold Green Blue 

ber Crimson and 6 Delicate Pastels 

sa 

in- IVANO PEARL LACQUER $2.75 per quart 

> Lustrone Thinner .75 per quart 

e New Improved Pearl Masking Solution 1.00 per quart 


Plasticizer (to increase ease of 
brushing ) 0 per 2 oz. 


FINE CHEMICALS DIVISION 


IVANO 
INCORPORATED 


166-184 COMMERCIAL ST. 
MALDEN 48, MASS. 
Telephone Malden 7103 
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923 NORTH COLE AVENUE 











Pes oy, ‘ 


WRITE OR WIRE FOR PHOTOGRAPHS AND COMPLETE DETAILS. EARLY DELIVERY 











The 


CORNER 
WINDOW 


By JOE VENT 
The Rike-Kumler Company 
Dayton 


Impressive in size, but hard to 
handle—that is the corner win- 
dow from the displayman's stand- 
point; the author suggests three 
ways of meeting the problem. 


HE big 


blessing to the displayman. 


window is a mixed 
It has the 
size to 


corel 


advantage of sufficient accom- 
that 


balanced 


large displays—and yet 
difficult 


it has visibility 


modate very 
to plan a 

from 
but the added visibility 
makes it necessary to install a display which 
matter from 
And to add to the 
problem, there is the blind spot at the cornet 
itself. 


size makes it 


display ; each side of 


a 45- degr ee angle 


will be equally attractive no 


what angle it is seen 


It is the writer's experience in dealing 
with this type of window that there are 
three approaches to deciding on what type 


of layout to use. First, there is the “divided” 
display in which two separate ideas are used, 
a close relationship to the 


shown in the kitchen 


but each having 


other, scene which is 


explained below. Second, there is the dis 


play concentrated around a= center tocal 


point, for which the second photograph 
And finally, there is 

focal point of the 
setting is found on the background itself, as 
in the “Good Old Summertime” 


tured here 


serves as illustration 


the display in which the 


window pic 


The divided type mentioned first is made 
more apparent by the initial photograph. Here 


half the window has been converted into a 
kitchen scene, with the housewife and her 
daughter busily canning vegetables fresh 


from the Victory garden which occupies the 


other half of the window. The garden scene 


setting included a man with a_ hoe, two 
more children, and a cutaway tool shed 
filled with garden implements. Actual earth 
covered the floor, and flowers and a= tree 
were in front of the white fence. The two 


as mentioned above, but were definitels 


lated. They were further tied together 
card copy and the fact that each sett! 
could be seen, in part at least, from ¢ 


side of the corner. 

There are many good applications pos 
with this divided 
is fine for furniture display; 


For examp! 
two 
doorw a\ 


window. 
sep 
rooms can be shown, with a 
and with mannequins in a_ ta 


[Continued on page 6c] 


tween, 


displays were completely different in setting 


t 
Att 


Ny 





BIG 
BOLD & 


BEAUTIFUL 


THIS STRIKING HANDPAINTED DISPLAY PAPER IS AVAILABLE 
FOR IMMEDIATE DELIVERY IN THE FOLLOWING COLORS: 


225 FIFTH AVENUE 
NEW YORK 10, N. Y. 


TOBACCO 
RUST 

WILD ROSE 
DUSTY PINK 
ROSEBUD 

JET BLACK 
MIDNIGHT BLU 
ROYAL BLUE 
BLUE BONNET 
MAROON 
RUBY RED 
SCARLET 
LILAC 
LAVENDER 
GOLF GREEN 
SPRING GREEN 
JADE GREEN 
EMERALD 
AQUAMARINE 
ORCHID 
MAIZE 
CANARY YELLC 


For greater economy and convenience in handling, Mad Plaids are sold in sheet form, size 24 x 40, 
and sell at $1.00 per sheet. Made on thin, strong stock. Easily hung by paperhanger’s paste. 



























Phe first day of every month 1s the day for 


this column deadline to keep DISPLAY 
WORLD moving on schedule, but after 
taking my young daughter to church and 


Sunday school on Easter I was no fit speci- 


mentally or physically, to undertake 


Mme, 


In fact, a displady 3 
handle, | 
display depart 
older. 


this assignment vears 


old is much harder to think, than 


the displadies | have in my 
ment, who are six and times 


My dauehter talks 


displadies, only occasionally. 


seven 


back to me often; my 


Frances has 


a temper; only one of my displadies can 


match it, which 1s tortunate for me; Frances 


is tilled with determination and believes the 


wa to vet anvthing 1S to keep on askine 


for it over and ovet It she had the knowl 


edge of world peace in her gray matter now, 


she would be an excellent delegate to the 


San Francisco conference. My three dis 
pladies, too, are inter sted in peace because 
their future hinges on a soldier, marine and 
sailor returned trom this wat 


Wi ATC all 


interested in this peace. to 
come It concerns everyone of us to play 


a small part in its making, so that the whole 


plan will be a working goal to a_ peacetul 
world Phis is the chance the living have 
to make the dead win the cause for which 
they fought so nobly The noble Greek, 


Hehanos, in the book “Apartment in Athens,” 
Wescott, writes from a German 
about to 
\merica to be 


by Glenway 


prison camp just betore he was 


be shot: “It is important for 


told what we have learned from the German 


rule and misrule For 1f we all continue 


to take in world politics from the 
ap- 
thei 
thes 
and pitving them whenevet 
later they 
a world at their mercy. 


our Cue 


(sermens, as we have done—in reckless 


preciation of them when they are on 


behavior, only fighting when 
fight, 
ask lot 


the \ 


good 


choose to 


they pity will 


sooner or 
get what 
Pell 


sea that it 


Want 
Petros to warn them beyond the 
happen to them, too, before 
Nothing is too difficult 
mystical, 


May 
the century is over 
hard- 


lor these great scientific, 


working, selt-denving Grermans, possessed 


of the devil as they are, and despising every 


agree, too, with 
“Whatever vou do, 
Whatever course you de 


Remember the above and 


Emerson when he said 


Vou nee dl COUTALC 


cide upon, there is always someone to tell 
you you are wrong. There are always difh 
culties arising which tempt you to believe 
that your critics are right. To map out a 
course of action and follow it to the end 
requires some of the same courage which a 
soldier needs Peace has its victories, but 
it takes brave men to win them.” It is our 
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Think this over 


By FRANK G. BINGHAM 





job, then, to hope and pray that we have 
as brave men at the peace table as we have 
on the battlefields upholding the honor of 


\merica 


With V-l day moved from around the 
corner into plain sight we once again men- 
tion caretul planning for V-displays. Many 


stores have dropped all plans for windows 
of any the flag be- 


background 


kind and will use only 
hind the glass, with drapes or 


paper covering the merchandise display. 
Other stores will use giant flags that can 
be put in place quickly to cover the front 
ot the building. Each store in every com- 
munity has customers who have dear ones 
still fighting in the Pacific and to them the 


victory in 
ot this 


Europe is not the final chapter 
war. 

Wordisplays: Francis H. Boyd, Coyle & 
Charleston, W. Va., 


through with a timely and interesting idea 


Richardson, comes 
for windows with a civic angle—he is de- 
voting all his displays to a complete set-up 
of what their and 
navy hospital, using blowups, physical ther- 
units, the instruments 
occupational 


goes on in local army 
used in the new 
treatments. He 
has a colored set of photographs showing 
various ] treatment 
initial surgery to skin graft and final heal- 


aps 


therapy also 


stages of wound from 


ing. This should prove to be Charleston's 


exhibit of the war and 
congratulations to you, Francis, for bringing 


most interesting 
it to your city and passing it on for others 
Ben Z. Kazan, display manager 
of The Golden Eagle, Janesville, Wis., 


to use. 
was 
the second prize winner in a national con- 
Morris H. Haft & Broth- 
New York City, on recruiting. Kazan’s 
window played up the Waves in an excellent 
presentation; 1,500 the contest 
makes the winning entry even more remark- 


test conducted by 


ers, 
entries in 


able Besides 


being chairman of the war 
poster committee in his city, Kazan is a 
member of Company B, Wisconsin State 


Guard. . . . A thief who broke a window 
in the Franklin Society for Home Building 
in New York City with $312 of 
government money. The window had nearly 


escaped 


half a million dollars in it, featuring a 
$10,000 bill. Of the $312 he did take, how- 
ever, half is counterfeit and the rest. is 


printed on only one side for display pur- 
Uncle Sam loves good displays, but 
... Everett Quin- 
Elder & Johnston, 


Dayton, reports on three former displaymen 


poses. 
not with real greenbacks. 
trell, display director of 


in service: Henry Overholsen, in the Air 
Corps; Harry Smith, Ist Sgt. 37th Div. Ar- 
tillery, Pacific theatre, and Cpl. Richard 
Ingram, Armored Field Artillery, Third 














Army, Germany. Everett has five disp! 
Llovd Cox, ir c. 
Waterloo, Lowa, reports a great shorta: 
with the 
Moines store without a man at present 


now. Penney Com 


displavmen in lowa chain's 
suggests training returning veterans fo1 
field and is going to adopt this plan hit 
Charles S. 
director of 

Stores, for the past 10 
and will return to his parents’ farm 
Decatur, Ill, for a fling at 
bit of good health. 
cago will miss you, Charlie, but save 


very shortly. Longenb: 


display Frank's Depart 


years, has resi 
farming at 
All vour friends in 


a chicken or two and they will be down 
Way soon. Travel in Europe, as 
the last war, will have to wait two or t 
War-torn countries need p!| 
ot rehabilitation betore provisions for t 
ists can be arranged. It 1s expected tha 
1950 including 
passenger liners, so don’t use those old t: 
this summer, fell 
Florida, and M¢ 
are being planned now, with the openins 
service Miami to Havan 
induce motorists from Florida to tour ( 
... The latest in postwar ideas is an ult 
| 


years. will 


things will be ready, 


posters on Europe 
Tours covering Cuba 


a ferry from 


violet ray equipment for your automobil 


will sterilize the air in your car and 
you a sun-tan while you drive. Georg 
Ritter, display director of Schuster’s, M 
waukee, loves to tell about the train 
“muskie” he once saw. Phil Atlas 


Northern Indiana Public Service Compai 
came to South Bend recently and put in a 
outstanding little display 
in the basketball 
He is storing up a supply of 


for our runner 
Indiana tournament finals 
cigarettes to 
keep him company at the Hammond hospital 
in June while he waits to see if it’s a bh 
or girl or both. 


—A display stand involving fine art work on 
multi-plane glass sheets. The photograph <on- 
veys something of the feeling of depth which 
this treatment gives. The stand was designed 


by M. M. Gussow, R. H. Macy & Co., New York 
(Photograph by courtesy of Annot-Jacobi 
Studios) — 


City. 
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JUST HOPE 
COMPETITORS SOn'T 
we To THE 
POWER OF BBMLAY 
fou ON aad moat 









YOU name it! 
DI The fact remains— 

SPLAY is the Most Potent 
Selling Medium in Retail Stars 


vo 
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cn YOU TAKING ADVANTAGE OF 
HE ADVERTISING APPEARING 


In Your Behalf? 


DISPLAYMEN AND THEIR 


| : 
= N TODAY'S SELLING PICT 
PROMOTIONAL DOLLAR THEME IN N.A.D.I. ADVERTS 
"DISPLAY 
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IMPORTANCE 
URE IS MAJOR 
ING PROGRAM 








ISPLAYMEN, your day has arrived! But are you taking full advantage of this new opportunity to get yout 

full share of the promotional dollar? The N.A.D.L., for months, has been campaigning in trade papers read 
by management illustrating facts about how display increases sales. Management interest and belief in display 
has never been so acute as today. Display is taking its place more prominently than ever in the overall met 
chandising plan. Now is the time to speak up for an adequate budget so that your talents can develop display, 
both interior and window, that will have its full effect on the increase of store sales. Call upon us if we can 
serve you in any helpful way. 


* 


Members of the National Association of Display Industries 














Adler-Jones Company L. A. Darling Co B. A. Jacobs Co Nat Siegel Fixture Co 
Advertisers Display & Dazian's, Inc. A. Lutz Silvestri Art Mfg. Co 

Exhibits, Inc. Decorative Plant Co. Maharam Fabric Corp. Standard Fixture Co., Inc 
Aladdin Fabrics Display Equipment Corp. Mechanical Man, Inc. Staples-Smith Co 
Allied Display Materials, Inc. Display Products Co Messmore & Damon, Inc. Starkman Display Center 
American Fixt. & Mfg. Co. Display Sign Center, Inc. Mileo Mannequins W. L. Stensgaard & 
Arrow Dec. & Fixt. Co. Durable Displays, Inc. Old King Cole, Inc. Associates 
Austen Displays Facil Fabrics Co. Reflector-Hardware Corp. Timbertone Decorative 
C. Barrango Co Gardner Displays Co. The Reyburn Mfg. Co., Inc. Timely Service 
Bliss Display Corp. Garrison-Wagner Co. Rip Studio Co., Inc 
Eve Brueser Studios, Inc. Earl W. Gasthoff Co. Royal Paper Corp Jas. B. Williams, Inc. 
Bulkley, Dunton & Co. General Display Corp Schack’s, Inc. Sue Williams Studios 
The Carrata Co. Grant & Silvers, Inc Scheuer Mfg. Co W. M. Zeppen-Field Studios 
L. J. Charrot Co., Inc. The Greneker Corp. Sherman Paper Products Display World, Associate 
Coy, Disbrow & Co. Victor Haida Displays, Inc. Corp. Member 
Crystal Fixture Co. Al Halverson, Inc. Shoe Form Co., Inc. 

PROGRESSIVL 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 








MERCHANDISE 
PRESENTATION 
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Tested... 
FOR MEN 


Keach of these windows 1s reported as having 
produced more than usual response. The tirst 
is by Harry Kramer, Joseph Frank & S 
Nashville, with the crossed trouser knees giy 
ing a semblance of action to the entire displa 
\t the upper right is a straw hat display 
\lex Demey, Roos Brothers, San) Francisco 
The hand in the central background 1s “draw 
ing a straw’ and the message explains: “Th 
Roos straw is the right straw.” 

\t the immediate left is a striking window 
by Donald Kester, Rothschild’s, Kansas Cit 
with roping and fishing floats brought next to 
the glass. At the lower left is a window of 
novel lines by John Nichols, The Ernst Ker 
Company, Detroit. The final window. shows 
a mammoth glass, complete with straw and 
lemon slice, as used by W. B. Davis Compat 
Cleveland; cut-out seript letters on the bac! 


eround read: “Be smart, cool, comfortabl 
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From Coast to Coast, Douglas Fir Plywood 
is used for Signs and Display Fixtures! 





PLYWOOD WILL 
MAKE YOUR 
WORK EASIER 
--and BETTER! 


¢ 












CAN PLYWOOD BE SPECIFIED NOW 
FOR POSTWAR USES? 


The increased capacity of the industry will 
make more Douglas fir plywood available than 
ever before, as soon as the needs of the armed 
services lessen or war restrictions are lifted. 
There will be no reconversion delays; the same 
types and grades of plywood that are now 
being made can flow immediately into peace- 
time channels—and again help you build bet- 
ter, more attractive signs and displays of all 
types! 














: : Douglas Fir Plywood 


| PENPANEL DEPA i cette 


-PLYSCORD- 
SHEATHING 
D. La ane A 





, 


ee 


It’s a fact. Douglas fir plywood 
not only helps you plan and 
build better, more attractive 
signs and displays—but helps 
you build them faster, easier, 
more economically, as well. 


There are many reasons for 
this. Douglas fir plywood is 
real wood — yet it’s lighter 
than conventional lumber of 
the same size. It’s strong and 
rigid, too — and split-proof as 
well — because of its cross- 
laminated construction. It 
holds nails and screws right at 
the edge without splitting. It 
bends easily without breaking 
or cracking. It takes any finish 
easily, quickly, attractively 









DOUGLAS FIR's 


PINWOOD 


LARGE. LIGHT. STRONG, 


Real Wood 





WALLBOARD 








. F. P. 
INSPECTED 





SPECIFY DOUGLAS FIR PLYWOOD BY THESE “GRADE TRADE-MARKS” 


EXT.-D.F.P.A. 


TRADE MARK REG. U. S PAT. OF 


PANELS 












What’s more, this modern 
“miracle wood” is extremely 
workable, either by hand or 
with power tools. And it comes 
in large size panels which 
might well have been planned 
especially to meet your parti- 
cular needs. 


Douglas fir plywood is made 
in two types: (1) Interior 
—ideal for indoor signs and 
displays; (2) Exterior type for 
permanent outdoor use in 
signs, bulletins and spectacu- 
lars. Both types are manufac- 
tured in a wide range of thick- 
nesses and in convenient sizes 
up to 4x8 feet and larger. 


All these are important reasons 
why ‘from coast to coast, 
Douglas fir plywood is used for 
signs and displays’. If you do 
not have the latest booklet on 
Local-Built Signs and Displays 
of Douglas fir plywood, send 
for it now. And plan to use 
more of this unique material 
in your postwar work! 


DOUGLAS FIR PLYWOOD 
ASSOCIATION 


Tacoma 2, Washington 
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JA. D. News... 


By C. H. TT cncinisiieeeneimmmimnioaal 





There will be very few major conventions 
held in 1945, and none at all in the display 
field unless travel restrictions are lifted. Of 
course if any organization can convince the 
Office of Transportation that its 
related to the effort 
program, it will receive special considera 
Meetings that attract 50 persons 
the green light to conduct thei 


Defense 


directly war 


cause 1s 
tion will 
or less have 
business. 
Phe 1944 convention 


most of the 


that 
hand 


calendar shows 


held 


hundreds ot 


meetings revealed 


With 


send their representatives 


some. profits. manutac 
unable to 
established 


regular accounts, 


turers 


to cover territories or call on 


thei it isn't hard to under 
stand why the exhibitions and meetings set 


The 


and 


new records. rush to these so-called 
made 
hotel 
and This 


condition no doubt forced the ODT to clamp 


conterences buying meetings 


travel very difficult for war business, 


transportation accommodations. 
down on all traveling. Even though the ree 
these meetings 
they did at the 
serious purpose in a great mans 


reation side of carried fun 


and excitement, same time 


prove thei 
Mistances 
It will be 


traveling 


watch how. the 
to affect the 
hundreds of organiza 
this that 
many ideas will be developed and created to 
to the 
ice Which they 


Interesting to 


ban 1s general 


going 
membership of the 


tions Intormation reaches othce 


C1VE members of organizations a sery 


have been accustomed to re 


ceiving through attendance at these annual 


meetings. Officers and executives will have 
given cities, while 


This wall 


the treedom of travel to 
the membership will stay at home 


Log al 


Intormation 


result) in and regional meetings with 


additional reaching them from 


national headquarters through the mail 


In all 


or social groups, leadership is vital to exist 


businesses, organizations, political 


ence Because certain individuals = stand 


alone as outstanding figures, a great many 
people make the mistake that leadership is 
This impression is wrong 


With 


International 


a one-man show 


and disastrous President Dave Estes 


as the \ssociation of Display 


leader, it can not be a one-man show. It's 
Each and every 
part of the IAD and in 
Estes’ leadership felt, it is 
that 
IAD 


displaymen, 


every member's show 


} 


mem 
ver Is an integral 
order to make 
members — be 
Talk to 


display 


vitally necessary new 


brought into. the regularly 


your tellow even the 


ladies, and ask them to join up as quickly 
Postwar plans are fast making 
the spotlight. We, as a 
join the “Display Is On The March” parade 
Write to 


Send 


as possible 


profession, must 


Managing Director Roland Spies. 


him vour check for $5 now! Today! 


\t a recent meeting held by the St. Louis 
Display Guild in collaboration with the LAD 


distributive education series, Armand Rain 


1945 





Publicity Director 


ing, display director for Boyd's, St. Louis, 
retail mer- 
chants, sales and display persons on the sub- 
ject, “Men's Wear Displays.” He said that 
the International Association of Display and 
the St. Louis Display Guild should be given 
nation-wide their foresight 
and thoroughness in pioneering the textbook 
in 10 “Display Merchandising 
Principles and Practices.” He also said the 


spoke substantially before 225 


recognition for 
lessons on 


average person senses the harmony of good 
display and experiences a feeling of inade- 
quacy with poor displays. In a fashion, your 
display windows are a poor man’s gallery. 
Since the fundamental purpose is to stimu- 
needs 


mer- 


late desire into action and to convert 


into imperative wants, imagination, 


chandise and valuable space must be com 
to reflect the individuality and the 


personality of the store in such a way that 


bined 


street trafhe will cross the portals and sat 
Raining, after finishing his 
lecture, 
with a demonstration 


isty their wants 


very interesting followed through 
\t these meetings, any person has a right 
to ask questions from the floor. These ques- 
tions are answered by the experts who have 
been assigned to the task of putting on the 
evening s series 
lessons in display, which have been 
offer the finest 
kind of display information anyone can ex 
Each 
three 
from. the 


These 


designed to run 10° weeks, 


pect to. find evening's series takes 


from two. to hours to conduct, and 


judging interest created and. the 


almost the 
LAD 


steady attendance by same per- 


sons, the success of this textbook 1s 


unquest med, 
con 


The will 


duct its 


Ohio 
first 
meeting in 
Hotel Carter. An 
sive event is being staged. NXmong the prom- 
will be W. H. Gray, presi- 
Merchants; Nathan 
DISPLAY WORLD; 
Newell, sales and promotion manager, 
Taylor Company, Cleveland, and Wil- 
\dvertis 


Display Association 
offic ial 


Cleveland on 


and directors’ 
\pril 11 at. the 


interesting 


ottic ers’ 


and impres 


inent speakers 
dent, Cleveland Retail 
Silverblatt, 
B. W 
Wm. 


liam Farrar, president, 


Manager, 


Cleveland 
ing Club. 

Twenty members of the Cleveland Display 
Club will play host to the visiting display 
directors. Distributive education will be the 
chief topic. Many other procedures will also 
be discussed and put into effect at the earli- 
It is hoped that the re- 
sults of this important meeting will be the 
start ol 


throughout the country 


est possible time. 


many state display associations 


In the endeavor build a 


greater! 


successtully to 


prestige for the display profession, 
displaymen must organize, pool their ideas, 
enter upon a program of expansion, engen- 
der the 


merchandise 


principles and practices of visual 


presentation by coordinating 


their efforts—make display live in ey 
nook and corner of the country. 

Should anyone care to know more al 
the formula for organizing local and st 
organizations, write C. H. Fadem, 1 
Payne avenue, Cleveland. 

Here's a letter that is worthy of menti 
It came to my desk by way of DISPI. 
WORLD. It reads: 

Dear Mr. Fadem: 

After reading your monthly article, | 
left to wonder if I may purchase the | 
textbook, Merchandising Prin 
ples and Practices,” or must I be a memh 
ot the IAD to do so? I have been readin, 
DISPLAY WORLD for three years and u 
able at present to put my gained knowled 
from this great digest to work, I hope 


“Display 


do so when war conditions permit. I a: 
therefore, very anxious to gain further pra 
tice in this fine protession—Percy McLeai 
Ottawa, Ontario, Canada. 

Mr. McLean does not have to be 
member of the TAD in order to receive thi 
IAD textbook. His request will be referred 
to our managing director's office. 


a paid 


The [AD vear-book, which will include as 
its basic material the association’s textbook, 
Merchandising Principles | and 
is taking form and if predictions 
run true, it should make the nicest packag: 
turned out from IAD headquarters in a long 
time. 


“Display 
Practices,” 


This year-book expense will be ab 
through advertising \ 
National Association of Display Industries 
President Estes says his office has contacted 
with all state distributive education 
visors for the coordination of their efforts to 
assist local display groups in planning and 
putting into practice the much wanted and 
publicized lessons in display programs. 

Ed Hahn, president of the Hahn 
Company, Washington, is helping to prepart 
constructive literature for returning veterans 
throug! 
This 
fine movement and just as < on 
information we. will 
release it to the readers of this page. 

\ letter from Malloy, president o! 
the Southern Display Association, 
that their educational conference and exhi 
bition meeting booked at Houston for April 
has been cancelled definitely. 

Will IAD and the 
Cleveland Display Club, now doing overs« 
duty in the Pacific, writes that he'll be ba 
soon to carry on at Sears’ display depart 
ment. Up to this 
missions without an injury. 
keeps up his good luck. 

Paul Demming, Frank Novak, Eddie Ha 
jak, Joel Copperman, Art Haas, Frank Mo 
Frank Patterson, Weiss ai 
Meyer Elkins are just a few of the 37 Cle\ 
land Display Club boys now overseas. 


sorbed space by the 


supe! 


Shor 


interested in entering business 
money obtained from the government. 
is a very 


as he gives us more 
Guy 


reveals 


Roger, member of the 


writing, Roger has 


Let’s hope 


rison, Herman 
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A Smart, New Decorative Item 


Here you find Sea Grapes used in a beautiful window by 
Miss Dorothy Vanderpool for Boggs & Buhl, Pittsburgh. 


Flocked in a wide range of colors. 


Thirty-inch sprays—Dozen $10.00 
Narrow thirty-six-inch sprays—Dozen $12.00 
Wide thirty-six-inch sprays—Dozen $15.00 





Four foot—Dozen $24.00 
Five foot—Dozen $36.00 
Six foot—Each $ 6.00 


We also have bamboo poles, star fish, white sand, shells, 
Spanish moss and coral for bathing suit windows. 


Suerglades Palm Company 
A-aines Cily, Dlearida 
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—Display ‘boxes’ of vari- 
ous kinds are much in 
vogue at present, used 
both as shadow-boxes and 
in shelf arrangements. These 
sketches show ways of add- 
ing to the appearance of 
such units. Here a large 
bow, cut from wallboard, 
decorates the top —or an 
actual ribbon bow could be 
used—suspended by cords 
and tassels for a feminine 
effect— 




























































‘ig 








b4 














\ 








Ue 








—This is an example of the horizontal type box, finished at the 
ends with terminals in a scroll design; these are cut from wall- 
This unit looks well in natural wood— 


board or fir plywood. 































































































































































—In addition to framing the dis- 
play box, this drawing shows how 
curtain rod supports can be fixed 
in an appropriate base for giving 
height to the unit— 














—This display box is framed in bam- 
boo. The unit is especially good for 
summer merchandise, or for showing 
Chinese wares or items having the 
Chinese influence— 






—Still more elaborately de- 
veloped is this box combined 
with scroll-shaped legs and 


display shelves. 


It is a good 


unit for table and counter 
use, as it functions from all 


ay 
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No. 1025-5 . . . Bleached Oak Skirt Rack; 96 arm capacity. 
All chrome arms with chrome clips that hold each skirt 
securely. Noted for its beauty, large capacity, sturdy con- 
struction and practical features. 























Color Kit With Spotlight Holder 
Just what you need for 
decorative lighting and to spoi- 
ight a special portion of your 
display. . . . The following lenses 
are furnished with each kit: Red, 
Grcen, Blue and Amber. Color 
Kit, complete, $1.59. Spotlight 
Holder, complete with cord and 
plug: $1.50. Birdseye Reflector 
Lamp—1I50 watt—95c each. 


No. 1045-2 . . . Manne- 


quin Bench of fine work- 
manship and graceful lines. 
All wood construction, with 
simulated leather seats in 
a wide range of colors— 
including gold and silver. 
It's a beauty. Will enhance 
any display. 


<—-@ SKIRT AND 
JACKET RACK 

No. 1045-I . . . Ladies’ Jacket 
and Skirt Rack, Bleached Oak 
Finish. Dimensions: 48" long, 48" 
high, 24" wide; Chrome Rails are 
actually 6' long. Here is a note- 
worthy addition to our well-known 
line of racks. Sturdy, beautiful 
and practical. 








Silent Salespeople oi, Store 


Miracles Ju Weedwork 
Replacing Metals Gone to War 


Because of war conditions 
we have been forced to 
discontinue our metal 
racks, replacing them with 
wood. We find that these 
wooden racks, as shown 
in the illustrations, are ac- 
tually stronger than metal 
racks, better loo!ing, and 
cre a definite asset as 
silent salesmen for any 
store. 





Now in Opaque, Sparkling Colors! 
MODERN PLASTIC 


HANGERS 


Blue, Green, Pink, Chinese Red, Ivory 





These beautiful hangers are made of cellulose 
acetate, have non-slip noteh to prevent gar- 
ment falling from hanger. The supply is 
limited, so order yours now. 


SIZE DIVIDERS 


To Make Selling Quicker, Easier 








Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti 
ful in appearance. All sizes from 1 to 54. Actual 
size, 234°" diameter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, io 

12” high by 4” wide. Either style, each Cc 





NATIONAL HANGER CO., Inc. 


253 W. 26th St. 


BRyant 9-1529 


New York City | 
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2. More Display Cooperation by Manufac- 
turer and Merchant. 
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4. Practical Service to the Display Profession 
and Industry. : 

5. Greater Appreciation of Display's Power in 
Merchandising. 
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Time To Think Seriously 
About Postwar Jobs 


During these war days the American peo 


ple have stood united; only by united effort 


can we remain standing. This is an axiom 


that most people will accept without argu 


ment 
In the 
employment, this truth is 


vital matter of planning for post 


wal indisputable 


But it is not a one-man job, a one class job, 


or a one community job. What we make, 
economically, of the future does not. start 
and stop with government, or employers, 
or with employees it 15° mot a ‘task ‘fos 
manufacturers or distributors alone; it goes 
back to the counter of the smallest. retail 
store, into the offices of doctors, lawvers, 


architects, displaymen and hevond thes¢ 


to the hope for the future that involves 
every person in our country it 45-an all 
\merican problem, and. displaymen have 


their part to play in its solution as members 


ofa and as individual citizens 


The 
postwar employment 


protession 
building of an efficient mechanism for 
like the 
requires detailed working 


building ot 


any new machine 
drawings of parts and sections which finally, 
after that 
develop in any plan, will come together in a 
That 
work by many able people 


eliminating the “bugs” invariably 


complete functioning assembly takes 
lots of able 
lhe 


Wal 


preliminary work 1s already under 


We are 


specifications tor the 


fortunate in having the gen 
postwar employ 
the 


Under its di 


cral 
ment machine laid down by Committec 
for Economic Development 


rection and guidance, thousands of out 
ablest citizens have been organized to help 
. and that is to 
American 


effort are 


reach its goal 
make postwat the 
Probably and 


being devoted to this single purpose than to 


the country 


jobs in wal 


more minds More 
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any other except that of winning the war. 
But this job is not done, nor will it be 
until its aims are known, understood 
and appreciated not only by those engaged 
in the work, but by every intelligent person 
And particularly should its 
purpose, and that purpose is being 


sought, be interpreted to and understood by 


done, 


in the nation. 


how 


the general public. The man behind the 
counter, or in the mill, the doctor, farmer, 
and the housewife have as much at stake 
in this enterprise, if not more, than has the 
largest employer in the land. And_ this 


average citizen can also help in’ making 
the program a success. 
Many who read this page are probably 


already actively engaged in this work or at 
least with it. If not, 
owe it to vourself, to your company, to your 
to become 


are conversant you 
profession, and to your country 
about it. Kor the perfecting of 

mechanism efficiently 


informed 
this great into an 
operating machine will need the active co- 
operation of every man and woman of good 
will and good mind. This is for immediate 
participation; a little later on the display 
profession will have an opportunity to inter- 
pret the postwar job program to the public, 
and that in itself will be an important task. 
More than 600 business publications in the 
United States, covering almost all 
constructive effort, have now been banded 


lines of 


together to assist in conveying information 


to vou of the developing activities of this 
organization DISPLAY WORLD 1s one 
of this group of publications. We will be 


vlad to have you write us for information, 
or if you prefer to write direct to the Com 
Development the ad 


mittee for Lconomic 


dress is 285 Madison avenue, New York 
City 17 
Retail Display Asked 
To Help May Program 

The War Campaigns Committee ot — the 
Central Council of National Retail Associa 
tions is asking that retail displavmen get 
behind the three-way program scheduled 
for May. 


First is a drive for the enlistment of Wacs 
for army hospital service; wounded men 
re being Unite | States 
pitals at the rate of 30,000 per month; medi- 


OUT 


returned to hos- 


cal help grows) increasingly inadequate; 
8,000 Waes 


medical and surgical technicians, 


are needed at once to serve as 


working as 


assistants to army doctors and nurses. 








War Production Board paper re- 
strictions and a constantly increasing 
demand for DISPLAY WORLD have 
made it necessary for the publishers 
to limit editions to the present level 
until WPB restrictions are removed. 
Accordingly, all future editions must 
be confined to mail subscriptions only 
and to one copy for a given establish- 
ment. Individual orders for single 
copies can not be filled. New subscrip- 
tions can be accepted on a waiting list 
basis only, and will be entered as sub- 
scription lapses occur. As a matter 
of cooperation, the publishers will ap- 
preciate your sharing your copy with 
your friends and associates. 








APRIL, 


the drive tor Victory gai 
the manpower shortage continues on 
and if Victory gardeners equal their 
1944 record this vear they can do mi 
aid the supply of food. 

Third, the fight against waste: a s 
shortage exists in paper and tin; M 
and the Dutch East Indies are still in 
anese hands; there is no relief in sig! 


Second, 


vet housewives conti 
three 


the tin shortage 
throw away two 
The paper problem is equally serious; 
paper inventories are alarmingly low; . 
tons of paper must be collected every « 


out of every 


we are to meet military and civilian re 
ments. 


NRDGA Announces Costs 
On Store Publicity 

The latest 
of store publicity costs, made by the 
tional Retail Dry Association, 
with figures for January. The 
taken from 140 large stores throughout 


release in a continuing 
(goods 


COsStS 


country, and are ranked in three divis 
low, medium and high. 

Low Medium | 
Newspaper costs 


(total store) 1.00 1.86 
Newspaper costs 

(main. store) 1.00 £75 
Newspaper costs 

(basement store) 140 - 2A) 
\dvertising payroll 

(total store) 10 42 
Cuts, engraving, ete. 

(total store) 03 ee 
Radio (total store) 10 mia) 
Special events 

(total store) ()2 1] 
Direct mail 

(total store) 02 2) 
Display payroll 

(total store) 20 28 
Display supplies 

(total store) 10 25 


Fall And Christmas Lines 
Readied For June Showing 
display 


Manufacturers of materials 
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udy 

Na 
als 
a&rt 


the 


Ons 


lig 


} | 


dal 


equipment, realizing that fall and Christmas 


orders must be placed early this vear so 
production and shipment can be carrie 
preparing 


on schedule, are 


their seasot 


that 


1 
1 


lines for showing during the month of Jun 


There Market W 


this vear, nor a display convention. N 


will be no Display 


dividual or joint effort 1s being made b 


manufacturers to encourage display bu 


to visit a given city during specific 
However, New York City factors in get 
are announcing that their lines will be 
while thos 
Chicago expect to be after Ju 
\ number of manufacturers from othet 


for inspection after June 1, 


ready 


plan to show their lines in Chicago o1 
York City during June. 


Wire Figures To Show 
French Models 

figures of 
hair coiffures, 


Interesting wire, with 


heads and real will be 
for an exhibit of French fashions in 


Nearly 


presentation will be 


soon. 200° figures 


the 
theatre. 


countries 
included and 


Wl a miniature 


eeks 
we 


+ 


ead 
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IT’S TIME TO THINK 
OF FALL AND CHRISTMAS 


It's the wise displayman who plans far in 
advance for special seasons, who has every- 
thing right and ready when installation time 
comes. Our showrooms will be full of out- 









standing Fall and Christmas items after 
June |, to help you prepare for the big 
selling seasons. We invite you to visit 
Siegel's . . . "Where display friends meet." 

















MANNEQUINS i 
We are distributors for FIXTURES cE 
DURABLE DORABLE DEB FORMS 
MANNEQUINS SPECIALTIES 
—the bewitching juniors that are RACKS 


just what you've been looking for: 
see them for yourself in all their 
charm and grace. 


Plastic, Wood 
and Composition 


NOVELTIES 











—— 


NAT SIEGEL, 










39 West 37th St., New York 18, N. Y. 
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“Teen Age 


MANNEQUINS 


e FLEXIBLE — 
FLATTERING CHARM 
IN EVERY POSITION ! 


e@SALESMEN ! 
SOME TERRITORIES 
STILL OPEN 


THE DISPLAY 
Equipment Corn. 


147 WEST 37TH STREET 
NEW YORK CITY, N. Y. 
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CHICAGO DISPLAY SCENE 
[Continued from page 14] 


so that at least three of the figures were be- 
hind a partition or wall which extended to 
shoulder height, showing only the heads of 
the figures. The partitions also were de- 
signed to overcome “brownout” problems, as 
the usual spotlighting could not be used on 
the hats. 
Brownout over- 


difficulties further 


moving 


were 


come by sets to within 2 feet of 
the front of the windows, and by white and 
White surfaces 


merchandise and 


gold color combinations. 
reflected daylight on the 
offered a contrast to the darker clothes. This 
caretul use of color makes it almost impos- 
sible, during bright daylight, to detect that 
lights were not used in the windows. 


Real Easter lilies were used in the set- 


tings, and in many of the windows real 


Howers were a part of the displays. Four 


1% the windows are shown here. 
Interesting windows observed but not 1l- 
lustrated included the following: First, the 
series of millinery settings designed by Ray 
at Goldblatt’s. He built a 
running the full length of his 
from 


Bianchi, large 


flower box 
windows, well forward to the glass, 
which emerged doweled millinery heads to 
give the illusion of tulip beds in rows. Each 
even the 
heads were painted the given color. A big 


the center 


window featured a pastel color; 


millinery box was suspended in 
of each setting, highlighting the upper part 
ot a new Easter 
hat. 


dow, thus: 


mannequin displaying a 
The copy on the card paced each win- 
“What Color is Spring? It's the 


careful blending of Spring’s petal tones.” 


Phe simplicity lightness of these win- 


match for the 


and 


dows were more than a 
brownout and caused much comment. 


bank of 
spirit 


Easter rabbit series, a 


captured the 


Carson's 
seasonal 
and evoked much One rabbit ap- 
peared before a dressing table, trying on a 


six windows, 
interest. 
hat; another was pulling on mesh hose; one 
was primping with a piece of lace neckwear ; 
another was applying perfume... each set- 


highlighting the merchandise shown. 


group of windows by J. W. 


ting 


This excellent 


Campbell was simply captioned 


“Easter 


APRIL, 1°45 


Eclat,” on a green piece of package 1 
with soft pastel chalk. 

Jack Bernhart, display director at M 
Brothers, installed an interesting seri 
made-in-Chicago fashion windows. T: 
over “the American look” theme, 
used pedestaled eagles on a large star 
together with a white Federal frame to 
the eves on the card copy—*Mandel’s P1 
Made-in-Chicago Fashions, featuring 
American look.” A = draped curtain 
blocked were in flag” blue. 
piece of merchandise featured the desig 
Mandel p 


the keynot 


Bers 


frame 


name, which is a consistent 


Dramatic was 
TWN 
at Carson's. An 
held a large sepia-toned blow-up of the 
cago skyline to put over his particular t 
One f 


simplicity 
Campbell's group of fashion dis; 


irregular panel in 


on made-in-Chicago fashions. 


was used in each window. The sepia-t 
card read: “Chicago is making Fashior 
tory.” 

Marshall Field and The Hub also feat 
similar Chicago fashion industry showings, 


making a strong bid for “home-grown 
products and helping to establish Chica 
as a fashion center in the eves of th 


shopper 


Features Red Cross 
In Entire Battery 

On the day before the opening of Atlanta's 
1945 Red drive, the 
Company, unveiled a complete battery ot dis 


Cross Davison-Paxor 
plays depicting both home front and_ batth 
work of the American Red Cross 
Peachtree street were give 


front 
Kight 
over to the 


windows 


theme, a typical examplk 


which is seen below. 
The realism and artistry of the displays 


weeks of caretul plan 
Ches 


director, 


were the result of 
Lagomarsin 


Kennet! 


ning on the part of 


Davison’s publicity and 
Duncan, display manager 

One small window struck the keynote wit! 
a large three-dimensional Red Cross illumi 
nated by candle light. The card said onl 
“This light must be kept 

activities 
and their 


burning.” 
front 
Aides 


servicemen, 


Home 
Nurses 


escent 


depicted 


work with 





rystallize the buying urge with settings of 


smarking BY I 1 | fr Ld 


splays 


| 
plan 


yy 
= displays effectively... ioh 


merchandise, choose fixtures of lustrous, sparkling PLexicias. The reaction of 


hlight and flutter even the finest 


ig 


this cry stal-clear plastic to light makes it especially suitable for unusual illumina 


ig 
o 
tion effects on counters or in windows. 
Display fixtures of PLexicias not only have exceptional eye appeal, but are 
highly practical too. They're strong, tough, shatterproof . . . extremely easy to e.) 


handle because they're so light in weight. The design variations PLexicias has lecorative fixtures a 
: : y . aca : ‘ : iples of the effectiveness « 
inspired are a tribute to its case of fabrication and molding. transparent PLEXIGLAS. Designs 
Since quantities of Prexictas available for civilian merchandise are still _.pdneepeapede aan sedan 
erchandise, their lustrous be 
limited, you are urged to cooperate with your suppliers by antic ipating your nee ds ty adds a fresh note of intere 
; : " : 1 sales appeal. By Crystall 
well in advance. Plastics € mpa Jos Angel 


ROHM & HAAS COMPANY 


WASHINCTON SQUARE, PHILADELPHIA 5, PA. 


Manufacturers of Chemicals including Plastics . . . Synthetic insecticides . . . Fungicides. . . Enzymes. . . Chemicals for the Leather, Textile, Enamelware, Rubber and other industries 









DISPLAY WORLD 


unl Anal hun i | 


—_—_S 
— 
— 
— 
SS" 
aa 
me 
= 
a 
— 
— 
—_—— 
= 
a 
—_—— == 
—— “ip, 
~~. & —S 4 
_ ‘ 
_— - 
— — 
= — 
— — 
rs —— 
= —— 
—————= 
—.. ——_— 
— —_—_— 
— —_ 
— => 
— =, 












An Important Date 
for you... for us! 





Commencing June Ist we will be 





showing our new Fall and Christ- 





mas Displays and Decorations. 











Every number has the ''Decora- 





tive touch" that distinguishes our 











displays and rates them "tops" in 






















eye appeal. 


We await the privilege of pre- 










senting our very latest creations 






for your approval. 


| Paid Vacation Is Prize 


In National Contest 
National Week will bi 


served again in 1945 tor the eighth sti 


Fishermen's 


year and once more an all-expense pat 
fishing trip to Minnesota wil 
ward the successful entrant in the wi 


weeks’ 


which is a feature o 
week's observance. The dates for the 
test are April 28-May 5. 

The The Sporting ( 
Dealer, St. Louis 1. The rules are si 
any retailer of fishing tackle is eligible 
contestants must a photogray 
their window display to the sponsor | 


display contest 


Sponsor 1s 


send in 


May 21. The display must contan 
words “National Fishermen's Week.” 
Last vear the contest was won | 


Jimmie Poitras, Morley Brothers, Sag 
Michigan. 


Requests Brownout Letup 
For War Loan Windows 


Dave Estes, Bond Clothing Compan 


Louis, president of the International sso 


ciation of Display, recently suggested to 
Treasury Department that the 
brownout be lifted for window displavs 
porting the Seventh War Loan drive 


Natl 


While no specific reply to the Estes lette: 
has been released by the IAD, it is said i 


Washington that there will be no excepti 
made to the brownout order for War 
display purposes. 


stores have been turned down. 


Mannequin Insurance Plan 
Reported In Business Papers 


Gilbert Laurence reports that his 


novel plan of mannequin insurance has been 
written up widely in several business papers 
recently, accounts appearing in Sales Man- 
agement, Business Week, and Forbes maga 
zine, as well as in the Meyer Both Reports 
operates 
larger 


» at 164 West 25th 


Laurence, 
took and 


Laurence, with Mrs. 
Madisonia; the firm 
quarters a short time ag 
street, New York City 1 


new 


ma 
sup 


ons 
| Odl 
The Office of War Utili 
ties says that all such requests by individual 


firm’s 













the 
























COMING UP! 


National Fishermen’s Week—April 28- 
May 5. 

National Baby Week—April 29-May 5. 

National Music Week—May 6-13. 

National Family Week—May 6-12. 

National Posture Week—May 7-12. 

National Hospital Day—May 12. 

Mother’s Day—May 13. 

Straw Hat Day—May 15. 

National First Aid Week—May 18-26. 

Buddy Poppy Week—May 19-30. 

“IT Am An American” Day—May 20. 

National Maritime Day—May 22. 

Empire Day (Canada)—May 24. 

National Tennis Week—May 26-June 
? 

Memorial Day—May 30. 

Anniversary Of Invasion Of France— 
June 6. 

Flag Day—June 14. 

Father’s Day—June 17. 
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Here’s Help For 
Display Probl 
Want more light in your windows during these days 
and nights of brownout? You can get it’ with 
Flexglass ... the glass that bends. Two sheets back- 
ing up the display catch exterior light and reflect it 
throughout the display. Many similar uses will sug- 
vest themselves to you for the brownout use of this 
heautiful, sparkling material. Available in a wide 
range of colors, and in frost and snow patterns. In 
three types: mirror, opaque, and dewdrop. Easily 
S applied to any smooth, dry surface, curved or straight. 
» the = . 
Htona armilll = 
S su PH | )) Ml ft bee Gunmetal mirror Flexglass as used in a display for Black. Starr & 
NL mM THihs| Wx Win Gorham. famous New York ¢ ity jewelers. 
sa fs Chel L. EQ WRITE FOR COLOR CARD 
ud i The Glass That Bends W Flexglass and Flexwood (real wood, vet it can be apped around a oe are 
ptions manufactured and marketed ntls by Lnited State "Phew od Cor and The 
Wee Mengel ¢ 
| 
vid U. S. PLYWOOD CORPORATION, 103 Park yen New York City 17 
firm's 
Ss beet 
papers 
Man 
naga 
eports 
perates 
large! 
st 25tl 
— 
28- 
ly 5. 
3-26. 
108” WI TR NET 
0 DE SHEER LUS 
15 BEAUTIFUL SHADES: Chartreuse, Spring Green, $ ‘ 75 
June Light Blue, Aqua, Pink, Yellow, Peach, Fuschia, only 






Copen, Orchid, Scarlet, Royal, Black and White YARD 
SAMPLES FURNISHED UPON REQUEST 


DAZIAN’S INC., 222 No. MICHIGAN AVE., CHICAGO | 







































47-West 57th 






PLAZA 













Complete 










Window 











Reprints 


always 


Studio Still 





Complete 








Shops — mailed weekly 


at moderate prices 


sent on request 


VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 


Street 


NEW YORK 19, N. Y. 
3-5968 


photographic files 


and Interior Display 
Service for Department 


Stores and Specialty 


available 


Lifes 


information and samples 
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MAKE INTERIORS SELL 
[Continued from page 206) 


continue to be expensive. In any planning 


for retail store modernization programs, 


there are two important factors to bear in 


mind: 

1. That merchandise must be readily 
available to the customer as well as to the 
sales person. Reserve stockrooms should be 
planned close at hand so that sales per 
sonnel will not have to leave the floor for 
any length of time to replenish their stocks 


while customers wait. 
2. That the toward 


partments is becoming 


trend self-service de 


increasingly more 


popular. Merchandise must be visible and 
easily accessible to the customer and attrac- 
tively displayed, so that they will sell them- 
selves. Even with sales people on the floor, 
it need not always be necessary tor a sales- 
woman to stand by to point out this or that 
virtue in any given place of merchandise. 
Stern & Co. of Philadelphia experimented 
this their Shop,” 


which they established as a separate depart 


with idea for “Teenage 


ment from their regular Junior Miss. sec- 
tion. Operating on the theory that young 
girls like to select their own clothes with 


out adult interference, the department was 
the trend of the 
minimum amount of 
department 
vouthtful 


streamlined to meet times 
With 


available, 


only a 
the 
and 


space 
decorated 
The 
merchandise was placed in open cupboards 
full-length 


Was 


with color schemes. 


gay 


and wall cases, with ample 
—The "Teenage Shop," Stern & Co., Philadel- 
phia, remodeled by Freda Diamond as a sep- 
arate department. Youthful color schemes of 
rose-pink, white and moss green were used. 
The unsightly ceiling was covered with white 


lattice, producing an interesting effect and 


allowing the sprinkler system to function with- 
out interference— 





mee ur 








sway. 


mirrors to give the youthful shoppers 
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(good lighting is another factor to he 


Women 


color-consci Us, 


mind. 


are 
and 


becoming 


are 


increas 


spending co 


erable time and thought on color con 


tions. 
designers would 
mind. 


tomers in many 


Merchandise 


do 


Managers 


well 


and int 
to bear th 


The practice prevalent among 


stores of taking mer 


dise off counters and shelves to match cor. 


near an open window, or even into the s 


should be discouraged. \W 


edge, 


‘hile to my kiowl 
no really good lighting effect to 


late daylight has been as yet produced, 
erly tinted fluorescent lamps and cold 
ode tubing have proven an excellent s 


tute for the time being and should be 


especially for 


These are 


aCCeSSOLrY 


WuUSt 3a 


few 


jotted down as a result 
with stores throughout the country. 
If any one conclusion is to be drawn, it } 


departments. 


thoughts I hay 


ot Mv expericnes 


that there must be a meeting of minds among 


store owners, merchandise managers and in 


terior designers in which display and met 


chandise selling can be synchronized. Stores 


that can afford 


programs now, Or 


to undertake modernizatior 
even postwar, can only d 


so by using their learnings and experiences 


of the past. 


So whatever they 


ce cide 


may 


to discard in favor of new designs and in 


novations, let 


them 


do SO) 


with the idea 


mind of achieving beautiful settings that will 


play a major role in the sale of merchandis 


Martin's, Brooklyn, 


Adds Caruso 


Formerly in 


charge ot 








men's wear wit 


dows for R. H. Macy & Co., New York Cit) 
Paul Caruso has joined Martin's, Brooklyt 


as assistant to Daniel Coffee. 


Caruso was 


with Macy's tor about 20 years. 









a a a 


PROMI RT 
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et the jump 



















on competition 


=with a new 


¢ 
7 


, 
hes: 





The end of the war will usher in a new era of 

retail merchandising in America. This era will 

be marked by intense competition. New com- 

petition. Smart competition. 
First there will be a rush to satisfy the pent- awne e 

up demand for all kinds of goods and services. K r 

Then a terrific battle for profits and survival. 
The planning you do now will determine 


your position, and the importance of display MACHINES FOR SELLING! 


in your store, five years—ten years from now. 





Kawneer can help you—for Kawneer has spe- 
cialized for many years in making “Machines 


For Selling” out of stores just like yours. New 
. | THE KAWNEER COMPANY, 904 Front St., Niles, Michigan 
Please rush new, 16-page, illustrated booklet on Kawneer “‘Machines 
For Selling”. 


ideas, new products and new services are in the 
offing. Get the jump on competition! Plan with 





Kawneer today! 







Name 


Pull Them In To Buy! Address 


‘a eer 















juniors 




































get? MUST s2e 6, 


ae) 








or 


send for their photographs 


4 
PRODUCED 


by 


Lhe. 


2010 S.HALSTED ST. CHICAGO 
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DISPLAY? 








By ROY H. HEIMBACH 
Heimbach Displays, Detroit 


N William L. White’s excellent book, 
“Report on the Russians,” he states: “It 
takes me a week to figure out that what 

is missing in Moscow is competition. No- 

body bothers to put up a striking store front 
or a well-arranged window display.” 

“What things 


us most vividly on our return 


\gain: were the which 
would strike 

to capitalism? Today, in Teheran, our eyes 
feasted on the wonderful little shop windows, 
fruit—pink hanging 


windows of screw driv- 


piled high with meat 
from butchers’ pegs 
ers and saws or new clothing.” 

Of course a displayman would make ob- 
servations like this quite naturally, but when 
an outsider uses the show window as a 
measuring stick to judge eco- 
least it 


significant. It 


standard or 


nomic progress, to me at becomes 


intensely interesting and 
makes me stop and ask myself this question, 
“Can it be possible that in spite of the high 
evaluation that I have placed on display, 1s 
that evaluation still not high enough?” For 
too many of us do undervalue display. 

The 


budget 


thought occurs to me: Suppose my 
doubled and the money 
profitable for the 


Weighing all 


were used 


wisely—would it) prove 
store term? 


sides of the question, and being completely 


over the long 
honest about it, the answer still is ves. Of 
knows. for about the 
such hypothetical question. 


course, nobody sure 
answer to any 
But one could bring to mind, for instance, 
Arthur 


Chicago. 


the long and successtul reign = of 
Marshall Field & Co., 


had a displayman with a budget 


Fraser at 
Here we 
everyone in the 
results 


seemingly unlimited and 


profession is acquainted with the 
obtained. The question of whether it was 
profitable for the store can best be answered 
by the fact that it was continued for 40 
vears 


It is true that display budgets are grad- 


ually increasing in size each year, but it can 
be seen plainly by almost anyone that lis 
play is sadly in need of being sold to ¢ 
tives on its true worth. It would seem, |0\ 
ever, that this is one ability in which. th 
displayman is pitifully lacking and at w vich 
his advertising friend shines so bright] 

Perhaps we should stop a moment and 
look this advertising man over a bit to tr 
to discover how he puts it across. 

In our town, at least, you will find that 
this fellow belongs to the Advertising 
for which he pays $25 a year (without con 


plaint) simply because it 1s worth that much 
and more and he is smart enough to know 
it. First of all the top men are there, so h 
has a chance to study them and size then 
up; certainly it isn’t bad business to | 
their environment. 

One hundred members at $25 is $2,500, 
and 1,000 members is $25,000. With such an 
income a club like Detroit’s ad club hires an 
executive secretary at five to ten thousand 
dollars a vear. Such a man will engage na- 
tionally known 
luncheon meetings with plenty of talks, facts 
and figures tor the members. (No, I am not 
a member of the advertising club, but I be 
lieve display can learn something from. th 


L-] 


speakers, provide WeCKI\ 


idea behind its set-up.) 
Yet with the shining examples of other 
successful organizations before them, many 


displaymen show by non-support that the) 


do not believe in a display association, and 
thereby announce that they do believe in dis 
play isolationism. 

A small group of people once asked Mrs 
Roosevelt, “What can we do to put our ideas 
(on a certain activity) across to the people: 


—A display by Roy Heimbach for Michigan 
Consolidated Gas Company, Detroit— 
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G,; back $ 


An Old Institution 
; wth YOUNG IDEAS 


i ff ) 57 YEARS YOUNG 
= New -- aa alma laobtey ahead! 


America’s most discriminating displaymen have 


ee Promotions solved their problems by relying upon us for dis- 


plays that are in tune with the times. 


45 



















a, =a) If it is new—if it is different—if it is stimulating 
—then it must be Schack’s. Years of experience and 


close contact with displaymen have proven that 


DISPLAY 
SELLS GOODS 


gan 


We are now booking orders 


for the four promotions listed. 


SEE THEM IN OUR DISPLAY ROOMS 
Send for Catalogs 





AUTUMN 
Joa, 


AS 


———_———_m—imeédiwum= INCE 888 


y 
—_Z, 


| CHRISTM \ 


319 to 327 W. VAN BUREN STREET 
ot lier Sclomy ami SS), fel} 













































“SYLKGLASS” 


The New Softer and Finer 
Spun Glass or Angel's Hair 


Is Widely Used By 


LORD & TAYLOR, N. Y. 


To Create Rich Window 
And Interior Displays 










For Sample and Descriptive Folder 
Write To— 


RADIANT GLASS FIBERS COMPANY 


208 EAST 27TH STREET—NEW YORK l16, N. Y. 
Telephone LEXINGTON 2-1932 





A G-R-R-AND 
PURCHASE, MON! - 


YOU'RE RIGHT, SANDY. DELTA 
BRUSHES ARE DESIGNED 
RIGHT TO SAVE YOU TIME 
AND TROUBLE... BUILT RIGHT 




















DELTA BRUSH MFG. CORP., 14 W. 17 St., NEW YORK 11, N.Y. 
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chance is to unite, for 
Individually 
haven't vet 


She 


“Your 


there is strength. 


said, only 


in units you 


are weak.” How strange that we 


learned this basic fact—but learn it we must, 
if we ever will reach the goal that we believe 
display deserves. 

Some months ago while talking to “Bill” 
Stensgaard, the writer said, “Bill, I want to 
congratulate you on the very fine job you 


Post's 


knows, 


Saturday Evening 
\s everyone 


showing 


produced for the 
Freedom's’ show.” 


toured the 


‘Four 
this 
in the 


promotion country, 


best a record sale 
of Bonds. It comprised some 10 or 
and filled auditorium with dis 
plus four 
inal oil paintings 

Ball 


when the 


stores and making 
15 win- 
a large 
a setting for the 


dows 
play props, orig 
that 
first to us, all 
they wanted racks hold 
the four oil paintings? I told them that they 
had idea that offered a wondertul 
opportunity for a patriotic promotion. — | 
that they let me draw up 
sketches and plans. When they 
had the walls in two large rooms completely 


said, “Thanks, but do you know 


Post. people came 


Was tour made to 


a valuable 


suggested some 


returned we 


TRADE PERSONALITIES no. 26 








covered with sketches, and they were an 


at the way we had developed and expa 
on the original idea.” 

This little incident is given mere] 
show the vision and imagination req 
before peak results can be obtained 
any promotion—and to indicate somethi 
display’s true status as an advertising 
dium, 


back to the original theme, 
I have 
a better plan than this \ 


Strong national 


Getting 
is my solution? nothing new to 
but 1f vou have 
you tell us about it? 
local display associations make up the 
remedy. United for strength, 


centered on creating: 


and only 
the main objective 
and convincing propaganda to 
display for its true worth. More su 
more Victory Display 
like. One other (for 
of course): Display managers should bx 


vorable 


suggestion 


tremely selective in) employing assist 


The protession demands assistants with 
and art training. These are 
and they 


standard 


education 
future display managers 


or lower the display 


Committees and 


peaceti 


will : 


accord g 












sur 


by Tony Brinker 





~~ Fe 


Urvorite SPORTS.. 
SWIMMING AND 

GOLF, WHICH HE 

SHOOTS IN THE 70's. 
PHIL WAS MARRIED IN 
1941, AND HAS A DAUGHTER 
2 YEARS OLD... HIS FINE 
PERSONALITY MAKES FRIENDS 
FOR HIM EVERYWHERE. 


Full mer 


GENERAL MGR., 
SCHACK’S, INC., 








B.A.DEGREE , AND JOINED SCHACK’S, INC., 
iN *o39 SHORTLY AFTER IT HAD BEEN BOUGHT 
By HIS FATHER, MORRIS GOLDBERG, WHO HAS 





C©Pranuared FROM NORTHWESTERN UNIVERSITY WITHA 


BEEN CONNECTED WITH DISPLAY FOR 35 YEARS. 
AT NORTHWESTERN, PHIL PLAYED ON THE VARSITY FOOTBALL AND GOLF TEAMS. 


animes 
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Trade Mark Reg 


(a7 So 


A company has truly made 

its lasting mark 

in the trade 

when its trade mark has become 
its indisputable evidence 


of product quality. 


ITAFPEL BROS., LN, 


95 Madison Avenue New York, N. Y. 
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Ideal for 


Dresses, 







shoulder. 











314 W. JACKSON BLVD. 





FIXTURES—MEN’S FIXTURES, etc. 








THE 2 WINNERS! 


IMMEDIATE DELIVERY 


INDISPENSABLE 
For Window or Store 


Sweaters, 
Suits, 
Made sturdy of four-ply papier 
full bust and 
Smoothly finished 
and tinted in flesh color. Fits 
on any stand. 


No. 101, each. 
No. II1, each 
Net F. O. B. Chicago 


THE FIXTURE MART, INC. 


mache with 


Write for our FREE Flyers on RACKS—HANGERS—SHOWCASE & WALL CASES— 
MANNEQUINS —LUCITE FIXTURES —JEWELRY FIXTURES — FORMS — MILLINERY 
If we do not have it we will tell you where to get it. 





Blouses, 
Coats, etc. 


.. $3.75 
4.00 





a4. 


CHICAGO 6, 

























QUALITY 
CARDBOARD 
SINCE 
1902! 























—= 


CRESCENT \ 


— 
A Product of 
CHICAGO CARDBOARD COMPANY 


656-670 W. Washington Blvd. 
CHICAGO 6, ot ILLINOIS 







































USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 

























INTERIOR DISPLAYS 
{Continued from page 9] 
correlated interesting properties and effects 

with the decorative scheme. 

Some of the building was done with wood 
brought from old New England homes and 
stores; the new materials used were treated 
to suggest mellowness. Lamp posts, street 
signs, mailboxes, door-knockers, tradesmen’s 

English and 
all these prop- 


signs copied from. those. of 
\merican shops of the 1700s— 
erties and many more were sought out and 
bought, or made by the store’s designers and 
artists. 

Describing the Carson set-up, the Cabinet 
Maker's Shop presents a collection of fine 
english and furniture of the 
eighteenth century, typical of the quality ot 
the best cabinet makers of that period, Chip- 
pendale, Hepplewhite, Sheraton, ete. 


\merican 


The windows ot the shop were lined with 
patterned wallpaper, 
design of subtle 

The tradesmen’s card out in 


an eighteenth century 
an Adams 
and siennas 


front 1s adapted trom an old one. One enters 


grays, greens, 


the shop through an old pine doorway from 
Norton, Mass., 


The display 


circa 1730. 

for old Shetheld plate 
a window inspired by 
London silversmith’s 


front 

and Georgian silver 1s 
the exterior of an old 
\gainst velvet and 
on steps and shelves, is a choice collection 


shop. chartreuse, 


gra\ 
of candelabras, trays, cruets, Coasters, urns, 


wine coolers, salts, serving spoons, ete. 
The China Shop (photograph at the upper 

right, 9, and also seen in the general 

view in the last photograph) follows closely 


architecture = in 


page 


the construction of old 
Williamsburg, Va. It is of natural red brick 
The carved deal wood lions placed on either 
side of the door are antique English and 
were used as a sign by a London tradesman. 

One window of the shop displays English 
Salopian, 
Rocking- 
shows an out- 


There are pieces of 
Lowestoft, Leeds, Bristol. Spode, 


ham, etc. The other window 


tea-sets. 
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standing collection of colorful china—s‘ 
terware and Gaudy Dutch—made for ‘}y 
early American market and found most! jy 
Pennsylvania. 


Two views of the “Country Store” are - en 
in the lower right photograph on pa & 
and at the lower left, page 9. The posto: icc 
grill is from a store of 1790. The stove. 
cracker barrel, showcase, apothecary 
net, spice cannisters and other piece if 
Americana were found in rural st. res 
throughout the country. Outside the © or 
is a wooden Indian from Grafton, IIL, w vil 


against the wall leans the first bicycle nick 
in Chicago. small paned windoy is 
filled with candy jars containing horehound, 
licorine sticks, and peppermint lozenges. In 
the other is a miscellany of primitive brass 


One 


and copper, wood and pewter. Inside on the 


shelves are bolts of old fabrics, and the 
small showcase displays braids, ribbons, slate 
pencils, and the like. 

On the walls, both 
colortul broadsides, 
ments. A wide selection of country acces- 


offered for sale in iron, 


inside and out, are 
posters and advertise- 
sories 1s pewter, 
wood, copper. 
Snowbird Farm 
country house and takes its name from. the 
cast iron snowbirds on the eaves and on the 


suggests a provincial 


mailbox. In looking through the windows 
of Snowbird Farm, one sees a room in which 
comfortable furniture and a pleasant color- 
ful decorating scheme have created an. at- 
(Lower left, page 8.) 
The wood in this room was brought from an 
old country cottage in Stratford, Conn, 
built in 1740. The fireplace and door. ar- 
rangement, one full 


mosphere of welcome. 


door to one side, two 
storage cupboard doors on the other, has 
been left unchanged. The wood 1s natural 
was rubbed with bees-wax to 
enhance the mellow The 
framed with a fabric originally part of an 


colored and 
tone. window 1s 
eighteenth century American quilt. 

The entire Village is a 
primitive painting of a boy with a_ fishing 
rod. timeless 


freshness and 


symbol oft the 
Because the picture has a 
simplicity it was placed on 
an outside wall in a place of prominence 
and directional throughout the store 
refer to the Village as “At-the-Sign-ot-the 
Boy-with-the-Fishing- Rod.” 


signs 


The elevator fronts have been scraped to 
finish, the 
covered with old 
effect, a 
been laid on 


obtain a more mellow 


the department 


posts ll 
wood. to 
cement and 
“Front 


Street,” and white fences and gates separat 


give a_ pickled pine 


flagstone walk has 


the American and English’ sections Phe 


light fixtures in each room or shop are 1 


character tor the setting. 


Orbin Takes Over 
At Stern & Mann 

Replacing Kenneth Hildreth, who resigned 
recently in order to head display for N 
\dam & Co., Buffalo, Grant Orbin is now 
in charge ot Stern & Man 
Canton, Ohio. 


display for 


Albany Store Names 
Assistant 

Mrs. Georgette Duffee is now assistant 
display manager at W. M. Whitney & 
Albany. Orville 
department. 


Elliot is in charge o 














30Qz 





45 


APRIL, 1945 


lal No. 4—MINIATURE 
the OX-CART 
14°." Long. Has many uses. 


at $1.90 Each 


; No. 7—OVAL SHOPPERS 
eless ; BASKET SET 
don Nest of 3. Natural with Red and 
Green. Sizes 14” to 17”. Well 
made. Durable. 
store $4.50 Per Set 


No. 6—FIRESIDE or FLOWER 
BASKETS 
Nest of 3. Largest size 20’. Nat- 
ural. Hand woven. Mexican 
Imported. 
$4.50 Per Set 


No. 2—ROUND MARKET 
BASKET SET 
Nest 3. Natural, Red /Blue. 
_ Low Priced. Sizes 8”, 


$3.50 Per Set 
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Bright !....Gay!...Colorful Accessories! 
“= FROM MEKICO 


i 


) 
- 
| 


Werrerraes 
Mit I ith 


No. 12 MEXICAN CHAIR DISPLAYER—Height of back—18’’—seat 12-14" hand 
decorated—colors: Green, Blue, Yellow, Red—-a perfect merchandise displayer, 
$3.75 Each. ... No. 11 PALM BASKET—App. 9” tall x 10°’ dia.—woven in vari- 
ous AZTEC designs and colors—sturdy, durable, $2.25 Each. ... No. 14 MEXICAN 
FAN—14” overall by 10°. wide—woven in vivid colored straws—a novelty for 
smart effects, $3.00 Dozen. .. . No. 15 HEARTH BROOM—20” give your Mexican 
displays a touch of local color and realism, $4.50 Dozen. .. . No. 16 MEXICAN 
PEASANT BROOM—53” overall—Bamboo broom stick stitched with vivid colored 
hemp, $1.25 Each. . . . WOODWEAVE—36” wide x 6 yds. long—l” Wood slats 
with woven White cord twine—colors: Natural], Brown, Natural/Brown, Natural 
Green—also available in 48° width in Natural only—can be used as screens, 
panels, mats—add a touch of rustic outdoors to your displays, 36’ Natural, 
10.50 Roll; 36°’ Colors and combinations, $12.00 Roll; 48’ Natural only, 
13.50 Roll. 


Write for Catalog Showing 
“EVERYTHING FOR DISPLAY” Including: 


DISPLAY FABRICS @ WOODEN OARS @ NO-SEAM, DILON & 
LEATHERETTES @ FISH NETTING METAPHANE PAPERS 
ARTIFICIAL FLOWERS @ FLOATS @ PLUSHEEN 
PANELS — PANELETTES @ VELURTEX @ BRAIDS, RIBBONS 
GRASS MATS @ FACIL-FAB @ TACKERS, STAPLES 
DISPLAYERS @ TIMBERTONE @ KWILT-BLOCKS 
LIFE PRESERVERS @ MARBALIA @ LUCITE DISPLAYERS 

@ RAYON & COTTON ROPING 


“The House of Service” 


e NEW YORK — 130 WEST 46 ST. 
@e CHICAGO — 6 EAST LAKE ST. 


@ L< ANGEL 819 SANTEE 


HANDWOVEN 
MEXICAN BRAID 
Each roll contains approximately 9 
to 10 yards of this colorful braid 
that has a thousand uses. (Bows, 
Frames, Borders, etc.) Various color 
combinations. Buy them assorted. 
5O0c Per Roll 


65e Per Roll 


* wide 


TULE MATS 


Real Mexican Hand-Woven Import 
ed Mat. Lends itself to any sum 
mer display idea. 

No. B 34—44” x 51” 


No. 112—4’ x 5 


$1.25 Each 
$2.50 Each 


PALMETTO 
LEAVES 
These Green leaves can be ar 
ranged in many ways to achieve 
smart effects. 16°'/18" sizes. 


$17.50 Per 100 








Here’s a ‘Natural’ 


For Summer 
90” high LO" wide 


> 
if 


No. 607 GLAMOUR BIRD MURAL 
Birds in gala array of nine colors, gor- 
geously screened on Seamless. May 
be cut vertically in half for separate 
two panel effect. 


$6.75 each 


DISPLAY MANUFACTURERS MART, inc. 
“Cvargthing for Display” 


3A WEST PGth STREET NEW YORK |, N.Y 








EQUIPMENT 


Largest and most complete stock 
of Display Materials carried in the 


NORTHWEST 
MANNEQUINS @ RACKS @ HANGERS 
ARTIFICIAL FLOWERS @ GRASS MATS 
BACKGROUND PANELS e@ LUCITE 
FIXTURES @ STAPLES @ FACIL FAB 
FLAGS @ DECORATIVE PAPERS 
SEND FOR CATALOG 


x 
DISPLAY MATERIAL 


1417 FOURTH AVENUE, SEATTLE 1, 


WASH. 
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Prizes Awarded In Contest 
Sponsored By Charm 


First prize. $200 in War Bonds, has been 
awarded to Lloyd Redfern, Sibley, Lindsay 
& Curr, Rochester, for his entry in the na- 
tional window display contest sponsored by 
Charm magazine. Second place and a War 
Bond for $100 went to Walter A. Spiro, B. 
Gertz, Inc., Jamaica, N. Y. Charles E. Len- 
Hochselull, Kohn & Co., Baltimore, 
won third place and $75. 

Other War Bond prizes were awarded as 
follows: John C. Nichols, The Ernst Kern 
Company, Detroit, $50; G. J. De Cresie, A. 
Polsky Company, Akron, $25, and Leo Price, 
The Quackenbush Company, Paterson, N. J.., 


$25 


hart, 


Los Angeles Display Firm 
Destroyed By Fire 

Menard & 
geles display 
deal of flag 


began, 


An- 


great 


Tabery, well-known Los 


firm which has done a 
since the war 


April 1. 


including an adjacent lumber 


manufacturing 
was destroyed by fire on 
Total damage, 
vard which was also burned, 1s estimated at 
$500,000. In the Menard & 
house, awaiting shipment to San Francisco, 
large the flags of all the 
nations that will participate in the Security 


Tabery ware- 


Was a order of 


conference set for later this month. 


Chicago Club 
Hears Williams 

The Chicago Display Club, 
evening of April 4, had for 
Findley Williams, assistant display director 
Roebuck & Co. Also on the pro- 
gram was W. T. White, sales manager, Wie- 
boldt’s, who discussed the part display can 


meeting the 
guest speaker 


of Sears, 


play in promoting the Seventh War Loan. 
Other features of the evening included a 

talk by a member of the U. S. Coast Guard 

from active service, 


who recently returned 


and music by the “Coast Guard Cutters.” 


—American displaymen have much to be thankful for, in spite of the brownout, help shortage, 

Here, for comparison's sake, is the newest style in windows at a 

well-known London store where the customary windows were blown out by robot bombs. The 

space usually occupied by the plate glass has been completely blocked up with the exception 
of small apertures— 


and other wartime problems. 








—This is the "Buddy Poppy Girl" for 1945, 

as a reminder that the familiar flowers will 

soon go on sale again. ... The receipts aid 

not only needy veterans but servicemen and 
their dependents— 


Feminine Display Director 
For New Spiegel Units 

Direction of display for the five Straus & 
Schram stores bought a short time ago by 
Virginia 


Pegram; she had been coordinator of hon 


Spiegel’s has been turned over to 
furnishings for the Chicago firm. 


Western Trip 
For Richmond 

Howard Richmond, Bloomingdale Brot! 
ers, left New York City recently for an « 
tensive trip which will include a number 
cities en route to the West coast. While in 
the West, Richmond will study display mate 
rial resources in that region. 
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SPRING 
SUMMER 
FALL 
WINTER 


THERE IS A 
TIMBERTONE 
PRODUCT FOR 
EVERY SEASON 


THERE IS A 
TIMBERTONE 
PRODUCT FOR 
EVERY DISPLAY 


LOOK FOR 
THE MARK 






TIMBERTONE PRODUCTS 


Ju Any Display 


THIS IS A ee el (ARR agg LET your 
TIMBERTONE DECORATIVE CO., INC. a 


TIMBERTONE 
PRODUCT 
Which appears on 


every genuine 
Timbertone Roll 


15 WEST 24th STREET 





NEW YORK 10, N. Y. FULL LINE 

















4 to 6 ft. Phoenix Leaves 
9 to 12”—Doz. 


Starfish — Doz. 


$ 9.00 
$12.00 
$12.00 


Sea Fans — Doz. 


Sea Shells, assorted sizes 


Doz. $ 6.50 
Colored Sand—100 lbs. $ 6.00 


Fine Colored Salt 
100 lbs. 


Crystal Rock Salt 
ored )—100 Ibs. 


Large Bag Wood Shav- 
ings, All Colors $ 5.00 


We Match Your Colors 


Ants and Glowers 
Displays 


43 W. 56th St. New York 19, N. Y. 


$ 7.50 


(Col- 
$ 7.50 











6 
SIDE VIEW 


“Papier Mache” Men’s, Women’s, and Children’s 
Forms made by hand by experienced Mannequin 
Manufacturers. Finished in Papier Mache or Man- 
nequin composition. Price list and description sent 
on request. 


NATIONAL ART STUDIO 


Subsidiary of 
NATIONAL MANNEQUIN MFG. CO. 


308 South Market Street Chicago 6, Illinois 
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NEW YORK DISPLAYS 

[Continued from page 11] 
6x3 feet was suspended by wire and _ fitted 
into a small white groove on the floor which, 
like the backwall, was painted pure white. 
In answer to the query “What is Spring? 
An impish and a 
frothy hat,” Gobbi mammoth 
delier constructed of chicken wire and cov- 
ered in moss from which little spring flowers 
there. On the end 
bracket of the chandelier was hung a multi- 
hat. With rightful aplomb, a 
mache cherub gazed upon his en- 
vironment. Both this 
of the chandelier and the companion cherub 
in the foreground were finished in pale green 
facial 


mood, green leaves new 


used a chan- 


grew here and of each 
flowered 
papier 


figure in the center 


features and were 
hair created of small 
little trunks of moss, 
giving them a faun-like appearance. White 
plaster drapery, which had been airbrushed 


with darker green 
resplendent with 


they 


flowers: wore 


in pale green, was not only decorative on 
the cherubs but the 
served as a window card in the foreground. 

“Our City Block of Shoes” 
provocative headline used by Display Direc- 


spread out end also 


was. the 


tor Joseph Dultz in a series of six windows 
at Bloomingdale's, as seen in the final pho- 
tograph. The mannequin was seated at the 
top of a large, slanting, circular and black 
platform. 
looked over the collection of 
or “Spring Navy” in two of the windows or, 
as in this instance, “Beautiful Black from 
Qur City Block of Shoes.” Crushed tissue 
paper in purple, green, pink, rose, lavender 


From her vantage-point she 


“Town Brown” 


or blue with shoe boxes, circled the slanting 
plattorm—the displayed on 
the boxes and lids. A number of pairs were 
grouped on the floor of the window, each 
pair in the display accompanied by a small 
card bearing an identifying style name and 

Sprays of real japonica just coming 
leaf placed in black 
bark fresh spring green of the 


pairs ot shoes 


price. 
into vases, the 
dark and 
leaves making an effective contrast with the 
off-white background. 


were 


Winners Announced 
In Contest 


Judging recently completed in_ the 
window display contest sponsored in connec- 
tion with National Sew-and-Save week, with 
prizes of $100, $50 and $25 in War Bonds 
being awarded in each of three classifica- 
The 

Large 
Gebhart-Gushard 
second, John EF. 


Was 


tions. winners were: 
first, A. L. Squires, 

Company, Decatur, IIL; 
Cooke, Coulter Dry Goods 
Company, Angeles; third (three tied), 
R. J. Patterson, Weiss & Goldring, Alexan- 
dria, La.; A. G. Weber, D. H. Holmes Com- 
pany, New Orleans, and John T. Mackey, 
Robinson's, Battle Creek, Mich. 

Small stores, first: Robert A. Altman, 
Damon's, Inc., Mason City, second, 
L. Wigley, Lintz Department Store, Guthrie, 
Okla.; third (three tied), J. Stanley Dahl- 
mann, Trautman Company, Butler, 
Pa.; Mrs. Helen Hanes, Hinkel’s, Roswell, 
New Mexico, and W. P. Putman, Belk's 
Department Store, Laurens, S.C. 


store group, 


Los 


lowa; 


Reiker 


Chain stores, first: Neisner’s, Denver: sec- 


ond, Evelyn Voller, F. W. Woolworth Com- 


APRIL, 


pany, Worcester, Mass.; third (three 
Paul J. Goldsmith, M. H. Lamston 
New York City; Henrietta Egan and 
La Croix, McCrory’s, New Orlean 
Claude Morton, F. W. Woolworth Cor 
Chicago. 

Contest judges were Doris Bure! 
Swayne Phillips, both of the Depa: 
Store Economist; Ann Mullany, W: 
Wear Daily; E. K. Whitmore, Obs 
Newell, and Helen McCarthy; all 
New York City. 


Displayman Decorated 
For Gallantry 

Pfc. Frank Selman, ex-displayman 
Detroit, has been awarded the Silver 
for gallantry in action in Germany. S¢ 
is with a medical battalion attached to 
eral Patton’s Third Army. His 
informed of the decoration in a lette1 
Major General Schmitt. 

Selman was displayman 
Shop before he left for the service a 
ago, and also free-lanced in Detroit 
father, Sol Selman, has been a_fre« 
in the same city for many years. 


fami! 


for Fay’s 


hance 





THE CORNER WINDOW 
[Continued from page 32] 
group added for human interest; the figures 
of course permit showing fashion merchan- 
dise in addition to the furniture. 
layout for a fashion showing in the corner 


( yr a good 


window is to have a room setting on one 
side, with a view into a garden on the other 
—with suitable garden furniture on display 

Much thought must be given to the ar- 
rangements used in the corner window. We 
find that the best effects are to be had 1f the 
setting is of the background type. Ii fash- 
ions are to be shown on mannequins, five 
groups make a good arrangement; the center 
group should be kept a little “heavier,” and 
this can be done through using an elevation 
—on steps, or a platform, and with two or 
three mannequins in the group. 

The same kind of arrangement can be used 
where the setting is of the central focal point 
tvpe of setting. This arrangement is sug- 
gested for the more formal type of display, 
but in the case of the picnic setting a 
scattered and uneven 
many mannequins—both children and adults 
forth more human in- 
terest. In all cases, however, the properties 
and. settings little than 
would be used in the average standard win- 


arrangement with 


doing things—brings 


must be a larger 


dow. 

The “Good Old Summertime” display pic- 
tured was, incidentally, one of a battery of 
windows on the same theme. In each dis- 
play the entire background 
seamless paper, showing a summertime ac- 
tivity of the Gay Nineties. Here, for exam- 
ple, the sketch was of a group of Is 1 
wading and being spied on by 
boys behind trees in the distance. 


was done on 


It is interesting to note in conclusio! 
the big corner window, with its larg 
play area, frequently can be made th« 
stone of a complete stretch of relate 


When so used, and if handled if 
erly, it has an impressiveness unobtai: able 


plays. 


in the ordinary window. 
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WE ARE DOING OUR SPRING CLEANING 











with our complete Displays for the coming Fall and Christmas seasons. 


Your early selection is to insure your delivery. 


ANID 


SHOWING 
FROM JUNE FIRST 





ic tHe L. J. CHARROT COMPANY, INC. 














e=) H cDosegnena i Manufactiirons 


36-38 WEST 37TH STREET 


NEW YORK 


ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 
ART DISPLAY STUDIOS 


18, 





N. 














We Can Ship Immediately The Giant 


*100 WAR BOND PAC- SIMILES — 


Required For Your 


7th WAR LOAN 
CONTEST DISPLAYS 


Want crowd-stopping displays for that big 
Seventh War Loan Drive which starts on 
May 14 and continues throughout June? 
Then use these BIG, fac-simile blowups of 
Bonds and Stamps. They always give a 
dramatic touch to a display that can be 
obtained in no other way. 


The sheer size of these giant reproductions 
makes them a most impressive aid in the 
sale of Bonds and Stamps. Use them 
over and over. 


ORDER NOW!—We are in position to 
make immediate shipment in spite of the 
heavy demand. Order a sufficient quan- 
tity to enable you to use them liberally in 
ali your War Bond Displays. 


J "TH, UND SAAS OF ANEAACA ay 2S | 


ANS AENAKC HHVAL DOTAGAIRS; 


ISSUE DATE 


WHICH IS THE FIRST DAY OF 




















WAR SAVINGS 
BOND SERIES 











Siem 


_SILVESTRI ART MFG. CO. 


FAC. SIMILE BONDS 
IN $100 AND $25 DENOMINATIONS 
When Ordering. Specify Which You Want 
GIANT BOND. 24” x 44” 
MEDIUM BOND, 17” x 30”. 
SMALL BOND, 12” x 22”. 
FAC-SIMILE WAR STAMPS 


$2.50 


Price. Oth occ can: $1.00 


$0.50 


$1.50 


710 W. WASHINGTON BLVD. 
CHICAGO 6, 








it } 




















Fact, Fun and 
Fantasy In Display 


To Meet Your 
Needs ... In 
All Mediums 


Summer flower girl, papier mache, nearly life-size 


TALLY2HO P16: 


STUDIOS 
150 E. 28th St. New York City 











Attention Displaymen! 


Lloyd's 
ANAGLYPTA 


Hun- 
It is unique. 
Anaglypta simulates ornamental 
plaster perfectly. It is a molded 
product of rag stock, light in weight 
and durable. 

Hundreds of designs including cor- 
nices, moldings, and decorative 
treatments. 


fills many a display want. 
dreds of designs. 


Inspection Invited 
Write attention Mr. Ryan or Mr. 
Ferreri for samples of display 
papers. 


W. H. S. LLOYD C€O., INC. 
48 W. 48th St., New York City 19 
Offices New York, Chicago, Boston, Newark 











LEROY W. FRYMAN 
Fixtures, Materials & Equipment 
DAYTON 2, OHIO 





Keith Theatre Building 
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Display Has Progressed 
Despite The War 


By ROBERT 
The Wells, 


shoulders. Re- 


past 
store-wide 


Let's look back 


member in the not 


over our 


far-distant when 


most stores used to plan big 
sales, with double-truck ads, radio, complete 
window tie-in—and all this effect for a one- 

“Leadership” days, 
it didn't matter much 


what we called the sale as long as we called 


day or a four-day sale? 
or “Opportunity” days; 
it something. So on such occasions most 
and lost a lot 
next vear and the next 


stores did a lot of business 
And the 


and the next we tried to outdo the preceding 


of money. 


vear’s figures; we always had to have an 
increase, of course. 
sale outdid the one } 


\ccordingly each 


fore it, and advertising and displaymen got 
ideas, and not 
The bulk of the 


month's advertising money went to promote 


jittery trying to get up new 


forget the old ones, too. 


loss-leaders. In the display department we 
worked nights and Sundays making cut-out 
backgrounds, banners, installing special dis- 
plays for all the windows; all to promote a 
losing event. 

Then the marked down 
to where the store couldn't make a profit on 
had to didn't 
additional were 


merchandise was 


it (we have volume, we?); 
made for 
special radio features and to hire a lot of 
And at the end of the 


sales period everyone was pleased as Punch 


appropriations 
extra salespeople. 


that the quota had been made. 

Of course the shortage 
ruined 
for a long time later, for during the sale, 
for example, we might have sold 1,500 wash 
dresses at 99 cents (and then wondered later 
couldn't sell $2.98 and 
And of course when desirable met 
didn't 
have enough advertising appropriation left 


sale left a stock 


oft desirable merchandise and sales 


why we those at 
$3.98 !). 
chandise did 


come in soon after, we 


to promote it in the proper way. 

But the war, and the regulations it brought 
with it, has changed things a bit—and_ for 
the better, it must be admitted. 
promoting 


Stores are 
should 
past, on merchandise that 
We're 


promoting Valentine gifts in season. Instead 


even naturally, as they 


have done in the 
is seasonable, wanted, and profitable. 
ot “profit-sharing” sales, we're going after 
Mother's day 


business, and so on 


and Father's day 
natural events that the 


rather 


business, 


people know about, than synthetic 


events dreamed up by store staffs. 


The 


retailers’ 


trving to discount all 
efforts in the 


Writer is not 
past. There 
with the 
before the 
most of the 
pioneers of good promotions, and 


were 
right kind 
started 
They 


plenty of smart stores 


of thinking long 
They 


were the 


war 
were right time. 
set high standards as to smartness and stvle 


wanted the best windows 
and the 


advertising. 


rightness. They 


cleverest and most 
They 


best possible surroundings, 


and interiors 


idea-tul presented mer- 


chandise in. the 





APRIL, Al 
CAMPBELL 
Evansville 
and they cared more tor the effect th: 
expense. 

But by and large, the controlling 
brought by war—fair-trade practices 
ceilings, merchandise shortages, rat 
purchasing—have improved retail pre 
tion tremendously. We have found tl 
little four-letter word “sale,” that \ 
kicked around so carelessly in prewat 
is now a very precious noun indeed 

We have seen women take their 
in display as well as other protessions 
they have done a fine job. They have mi 
a place in postwar display. Some may 
resented them at first, but now they are a 
accepted part of the setup... Women ar 
especially talented in their sense ot 
and fashion. They can accessorize cost 
with better taste than men, and are excellent 
at dressing women’s and children’s ma 
quins. 

I think that display has profited 
than any other retail factor in thess¢ 
months. I don't know of a single merchant 
who doesn't believe more strongly in 

4 


power of display, or who isn’t sold on what 
This thinking will co = 
future of dis 


it can do tor him. 
tinue 


play. 


and enhance the great 

No one who has taken a forward step likes 
to go backward; so display departments will 
most appropriations 
} 


surely have adequate 
to justify a good visual merchandising jo 
Merchants that thes 
right display personnel, 
they must have the 
and properties to do a good or better presen- 
tation job. One third of 


dollar for display is not at all 


know must have. the 


adequately paid 
mannequins, fixtures, 
the promotional 
exorbitant 
as some merchants have already tound out; 
the cost of display, and the results it brings, 
compared to other media is ridiculously out 
ot proportion. 

Considering everything, it definite 
that the progress display has made during 
the past couple of vears will be a stepping- 
still 


peace, 


seems 


stone for greater advancement in 
Just as 


learned the value of synthetic sales ot 


vears. ot merchants he 
past compared to rational promotions, 


so have they learned the value ot 
display 


Dynamic Display 
For Gillette 

The Gillette Satety 
ton, has released a striking display pie: 


Razor Company, bi 


which the center section shows a 
poised to spring 
flanked by 
lette’s 


broadcasts the company sponsors each 


from his corner: this 
side-cards with portraits o 

radio announcers” for the bo 
The name and reproductio! 
Gillette containers are 


day night. 
plaved up as we 
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FACIL FAB 
FOR FALL 


Complete line of Seasonal, Staple 
and Patriotic numbers will be on 
display in our New York Show- 


room commencing 


june 144 


FACIL FABRICS CO. 
111 W. 24TH ST. 
NEW YORK, N. Y. 





Natural Creations 


are natures creations 


Artistic Hat Unit at lower left 
as seen at Lord & Taylors. An 
interesting display at upper 


right for B. Altman’s. 


NATURAL CREATIONS 


Display Materials and Showrooms 


241 East 36th St.. New York City 16 


i 
OUR CHRISTMAS SHOWROOMS WILL BE READY FOR INSPECTION MAY | 


WE INVITE AN OPPORTUNITY TO HELP WITH YOUR PROBLEMS 




















Refreshingly modern setting for Spring 





and Summer displays of Jewelry, Cos- 





metics, Perfumes, Graduation Gifts. 






Particularly effective for interior spot 





displays on counters and in showcases. 





Graceful tables have white spray finish 
with soft blue air-brushed edges. 


Fashion figure is processed in five 








colors on a gleaming plexiglas panel 12 






inches square. 
Overall height—1!4'4 inches—width 18 
inches—depth 13! inches. 









Now in stock for immediate delivery. 


Price—$14.95 F.O.B. New York, N. Y. 


VIRGINIA DIXON 


21 JONES STREET — NEW YORK 14, N. Y. 





















BALLOU’S 


CRYSTAL BEADS 
DIAMOND DUST 
GLASS TINSELS 


will help solve your decorative prob- 
lems. Beautiful effects can be ob- 









tained by applying the Beads and 
Diamond Dust over colors as they 
reflect the color they cover and add 







sparkling beauty to same. 





Glass Tinsels can be supplied in the 
following colors: SILVER, GOLD, 
RED, BLUE, GREEN and BLACK. 








Write for Samples 






Edward C. Ballou Co. 


Tinsel Dept. No. 6 
6 VARICK ST., NEW YORK 13, N.Y. 
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Comparison .. . 


merican and English Display 


By E. W. POYSER 


The average Englishman at home accepts 
without question the advancement of Amer- 
ica in every field, but it is not until he visits 
the States that anything like a true impres- 
ston can be obtained. 

It was with display arts in mind that | 
wandered through American and Canadian 
cities, looked through magazines, gazed into 
store windows and talked to people, trying 
to ensure for myself a balanced view of 
what I saw. 

To me, the really important part of the 
\merican displays I saw, taken as a whole, 
was the appeal and interest factor, then the 
ireshness and cleanliness which seemed. to 
be ever present, together with excellent 
color sense—not forgetting the high stand- 
ard of text wording, often subtle and very 
human 

There was a tendency towards a more 
dynamic state of balance and movement in 
the majority of layouts, which, though not 
always suitable for “dignified” subjects, is 
certainly successful in its “attention hold- 
ing” purpose. [| noticed too, good fusion 
between merchandise and props, often leav- 
ing backgrounds fairly clear, and in general 
giving a pleasant freedom of space around 
the setting. For example, the careful use of 
colored lighting, and even the shadow of 
the subject, a few white props changed to 
pastel shades under the illumination. Such 
shows are not expensive to even the smallest 
store, although some of the elaborate ar- 
rangements to be seen in the high class em- 
poriums are worthy of a Hollywood musical 
setting—and are almost equally as extrava- 
gant 

\ltogether, the standard of art introduced 
into displays, as apart from the dressing it- 
self, was much higher than that expected. 
ln many cities it was evident that the small 
shopkeeper emploved the use of some local 
display expert or commercial artist to pro- 
vide paintings, posters and general require 


ments for the displayman—the technique o 
one hand could often be traced in the win- 
dows of a single street, catering for many 
trades. Whether such a thing as a display 
agency is common in the U. S. A. I am not 
sure, but a loan or rent display specialist is 
a good thing for the small trader who can 
not afford either space or time for the better 
props himself 

Larger stores, as in England, used spe 
cially designed props and lettering of a dis 
tinctive type Phe mannequins struck me 
as being very flexible and suitable to situa 
tions that a “stiff” model would not satisty. 

Usually, the models used were those with 
a steel support to the body, enabling dif 
ferent shoes to be fitted. British models 
as a rule are supplied with permanent shoes, 
where the supporting rod fits into the lower 
leg through the foot and shoe, but the base 


The Studio, Manchester, England 


plate must be 








hidden, 


always suit the scheme. 


and 


the sho 


In national exhibitive displays, t 


versal tendency to use superimposed 


] 


and cut-out lettering could be seen 


ever, with the use 


of 1 


nany 


different 


rials and strong contrasts, a clear an 


prehensive message was always assu 


In most forms of 


advertising an 


able thing that either instilled a de 
“Read on” or “stop and look” without 


to the | 
abstract 
display 

“Plugegin 
tising s1 


ticeable 


giving, e 


firms ple 


yublic, was the intriguing p! of 

words in slogan or caption. Very often a 

approach, or topical remark 

which proved the “interest” function tl 

was of fundamental importance 

g” the trade name is not always 

necessary, even though I saw the latter ps) 

chological attack used quite a lot in adver 
nall commodities. 

The use of particular “days” is very nm 

Mother’s day, Father's, Thanks 

tc. There seems to be a considet 

able number available in the vear. Britis 

ase note! 
“Long established” and “historic” schemes 


are sometimes used to advantage, 


a more dignified note seemed to be 


in American displays. 


present 
presen 
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ere 


Throughout the whole panorama the pres 


entation 


ever the sales value of an 
display, one thing is certain—it is an 


ning’s entertainment to take 


of a “show” 


the sidewalks of a city 


atter 


a_ stroll 
dark. 


was evident, and what 
American window 


CVE 


] 


Along 


Britain’s displays have a different tale t 


tell; one of very stubborn resistance to evel 


increasing difficulties. 


terials, 


severe rationing of commodities making 


need to 


smaller staffs, 


No 
depl 


display almost neg 


course, occasionally nm 


lights, less 


ma 


eted Stor ks 


ligible, and, 


» window at 


just a few square feet of glass rescue 


the raid. 
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no longer of composition 


were now of paper or painted stretc! 


hessian; plaster, one of the few ren 
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scheme. 
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Cp Groalte 


OUR FALL AND CHRISTMAS DISPLAY LINES 
WILL BE READY IN JUNE 








1 
irk 
d\ 
Vi 
: ALLIED DISPLAY MATERIALS, INC 
aks ' * 
ti 65 MADISON AVE., NEW YORK 16, N.Y. 
ne 
he 
eo forces. This they have done very well in 
deed. 
re Despite military, austerity and utility in MW ort f A [ 
ae ductions, Britain's displays are good—not / an nnouncemen 
dow fambovant by any means—but attractively 
aul simple instead, developed after the last ot ; 
nae the artificial flowers and crepe paper had Increased Production Now Enables Us to Accept Orders for 
heen used. 
On what remains of the poster, show card 
ve ir ticket, now considerably reduced in size, 
e appears a matching remark linked often 
vith some national phrase, coined from 
many campaigns, to save, spend wisely, of in Women's Men's and Children's Models 
t to be a “squanderbug.” 
It is in the field of national effort that For Delivery in 
Liter Britis] displays have played a large part 
When small quantities of the very valu- 
thle materials have been released to assist 
larger stores in constructing an exhibition, 
re itis here where the lessons learned so dearly 
» In the past six vears paid big dividends, for Or Less, If Necessary 
Britain's hibitions are better now. that : “1 ? 
site ee ae ee ee ee The quality and durability of our mannequins are well known throughout the 
Ite vel lore. ° e P P : 
hetdia adil Alanis Abel tended ie pidleiaek trade, and our fast delivery service is possible because of improved produc- 
Stink ia dacellh Ginas. ‘ianieniie-cnae “ilies “Menace: tion facilities. Write at once, stating your requirements, and we will respond 
pi & . *-e . . 
, th themes of design—an atmosphere promptly, giving you guaranteed shipping date. 
that acted like sand in the gear-box of the 
iii. ‘Sn. tnlily teas aime cal SEE OUR NEAREST JOBBER OR WRITE DIRECT 
Q Tew rops, the average displayman_ has 
ear i lesson that could never have been DISPLAY MANNE UIN IN 
laug 1m a few years ago, and that 1s how , e 


space—his most valuable posses 


P isly, his aim had been to. fill the 
ce with an ample stock of quite un 
props, producing anything but an 





setting, though neat in appear 
[Continued on page 75] 

















257 W. 70h ST. NEW YORK CITY 


THE FIXTURE MART, Inc. — SHUR-NUFF DISPLAY MATERIALS 
314 W. Jackson Blvd., Chicago 600 First Ave., N., Minneapolis 3, Minn. 


LEWIS FIXTURE CO., 224 E. 9th St., Los Angeles 15, Calif. 
























S-74 Twin Palm Tree. (verall size, high, ¢ 

vide ibout dee] Trunks are in sections for 

t I nted = flat white mounted on 

X iB hase le es are oft sparkling celloweave 

th, wired tr in he shaped White fringe 
beneath leave Complete—$35 each 

Single tree, 7 $20 eacl Mintature tree, 18” x 
4 $7. eacl Leaves per doz 


$12.50 


General Display Corp. 


140 W. 4TH ST. CINCINNATI 2, OHIO 








GENUINE FISH NET 


Natural Gray 


72" widex 5 Yds.Length $ 8.50 
72" wide x 124/2 Yds. Length $20.00 
72"'widex 25 Yds.Length $37.50 
72" wide x50 Yds. Length $70.00 


Sold only in above lengths 


. 
REAL LIFE PRESERVERS 
Reconditioned 


26'' to 30"' diameters 
$10.00 each 


a 
NEW ROWBOAT OARS 
—GENUINE 
51% Ft. Long 
$10.00 per Pair 


W. C. HURLOCK 


4105 Taylor Ave. Drexel Hill, Pa. 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 


314 N. Eutaw St. Baltimore, Md. 
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Hitler Portrait Added 


To Quintrell Souvenirs 

Thanks to his son, Pfe. Everett W. Quin- 
trell, Jr.. who is with General Patch’s Sev- 
enth Everett 
accumulating a number of 


\rmy in Germany, senior 1s 


large war sou 
venirs which he uses occasionally for display 
properties at The Elder & Johnston Com 
pany, Dayton, where he directs display. The 
latest souvenir is a large portrait of Hitler, 
bits of flying 
obtained — the 


pierced in a dozen places by 


shrapnel. Private Quintrell 


picture from a building abandoned by the 
Germans in Alsace. Other trophies include 
Nazi arm-bands, an officer's cap, a helmet 
and a German pistol. 


Everett World Wat 


I, spending a year overseas with an engineer 


senior 1s a veteran ot 


ing unit 


Brownout To Be Lifted 
When V-E Day Comes? 


In a recent statement for the newspapers, 
a spokesman for the War Production Board 
stated that the national display 
shortly after victory is 
also declared that V-E 
would not mean, however, relaxation ot 


brownout 
would be r¢ voked 
Won mm Europe He 
day 
conventions and similar 


the present ban on 


gatherings 


In the meantime, a tew relatively small 
communities have been added to the list 
where the brownout does not apply. No ma 
jor cities are included 
Prizes Awarded 
By Barron-Anderson 

\nnouncement is made of the prizes 


Barron-Anderson 
the 


seasonal display contests 


awarded — by 


Boston, in one. of company's regula 
In the large store 
Hans 


Neb. 


group, first prize of $100 was won by 


Carstens, Ben Simon & Sons, Lincoln, 


In the smaller stores group a similar award 
went to Wilham 1D. Horton, The System 
Company, Brockton, Mass 

The theme of the firm's current display 
contest 1s clothes conservation, and full de- 
tails can be obtained by writing Barron 


Anderson at 745 Atlantic avenue, Boston 


Boston Displayman 
Visits Los Angeles 


\ recent visitor among Los Angeles dis- 
play resources was Lee W. Court, display 
manager for Wm. Filene Sons’ Company, 
Boston, who spent a week in the California 


city 


New Zealander Visits 
DISPLAY WORLD 

\mong recent visitors to. the 
DISPLAY WORLD was H. B 


manutacturing 


offices of 
Duckworth, 
an executive of a. shoe firm 
in Christchurch, New Zealand, who is in this 
country on business. 


Champion Issues 
Display Catalogue 

\n_ elaborate 
issued by Champion Display 
pany, 1417 Fourth street, Seattle 1 
display 


catalogue has been 
Material Com 
\ wide 


equipment 


28-page 


range ot materials and 


is covered, ranging from papers through 


mannequins and fixtures 


Company, 


APRIL, 245 





Now It Can Be Told 


Refresh 


Our contribution to your manikin needs » 1s 
proven itself and is in demand by disp! .y 
men and women all over the country; ‘he 
many REPEAT orders are an indication of 
their satisfaction. 









| The speed and efficient manner REFRESH 
} removes unsightly dirt and grime is amaz 
ing. All one needs do is dampen a clean 
cloth with REFRESH and gently wipe the 
surface to be cleaned; the dirt will dis 
appear. As simple as that. You should try 
this marvelous new cleaner yourself and 
discover the Freshness your manikins wil] 
have. Refresh is equally effective on {ix 
tures and backgrounds. Ask your dealer for 


REFRESH 


or write for Free Sample. 
Sold «@ $4 Gal. — $1.25 Qt. 


Everett M. Bridge 


991 Main St. Buffalo 3, N. Y. 
MANIKIN REPAIR SPECIALIST 




























Home Vacation Program 
Is Urged As Theme 


The government is urging retail and other 







businessmen to get behind a= nation-wid 


campaign to encourage a vacation-at ome 


program for this summer. The drive begins 





\pril 15 and carries through the entire sea 
that 
for an 





son. It is suggested every community 





has ample facilities interesting va 


cation, and that this type of promotion will 






do much to hold down unnecessary traveling 





Many stores are planning to play up home- 





town attractions by means of photographs 





posters, and the like and to have feature dis 





plays of summer comfort essentials, outdoor 





cooking equipment, and Victory garden tools 








Stone Takes Over 
At Atlanta Store 

Following the resignation of H. M 
N. D. Stone has become display director tor 
Kline’s Department Store, Atlanta. Stone 
formerly in display for a 








was charge of 










group of motion picture theatres. Bush re 
cently joined Zachry's, also ot Atlanta, as 
display director. 
Glass Now With 
Richmond Firm 

The Jonas Shoppe, Richmond, has named 
Edward Glass as display manager to succet 
Tony Comorat, who is now in thi ay 
Glass was formerly in a_ssimilar positio 
with Mangel’s, Philadelphia, where Ku 
Lowenstein has now been placed in arg 





ot display 





Paterson Displayman 










Now In Army 

Leo Price, who joined The Quack 
Company, Paterson, N. J., a vear ago $ 
play manager, has been inducted int 
army. He was tormerly in charg 
play for Cleland & Simpson, Scrant 
many vears 
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Field's Display Scene 


In Coronet 
s| \pril issue of Coronet magazine car- 
ries “picture article’ in full color on 
\lat ill Field & Co., Chicago. Many store 
scenes and pictures from back-stage are in- 
and among them is one showing an 
wtist. retouching a mannequin’s lips. The 
descriptive sketch which accompanies the 
hotograph reads: “... and just under the 
roof, amidst plaster of Paris, lathes, flats, 
eans of paint, and disembodied arms and 


vork the artists who create the world 
umous window displays and_ notable 


} 


frst Hoor decorations.” 


Centralized Display 
Considered By Peck's 

Peck & Peck, with headquarters in New 
York City, is planning an improvement in 
the firm's display methods and has engaged 
Walter Smith, display designer, to study 
present methods and to submit a recommen- 
dation tor tuture handling. Smith will visit 
several mid-western cities in conducting the 
surves It is believed that Peck & Peck 
will eventually adopt the method used by a 
umber of large chains—a centralized dis- 
play department which supplies the various 
mits with photographs of suggested display 
set-ups—or one whereby branch store dis 
play will be handled by displaymen sent out 
trom headquarters. 


Hole In Window 
For Red Cross 


During the recent Red Cross drive, Lord 
& Taylor, New York City, used a tie-in 
window display in which the novel feature 
was a round hole bored in the plate glass so 
that passersby could drop contributions into 
a box in the foreground. About $150 was 
collected during five days. 

The window glass had to be replaced, ot 
course, and several displaymen pointed out 
that the Red Cross would have been th 
gainer had the store simply forgotten the 
idea and donated the cost of the new glass 
Henry Callahan is display director. 


Harvey's, Nashville, 
Appoints Display Head 
T] 
publicity and promotion director has been 
lounced by Harvey's, Nashville. All inte- 


window display will be under his 


appointment of Peter de Guard as 


any 


mard, who succeeds Del Le Sage, was 

interior display manager tor Mar 
shall Field & Co., Chicago, and at one time 
Vas with Lord & Taylor and R. H. Macy & 
( : York City. 


Display Supply Company 
ls Formed In East 


X Miller, Robert Gross and Jac k Mc- 
Mn erly connected with Arrow Deco- 
ratit mpany, have organized their own 


ipply business under the name of 
Displays, Inc. The firm's large 
is located at 1026 Race street. 


la é, 
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GRASS “7//a4eo" SPRING DISPLAYS 


EATON GRASS MATS catch 
the Spirit and Profit of Spring 
for Your Store 
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Put your Spring sales over smartly . . . with Spring atmosphere. 
Eaton “Velvety” grass mats, power-dyed to a lasting, true grass- 
greenness ... mildew-proofed and fire-proofed, are real eye- 


catchers. Profitable, safe and rugged for many, many sales. 


Order from your display jobber today. 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 














k. g. kurtis studio 









NOW AT LARGER 
QUARTER S 


88 COLUMBUS AVE. 


AT B'WAY & 64. STR. 
NEW YORK 23, N. Y. 
TRAFALGAR 7-1729 



















MILLINERY HEAD IN 
CERAMIC FINISH 






























Hexco LUCITE 
DISPLAYERS 












FOR MAXIMUM 
SHOE DISPLAY ALLURE! 
To enhance the eye-appeal of your qual- 
ity shoe merchandise . . . use u/tra-smart 
displayers of Hexco Lucite. 
All Highly Polished and Buffed Edges 
Hexco LUCITE Prices 









8", 12° of 16" Shoe Stands each$ 5.95 
Midget Shoe Stands . . perdozen 21.00 
Hand. Bag Easels perdozen 17.50 
9° Hosiery Stands each = 3.95 
18° Hosiery Stands each 4.95 






Write TODAY for “HECHT'S Glamorous Glass" 
Displayer Circular! 


HECHT FIXTURE CO. 
212 So. FRANKLIN STREET « CHICAGO 6, ILL. 











































OROTEX 


For that new show window appear- 
ance on your backgrounds, will do 
the trick. 


What is OROTEX? 


It is a tough, strong specially pre- 
pared paper with plenty of dash, 
and comes in 20 selected colors, 
with a gold lace covering. 











This new product is easy to cut with 
a scissors or knife for use in show 
cases, wall cases and for coverings 
of objects. 







Try a few colors today. 


OROTEX, like our wood, brick and 
stone finishes, comes in convenient 
sizes. 
Sheets 3 ft. x 8 Ft. 
Rolls 3 ft. x 24 ft. 







Manufactured by 


PLASTEX DECORATIVE 
PRODUCTS 


269 Canal St. New York City 13 
4th and 5th Floors 
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VISUAL FRONTS ... A TREND? 
[Continued from page 7] 


“Four substantial glass doors and a large 
plate glass panel extending to the ceiling put 
the entire store on display. A cantilever 
type permanent awning with weather re- 
sistant finish to match the ceiling, as well as 
an unbroken line of lighting fixtures, is 
suggested as additional means of focusing 
attention on this store’s interior. 

“Many visual fronts, it is expected, will 
be constructed with a double-glass unit which 
provides permanent insulation, to reduce 
heat loss in winter, prevent frosting over 
in cold weather, and aid air-conditioning in 
summer. This ‘Thermopane’ consists of two 
or more panes of glass sandwiching a de- 
hydrated air space, factory-sealed by a 
metal-to-glass bond. 

“Among the functional as well as decora- 
tive types of glass which are suggested for 
store modernization is vitrolite, used for 
covering exterior and interior walls, coun- 
ters and table-tops. The permanent color 
and easy-to-clean quality appeals to shop- 
keepers because it reduces maintenance 
problems and enhances the sanitary, attrac- 
tive atmosphere, so important in displaying 
merchandise of all types.” 

Extensive use of polished plate glass mir- 
rors to reflect more light and to make store 
interiors appear more spacious is another 
suggestion from the glass company designer 
as mentioned above. “In appliance shops, 
for example, mirrors can be used effectively 
to display merchandise so that customers can 
view it readily from all angles. The proper 
placement of two mirrors behind a= single 
piece of equipment will provide an illusion 
of seeing four pieces, thus conserving valu 
able floor space 

“Retailers long have realized the dramatic 
sales possibilities of good light,” Doner con- 
tinued, “but frequently have found that an 
old-fashioned store structure made it difh 
cult to achieve maximum benefits, even from 
the most modern of fixtures. To be truly 
effective, it is recommended that store il 
lumination be an integral part of the struc 
tural design 

“Translucent patterned glass for interior 
partitions and for lighting fixtures and cabi- 
nets already has proved to be a_ striking 
means of rejuvenating dark store interiors. 
Display cabinets equipped with glass shelves, 
and patterned or clear glass sliding doors, 
for example, can serve as an auxiliary 
source of illumination, because light can be 
diffused throughout the cabinet by means of 
modern, built-in fixtures.” 

With the belief that competition will be 
keen in the postwar era, the glass company 
is advising retailers to plan and_ prepare 
now for exterior and interior store modern- 
ization as a means of increasing store traf- 
fic as soon as possible after wartime re- 
strictions are lifted. 


London Displays 
Doubles Space 


The office and showroom of London Dis- 
plavs, 1028 Forbes street, Pittsburgh, are 
being moved into an adjoining building. The 
change will provide the firm with double its 
present working space, according to Lau 
rence & London 
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Smart Displays 
are created with 


MAJESTIHC 


Display Properties 


The MAJESTIC cata- 
logue of Summer prop- 
erties available April 
10th at your nearest 


display material jobber. 


RESERVE YOUR 
COPY NOW 











SAMSON 


Guaranteed 
GARMENT RACKS 


HOLD MORE GARMENTS SAVE SPACI 
ENHANCE YOUR DEPARTMENTS SELI 
MORE MERCHANDISE BECAUSE THEY'RE 


SOUNDLY ENGINEERED. 


WIRE OR WRITE 
FOR COMPLETE DESCRIPTIVE CATALOG 
QUICK DELIVERY ON ALL RACKS 


oak rab Eh ibte Cay 


DESIGNERS * DISTRIBUTORS 





223 ORANGE STREET NEW HAVEN. CONN. 





Send for the 


“In 1891 
we 





AIR BRUSH 


CATALOG 
THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 
CHICAGO - - ILLINOIS 




















































sH 


0G 


RUSH 
C0. 


Ave. 
NOIS 
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Kurtis Studio Moves 
To Larger Quarters 


kK. G. Kurtis Studio, formerly located at 


313 st 13th street, is now quartered at 88 
Columbus avenue, New York City. The firm 
has taken greatly enlarged studio and show- 
room space and is presenting a_ large 
selection of millinery heads and_ papier 
mat figures and display items in “Ceramic 
Finish.’ The finish mentioned is a new de- 
velopment used by Kurtis to finish or re- 
finish display properties, and resembles that 
of kiln-fired ceramics. A variety of effects 
can be obtained, ranging from fine porcelain 
to heavy pottery. 


Former Displayman 
Is Lieutenant 

\ recent copy o 
tion of Barksdale 


f Barksdale Bark, 
Field, 


ence to the work of Lieut. 


publica- 
contains a reter- 
Harry Schoen- 
laub, who 1s serving at that base as assistant 
officer. In civilian 


convalescent training 


life, Schoenlaub was display director for 
Kroger Grocery & Baking Company, Cincin 
nati, and at one time was president of the 
Greater Cincinnati Display Club. 


Seventh War Loan Series 
Created By Timely Service 

In accordance with the 
make the Seventh War Loan the 
bond-buying campaign in_ history, 


Treasury drive to 
biggest 
Timely 
Service has just finished formulating an ex- 
tensive program. Included are displays in 
all sizes screened in full color and tying in 
with the official Treasury theme and insignia 

\ complete 
request to the firm at 453 Broome 
New York City 13. 


brochure can be had upon 
street, 


Bell Now With 


Dazian's, Boston 
Frank M. Bell, 


the national display 


formerly connected with 
department of Sears, 
Roebuck & Co., and more recently with Ken- 
nard & Co.. New England jewelry store, is 
now athliated with the 
Dazian’s, Inc. He will be in charge of retail 


Boston office ot 


display activities in Boston and New Eng 
land 


New York Display Factors 
Plan UJA Campaign 

\ number of factors in the display and 
sign fields in New York City met recently 


to plan an intensive drive among local mem 


bers of the trade for the United Jewish 
\ppeal campaign. Chairmen of the division 
are. Joseph Maharam, Maharam_ Fabric 
Corporation, and Sidney P. Lipkins, Broad 
Way Maintenance Corporation 


Charles Nelson Joins 
Advertisers Display 


Fol ing his resignation as display man- 
Ager Garland’s, Inc., St. Louis, Charles 
Nels as joined Advertisers Display & 
Exhil ompany, of the same city, in a 
sales icity. He will make his headquar- 
ters ew York City, and will cover all 
t Ne York state, Boston, and Philadel- 
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PAPIER MACHE DECORATIONS 





SUMMER 


WINDOW 
and 
INTERIOR 
DISPLAYS 


@Deep bas-relief 
e@Chalk white finish 
e@Very light in weight 
@ Unbreakable 

@Easy shipping 


IMMEDIATE 
DELIVERY 


No. 540 — Seag 20" wide P No. 542 — Smal!! Anct 20 $1.75 
each $1.50—doz.: $16. 50. Joz. $19.00. 
No. 541 Seaq 3¢ de r No. 543 Large Anct 30 niat Price cr $2.75 
each $1.75—d $19.00 Joz. $30.00. 
No. 546 Swallow, 12° wid No. 544 Sma te preserver. ( 
102 $13.00 TN white ra ana inva Tripe ° 
é $2.50—d $27.00. 
No. _ large lite preserver 


DIS PLAY ruegaten 


PRODUCTS co 


612 WEST LAKE ST., CHICAGO 6, ILL 





WHEN 


IN CHICAGO VISIT OUR SHOWROOMS — 


IT PAYS 








At the suggestion of enthusiastic 
new King Pin-Displayette Kit is 


Display Managers, a photo of the 
presented above for the first time 


Dramatic Product of Post-War Planning Simplifies Card-Display Work 


Distinctively styled KING PINS and DISPLAYETTES 
are made of sparkling, non-priority, stainless steel 
equal to finest chrome in jewel-like brilliance. They 
are a perfect aid to visual merchandising. 


These sturdy, portable kits, designed in cooperation 
with displaymen, measure 7!2xl0x4 inches, have 
two partitioned sections, card pocket, and attrac- 


tive, durable, blue DuPont fabric covering. 

KIT No. A-316 contains 316 sign holders, including 
the nine modern design DISPLAYETTES (24 of each 
item shown above) and an assortment of 100 popu 
lar all-purpose KING PINS. 

This complete unit costs only $21.50. 
counts on request.) 


(Quantity dis 


Write for Free Illustrated Spring Catalog Today 


Metal Displays Co. of Chicago (nico 2 Wiiivors 
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(MILEO MANNEQUINS 
‘SELL MERCHANDISE 


Mileo Mannequins 
bring productive 
beauty to your 
windows for they 
create a definite 
buying urge, so at- 
tractively do they 
enhance the fea- 
tures of the gar- 
ments they display. 
Produced by gift- 
ed sculptors and 
craftsmen. Styled 
to the very latest 
trends. 








ob) 





Come in and see the 
new line or write for 





, ae 


~~ ¥ 
% 


PC. MILEO 


7 WEST 36th ST.,. NEW YORK 18, N. Y. 
Just off Fifth Avenue 


photos. 

















THESE ITEMS IN 


PAPIER MACHE 












3 Ft. High—$45 6 ft. High—$60 


Lynn Display 


17 West 45th St. New York City 19 
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| Some Figures To Use 


During The Seventh Loan 

The American Retail Federation, on behalf 
ot the War Campaigns Committee of the 
Central Council of National Retail Associa- 
tions, suggests giving drama to retail dis- 
plays during the Seventh War Loan drive 
by informing the public as to the cost of 
various equipment. The figures are approxi- 
mations, for it is pointed out that no one 
keeps books on a battle: 

For an infantry division of 14,000 officers 
and enlisted men the following is required: 
760 trucks ($3,000,000) ; 665 Jeeps ($798,000) ; 
500 machine guns ($37,500); 600 bazookas 
($12,000); 7,000 rifles ($245,000): 5,000 car- 
bines ($187,500), and 300 sub-machine guns 
($10,500). 

The cost to feed a division per day 1s 
more than $12,000. 

Some of the equipment for an armored 
division includes : 170 medium tanks ($60,000 
each); 8&5 light tanks ($42,000 each.; 465 
Jeeps ($1,200 each); 426 cargo carriers 
($5,000 each) not to mention howitzers, mor 
tars, rocket launchers, wreckers, tank recov- 
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ery trucks, armored cars, ambulances, | 
planes, and attached anti-aircraft unit 
From the standpoint of mercy equiy 
we have seventeen hospital ships in 
tion ($4,000,000 each); the air eva 
planes cost $375,000 each; 60 genera 
pitals are being operated ($100,000 
construct), and numerous convalesce: 





ters have been and are being estab 





Schulte Display Invites 
Selling, Not Buying 

A novel twist to window display 
in a recent setting for A. Schulte, New 
City cigar store chain which also cai 
side line of more general items. <A 
ot the display was given over to thx 





sage: “Our tast-growing business ri 
more items trom more suppliers. ... Manu 
facturers and wholesalers, if you have quar 


tity merchandise, Schulte wants to se 
It is explained by Stanley Roth, general 
merchandise manager of the chain, that it 





hoped in this way to reach the attent 
manufacturers who had hitherto not 
sidered the company as a potential custome: 
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WOBBY... IN WHticH MRS. JOHNSON 
JOINS ... IS COLLECTING CHINESE 
ART OBJECTS...AE HAS THREE 
CHILDREN 
AND FOUR 

GRAND— 
CHILDREN. 


WAS CHAIRMAN OF THE LOCAL 
DISPLAY GROUP FOR THE 6TH 
WAR LOAN DRIVE.HAS ALWAYS 
BEEN ACTIVE IN AFFAIRS OF 
TNE PACIFIC COAST ASSOCIATION 
OF DISPLAY MEN. MEMBER OF 
PORTLAND CHAMBER OF COMMERCE 
AND THE LOCAL KIWANIS CLUB. 
THIRTY~ SECOND DEGREE MASON 
AND ASHRINER. TAKES AN ACTIVE 
y PART IN STAGING PORTLAND'S 
ROSE FESTIVAL’ 


Guides 


DISPLAY DIRECTOR, 





PARADE NO. 71 by Tony Brinker 





POWERS FURNITURE CO., PORTLAND, ORE. 


WAS BEEN A DISPLAYMAN FOR 38 YEARS... 32 OF THEM WITH 
POWERS FURNITURE CO., AND “WOULONT TRADE JOBS WITH ANYONE” 
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AMC And Cavendish 
“ aymen To Meet 

are being made by both Associated 
Re indising Corporation and Cavendish 
frading Corporation to have display direc- 
tors trom affiliated stores get together in 
New York City some time in June. No 
dat ave been announced for either of the 


twit ct = 


St. Louis Club Hears 
Civic Speaker 


\ veneral meeting was held on April 10 
St. Louis Display Guild, meeting at 
Garavelli's for dinner betore the regular 
took place. The teatured speaker 

' \iilton M. Kinsey, president ot — the 
Board of Public Service. St. Louis, who 


ed the city’s future. 


Change Of Position 


For Doering 


H. F. Doering, for a number of vears with 


Consumers Power Company, is) now in 
charge of display for the Wm. C. Wiech 
umn Company, Saginaw, Mich In an 


ouncing the change ot positions, Doering 
idds another news item: the arrival of a 


} 


ew son who has been named Ronnie. 


Backer Leaves Stix's 


For Service 

Howard Backer, formerly of the display 
staff at Stix, Baer & Fuller. St. Louts, is 
ow in the service \ tarewell party was 
given him by other members ot the depart- 
hent 


Mary Lou Bond, Kerr's, 
Designs Stage Sets 

The stage sets for “Mr. afid Mrs. North,” 
presented recently by The Play House, Ok- 
thoma City, were designed by Mary Lou 
Bond, display director for Kerr Dry Goods 
Company of that cits 


Hershey Resigns 
At Stewart's 


For many years display manager for 
Stewart Dry Goods Company, Louisville, M 
F. Hershey has resigned in order to. enter 

different tield His successor has not vet 

n named 

Hershey was also chairman of the display 


made up of Cavendish Trading Co 


display executives 


Changes Announced 
At Franklin Simon's 
Franklin Simon & Co. New York City. 
d Henry Gray to head the store's 

isplay staff. Virginia Hallev mn 
of main floor 
now first assistant in charge of 
Winston Jone 


displays and Ri ‘sete 


is display director 


Findlay Resigns 
At Car!'< 


Kot Findlay, who rej 


Nay 


a short time ago after resign 


play manager for Maison Blanche. 


s, has resigned as of Mav l. He 


announced his tuture plans 


DISPLAY WORLD 
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Our Novelty of the Month 
RATTAN WHEELS 


for your display of cotton goods 


24'' diameter 
36" diameter 
48" diameter 


Three sizes: 
$ 8.50 per piece 
$12.50 per piece 


$12.50 per piece 








TOn 


Ko 


AUSTEN DISPLAY -31W.312 ST..NEW YORK CITY 


SoHo 
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CASE TRIMS: | 


iz We, 





FLORAL PATTERN: 


Fall color combinations. 


COLORED STRIPES: In both 53" and 107"' widths—In color combi- 


nations to suit any taste. 


" Stripes—'2" and |! 
—AIll in new fall colors and combinations. 
Stripes on heavy stock. 


NEW FALL LINE READY 


ORIGINAL, DIFFERENT & EXCLUSIVE DISPLAY PAPERS 


DAMASK: 52" wide—Something new and different for Fall in 
color combinations. 


ZEBRA: 50" wide—In numerous color combinations. 


In both 53" and 107"' width—In 10 beautiful 


2'' Squares—Diagonal Stripes 
Metallic 


All for Immediate Delivery 


SEE THESE ITEMS AT YOUR LOCAL JOBBERS 


DINGLEMAN-WOLFF COMPANY 


42nd ST. 


NEW YORK CITY 18 





yned Carl's, Ltd., 


THAYER & CHANDLER AIRBRUSH 


the particular artist 


THAYER & CHANDLER 





910 W.VAN BUREN ST., 


CHICAGO.ILL. 








LEROY W. FRYMAN 
Fixtures, Materials & Equipment 


DAYTON 2, OHIO 





Keith Theatre Building 











NOVEL! UNIQUE! 


Colored Granular 
Window Floor Material 


Colors for Every Season 


Produced in Wood Flakes. Kubes. Chips, 
Stones. Sand, Glass Tinsels, Crystal 
Beads, ete. Gives a quality background 
to accentuate any kind of merchandise. 


PROMPT SHIPMENT 
No Priorities Needed 


Made in all rich, standard colors and 
in combinations of colors. Good for 
open areas, around tree trunks, posts. 
odd spaces. An improved, novel way 
of solving your floor display problems. 
Large coverage, no experience neces- 
sary; anyone can scatter it around. 
Leading stores have used Kew-Bee-Kut 
products for years. Send for catalogue 
and free samples. 


Manufacturers of 





(Trade Mark Reg. U. S. Pat. Off.) 
PRODUCTS 


National Sawdust Co., inc. 


Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 











Attention, 
Window Displaymen! 


MANNEQUIN 
REFINISHING 


For nearly a score of years I have refinished 
mannequins for prominent retail stores through- 
out the country, appointment on 
their premise Often the lack of adequate fa 
cilities and space has made this method unsatis 
factory and with the Rationing program in effect 
it is most impossible to make personal calls 


working by 


Io overcome this condition I have equipped a 


modern studio where the refinishing of manne 
quins of all makes can be done under ideal 
working conditions This makes it possible for 
me to guarantee the return of your mannequins 
equal in finish and durability to the original 


factory finish 


Special Shipping Cases Furnished 


I FURNISH SPECIALLY DESIGNED SHIP 
PING CASES for shipping your mannequins to 
my studio. No packing experience is required 
All Freight returned C. O. D. TO STUDIO 
Reasonable rates and prompt Service 1s our 
motto 

H. H. Wigs of the latest design furnished to 
order at reasonable prices 


We have several reconditioned Greneker man 


nequins for sale Perfect condition Reason 


ably priced 


WRITE FOR COMPLETE INFORMATION 


L. M. BRENAN 


5874 COLLEGE AVE. 


INDIANAPOLIS, IND. 
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I realize that many of your readers re- 
tain their copies of DISPLAY WORLD for 
reference, and many no doubt forward them 


to business associates and relatives in the 
Nevertheless, 
of readers 


United States armed forces. 
your army 
a few with no further 


somewhere among 
there are probably 
use for their old copies. 

If you know of any such reader, do you 
think that he or she would be kind enough 
to mail their old copy each month to a 
British soldier in India? I have not seen 
a copy of DISPLAY WORLD for some 
two years, and I make this suggestion be 
cause it appears to be the only way avail 
able to obtain vour excellent publication out 
here. I can therefore assure vou, sir, that 
the kindly assistance of yourself and your 
readers would be more than just appreciated 

Lance-Corporal James Paxton, 7670736, 
L.B. 2, R.A.P.C., British Army Pay Office, 
Meerut, India Command. 


For the past vear and a half I have been 
sending DISPLAY WORLD to my son in 
the navy. He is always so glad to get it, 
and says he enjoys it, too. He wants to 
keep up with things “State-side,” even if he 
is thousands of miles away. When he went 
into the service he left a very fine’ firm, 
Penney’s, of Houston. 

My son is stationed somewhere near Pearl 
Harbor, on one of the islands near there 
He is a Seabee. I know he would enjoy 
hearing from his friends. His address 1s 
Harold Nilson, Ptr. 3/c, 125 U. C. Batt., Co 
D, Pl. 3, care Fleet Post Office, San Fran 
Mrs. KE. Nilson, Chicago. 


CIsScoO, 


\ GI overseas never lacks for something 
to read; thanks to the army's Special Serv- 
provided with books 
But unfortunately 
the poor artist craves “pitchers” that only 
and, as you know, all 


ice, he is adequately 


and popular magazines. 


advertising provides 
overseas editions are minus the advertising 
and thus the artists are left with nothing 
but a lot of print. 


DISPLAY WORLD 


That's one reason 
has always been a favorite of mine—beau- 
coup drawings and photographs. But  be- 


cause the Special Service list does not in- 
clude your monthly, I would greatly appre- 
ciate the latest copy and information as to 
the cost of a year’s subscription. . . . Per- 
haps vou do not remember me, since it has 
been so long ago, but I met you on several 
occasions while I was with H. & S. Pogue 
Company, and Co-Operative Displays, Inc., 
both of Cincinnati. . . . Just at present I 
am in Germany. Set. Sibley MeCaslin, 
35787706, Hq. 602 Engr. Cam. Bn., APO 230, 
care Postmaster, New York City. 

Under airmail cover we have pleasure in 
sending you a copy of our house magazine, 
“Man's Shop,” which is circulated privately 
to a mailing list of our customers. For many 
vears we have been subscribing to yvour own 
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excellent journal, and we are wonde: 
you would be so kind as to permit us cea. 
sionally to make use of certain of your fea- 
tures when we need material that not 
always available locally. We shall be inost 
grateful if you would, as contri! iting 
sources in South Africa just now ar. ex. 
tremely limited.—Fraser Gill, publicit an- 
ager, The African Clothing Factory (F» -ign) 
Ltd., Cape Town, South Africa. 


Other than wanting to compliment ol 
the magnificent manner in which y are 
constantly putting forth DISPLAY WORLD. 
I just have to call your attention to e] 
serious omission in the sketch of H ard 
Oehler on page 60 of the March issue. Thy 
copy is fine—but, how about Howard’. ter 
rific record in the war effort? [ suppos 
you know that Wieboldt’s have one th 
greatest War Bond. selling records t] 


nation, and also that you have a pretty fai; 
idea that display was one of the most potent 
factors in achieving this success. In othe: 
words, Howard Oehler was and is continu 
ing to go all out tor War Bonds and wit 


plenty of space, time and effort devoted to 


Red Cross, Community War Fund, wast 
paper drives, scrap, ete. 
While I am keenly aware of the marvelou 


job the display profession is doing in get 


eral, I wanted you to know that Howar 
Oehler in particular would be 
first to Distinguished Servic 
Cross if they were being given to civilians 

les Lear, formerly of the Victory Displa 
Committee, and for the past several vears 
with the Treasury's Special Event Commit 


one of the 


receive a 


tee, Chicago. 


I would like to tell you of my sincere ad 
miration for your publication DISPLAYS 
WORLD and for its competent directors 


For the past vear I have been creating dis 
plays for the larger stores of this city 
Medellin, which is a progressive 
city of Colombia. I have practiced displa 
for the past 15 vears, formerly having a d 


} 
midustria 


play studio in Germany, from which count 
I am a “refugee,” and later following dis 
play in Copenhagen, Denmark (where I was 


with Lever Brothers), Rotterdam, and 
RCA Victor and RCA Photophone in Bogot 
Here in Medellin I operate the Metrop: 
Studio, servicing Coltey 
Droguerias Aliadas, and Primavera. | ha 


such firms as 


now been a resident of Colombia tor cight 


vears.—Werner McHeldberg, Metropol St 
dio, Oficinia Edificio Echavavaria 15, M 


lin, Colombia. 


I am display manager of a large store! 
this city, and have been a reader ot DIS 
PLAY WORLD birth, and tl 


Merchants Record and Show Window bet! 
that. Most of the boys who tought 


since its 


Old Glory have left New Zealand now, Dut 
they have left behind them friendship a! 


goodwill that have done more. to m 


these two. English-speaking nations th 
anything else that could have been devise 
My son, who is in the Royal New Zcalan 


\irforce “toured” the Pacific 


vear; he made some very fine friends an 


has enough invitations in the States thal 


he could stay two or three years there wit! 


out worrying about a home. 
\ll vour boys were very surprised 

















islands last 














U. S. and 





All types of flags for window 





and store display purposes. 
Immediate deliveries in all 
sizes and materials — gros- 
taffeta, and 
standard bunting. Also, spe- 


grain rayon, 
cial sizes and types made to 


order. Send today for 


ILLUSTRATED CATALOGUE 
AND PRICE 
LIST 


Flags of Allied na- 
tions, individually 
and in matched 
sets—all sizes. 


Write for our 





prices today. 


REGALIA MFG. CO., Dept. 64, Rock Island, Ill. 








IMMEDIATE DELIVERY 


STAPLES 


e FOR KLING-TITE No. 34 
e FOR HANSCO T-2 

e FOR HANSCO 44-46-48 
e FOR COMET 

e FOR MARKWELL 

e FOR SPEEDOMATIC 


and most all other machines 
We invite your inquiry 


GENERAL STAPLE CORP. 


239 Fourth Ave. New York City 3 


LEROY W. FRYMAN 
Fixtures, Materials & Equipment 
DAYTON 2, OHIO 











Keith Theatre Building 








NATURAL WOOD LETTERS 


Window Name Plates. Store Directional 
Signs, Desk Name Plates Made to Order 


DISPLAY CRAFT 


963 Lake Dr., S. E., Grand Rapids 6, Mich. 











latest Style WIGS 


ALL TYPES—FOR MANNEQUINS 
Also Complete Line of Wiggers Supplies 


AT POPULAR PRICES 
ARRANJAYS WIG CO., 32.753 20% St. 


Telephone Chelsea 3-834] 


DISPLAY WORLD 


New Zealand a country of modern cities, 
and not peopled by a lot of blacks. (Like 
vour Red Indians, it requires many miles of 
travel to find one!) 

In conclusion, please tell vour people that 
we in New Zealand are very gratetul to the 
United States Navy: if it hadn't been for 
them, we would have entertained Jap tour 
ists just after Pearl Harbor.—Clarence G 
Crawtord, Christchurch, New Zealand 

Is it possible for you to furnish me with 
all the DISPLAY WORLD for 
1940 and 19412 Or if not all, then as many 


ot those 


coptles ol 


issues as possible If so, please 
advise me by air and tell me the cost I 
make this request from personal motives 
Jose Koves, Brasil y Rojas Silva, Asuncion 
del Paraguay. 

(Back issues of DISPLAY 
not available.—Ed.) 


WORLD are 


Display Material Available 
For Maritime Day 

May 22 has been proclaimed by President 
“National Maritime Day" in 
nation’s merchant mariners 
Featured during this day and the official 
National Maritime Week (May 20-26) will 
be a poster from a drawing by James Mont 


Roosevelt as 
honor of the 


gomery Flagg, and the slogan, “Any place, 
any time Plans for 


nation-wide observance of the event are in 


Ve deliver the eoods 


progress, and United Seamen's Service will 
supply banners, flags, and safety-at-sea ma 
York, 
and Seattl 


agreed to use 


terials for display purposes in New 
Boston, San Francisco, Houston, 
In New York, 


special displays as a tie-in 


79 tirms have 
and many coastal 
cities will follow suit 


Catalogue Issued 
By Arrow 

With a cover reminiscent of those used by 
\rrow Decorating & Fixture 
North Seventh street, Phila 
delphia, has released a catalogue 


Life magazine, 
Company, 37 

30 page 
covering the firm's extensive line of display 
equipment and materials. Included are 


panels and designs for special occasions, 


papers, plattorms, fixtures, displavers, and 


many other specialties 


Brinckley Heads Display 
For Ackemann's 


Charles Brinckley, who was honorably 


discharged from the navy “Seabees” last 
November, 


mann Brothers, 


is now display manager at Acke- 
Elgin, Ill 
nanpower situation, Brinckley continues t 
handle Block & Kuhl, of the 
same city, making the installations at night; 
he first joined the 


Because of the 


display for 


latter store after leaving 
the navy. 
together with Lee 


In addition, Brinckley, 


Olmstead, has formed a tree-lance display 
service under the name of Valley Displays 


Displayman Interviewed 
On Radio Program 

Russell Kehrt, whose unusual displays are 
well known to Cincinnatians, was inter 
viewed on his work during the “Crossroads 
Cate” radio program ot WLW the evening 
of April 10 
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WRITE FOR OUR SUMMER DISPLAY BROCHURE 






Dock Dis pluyr 


Perfect for beach wear and 
. miniature section 





accessories 

of dock in natural varnish... 

posts in red, shelves white, blue 

anchor . . . white rope, fish net, 

sand, sea shells included . . . 36”x36"x18" 
$8.95 (6—$8.50; 12—$8.25) 


MOOS 20a associate 


Portsmouth, O 












Second and Massie Sts., 


























HAND-WOVEN 


MATS 


We carry a complete line of 
hand-woven mats, particularly 
selected for their unusual weave 
and designs. Ideal for back- 
ground display. Available in 
three sizes. 


3. feet by 5 feet each $2.25 
314 feet by 5 feet each 3.95 
1 feet by each 4.95 


Also BAMBOO POLES: 


5 feet 





1"x46", per pole $ .30 
114”x9', per pole 1.75 
1'4”"x 12’, per pole y BY 
2”x6'6", per pole 1.25 
2”x12’, per pole 2.75 










IROPILRAFT 


535 SUTTER S$ 
SAN FRANCISCO 2, am 
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SPIRITED INTEREST PERVADES 


FIRST OHIO MEETING 


\ssociation, recently 


a purposeful display organi- 


The Ohio 
lorie d, he Callie 


Display 


zation in fact at its first annual meeting in 
\pril 11. Assembled at the 


Hotel Carter for this conference were rep- 


Cleveland on 


resentative Ohio displaymen, and there was 
evident throughout the entire day a sincerity 
of purpose which has not been seen in dis 
play ranks for some vears. 


The meeting opened with a get-together 


hour at which refreshments were = served. 


The morning session was called to order 


by B. M. Newell, sales promotion manager, 
Wm. Taylor Son & Co., as master of cere- 
Newell paid high tribute to display 
as a ranking medium and torce in retail 


Monies 


selling. 

Then followed the address of welcome by 
EK. A. Osterland, president of the Cleveland 
Display Club, which was host of the meet- 








OPPORTUNITY EXCHANGE 








DISPLAYMAN WANTED 


Experienced displayman and cardwrite1 
tor ladies’ apparel and accessories a= 
pable of building and installing back 
Excellent 


State 


grounds and = display props. 


salary; permanent position draft 


Classification and family status in first 


letter 


Helman’s Fashion Center 
New Albany, Ind. 


WANTED—DISPLA YMAN 


Experienced window trimmer, card writer 
and layout man for popular priced de- 
partment store; well established, perma- 


nent position. State age, draft classifi- 
cation, experience, reference and salary 


expected in first letter. 


O. J. Morrison Stores Co. 
Clarksburg, W. Va. 











NOTICE 


Pop-flight display executive desires 


change; department store preferred, but 
will consider others. Twenty years’ expe- 
windows, cardwriter, backgrounds, 


poster artist. Age 45; 


rience ; 
interiors, props, 
married; no children. Sound merchandis 


ing ideas; dependable and aggressive 


Write “BOX RAF” 


Care DISPLAY WORLD 








AVAILABLE 


Display director available 


on four weeks’ notice. 


Address “R. V.”’ 
Care DISPLAY WORLD 


Cincinnati 


MANAGER FASHION DEPARTMENT 


WANTED 


Wanted man capable of managing tash- 
ion department in an aggressive depart- 
ment store in one of Central Pennsyl- 
vania’s leading industrial cities, selling 
furs, feminine apparel, lingerie, sports- 
wear, children’s wear, millinery, hosiery: 
doing annual business of $150,000. Draft 
exempt. State age, experience, references. 
\ll information held strictly confidential. 


Address “J. E.”’ 


Care DISPLAY WORLD 











Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, II. 











POSITION OPEN 
Woman (25-35) as manager-demonstrator large 
exhibit travelling to leading department stores 
Should have experience handling publicity and 
merchandising contracts. Position can be step 
ping-stone to postwar opportunity in plastics 
Address “D. L.” 
Care DISPLAY WORLD 








CORRESPONDENCE INSTRUCTION—In Win 
dow Display, Advertising and Card Writing 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, III. 








POSITION WANTED 
Experienced young display salesman, with 


excellent reTrerences, desires position. 


Must be with top house. 


Write “A. G.” 
Care DISPLAY WORLD 
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ing. He stressed the purpose of th \ 
organization as being to rally the dis; 
men of the state for cooperative effor in 


advancing display as a medium, gai 
greater recognition as a profession, an: to 
work together in carrying out impo 
activities. 

He was followed by E. L. 
tion director of the Retail Merchants | 


who spoke on the plans of the distrib ve 


Carter, « i 


’ 
, 


education officials for an intensive cour 1 
display to begin in the fall. 

Then followed luncheon, aiter whic! 
address of welcome on behalf of Clev: 
retailers was given by M. H. Gray, presicont, 
Retail Merchants Board. 
importance of display was emphasized 
old H. Bredlow, executive director, al 
Finance Committee for Ohio, told of thi 
portance of the Seventh 
Loan and thanked the displaymen for 
He paid high tribute to th 
H. Fadem, Lyon Tailoring 


Once agai é 


impending 


past help. 
operation Gt 'C, 


Company, in his capacity as display director 
for the committee 
Nathan Silverblatt, manager, DISPILAY 


WORLD, gave a historical review of organ 
ized display activities, citing the need ot 
organization ior the advancement ot the 
medium and the profession and indicating 
that the idea of state display 
might answer the whole problem of more 


associations 
work by the protession tor the 
He stressed the importance ot 
the present effort and_ its 
pointing out the sincere desire for display- 


effective 
profession. 
significance in 


men to work together in harmony for theit 
advancement. 

After a general discussion of the purposes 
and aims of the association, which covered 
a wide range of subjects with general par- 
ticipation by those present, the meeting 
the board of directors was convened with 
M. L. Black presiding as chairman. It was 
repeated that the policy of the associatior 
is to confine its activities to the displa 
needs of the State of Ohio and to remain 
an independent association without national 
afhliations, at the same time participating 
when deemed advisable in such national dis 
play movements as concern the interests 
Ohio displaymen. It was decided to meet 
semi-annually, the second week after Easter 


and the second week in September, the next 


meeting being assigned to the cit) 
Columbus. 

The group adjourned with a general tee! 
ing that the new display organization 
great possibilities and that Ohio's display 
men will see that the 
of the organization are accomplished CH 
Fadem was given a vote of thanks 
fine work in making possible the tormatiol 


of the association. 


The officers of the association ar¢ 
lows: president, FE. A. Osterland, Wn 
lor Son & Co., Cleveland; first) vice-pres! 
dent, J. E. Vent, The Rike-Kumler Compa! 
Dayton; second vice-president, Frederi 
Sage, The LaSalle & Koch Company. | 
ledo; third vice-president, R. E. Seitz. The 
F. & R. Lazarus Co., Columbus: secretary 
C. H. Fadem; treasurer, Irwin Leffler, T! 
Higbee Company, Cleveland. 
chairman, M. L 
Hirschberg 9 Con 
B. Werner, The Lion D1 


The directors are: 
The Strouss AS 
Youngstown: W. 





aims and purposes 
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m Tomonview 
NEW MODELS 


Today 
SIGN MACHINES 
NEW TYPE 


SUPPLIES 
; PARTS 


INKS 


"Tl Line-O-Scribe 
\) MACHINES 


‘been printing 
signs for 15 years 


re MADE BY 


THE MORGAN CO. 


3966 AVONDALE AVE., CHICAGO 41 









-| DISPLAY 


 — MANAGER 


iting 


MAJOR AIRLINE needs Display 
Manager with creative ability and 
fresh ideas for window displays, 
cameras, tie-in displays, billboards, 
exhibits, etc. Should have full 
knowledge of and be able to ex- 
feel pedite display production. Give 
ha complete details of past experi- 
iat ence, earnings record, etc. Include 
Ne photo, age, draft status, salary 
cH expected, etc. Photos or samples 
of work invited. 


Address "C. |." 
DISPLAY WORL 








SHEET SIZE 26” x 40” FOR 


ot Display Backgrounds and Paper Sculpture 


MARQUARDT & COMPANY 
Display Paper Division 
188 SPRING STREET 


ee 
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OISPLATY WORLD 


Goods Company, Toledo; P. J. Westland, 
The Hub Department Store, Steubenville; 
J. J. Zettle. The M. O'Neil Company, Akron; 
C. M. Shrider, The A. E. Starr Company, 
Zanesville; Greeno DeCresie, The A. Polsky 
Company, Akron; Karl FE. Wise, The Union 
Company, Columbus. 

The following make up the membership 
committee: chairman, H. C. Walker, Walker 
Jack Zealor, The 


Fries & Schuele Company, Cleveland; Colin 


Display Service, Findlay; 


Darragh, Fred Harvey's, Cleveland; Sam 
Dombick, The Bailey Company, Cleveland. 

\mong those in attendance were the fol- 
lowing: trom Cleveland, E. A. Osterland; 
C. H. Fadem; Colin Darragh, Fred Harvey 
Company; Sam Dombick; Jack Zealor:; Leo 
Gomez and Emil Raum, Wm. Taylor Son & 
Co.; Al Katz, Bing Furniture Company; R. 
Bates, B. R. Baker Company; Andrew Tige 
ser and F. Olsen, The Bailey Company; Leo 
Pentz and Frank Fogal, Richman Brothers; 
Ken Lavine, Halie Brothers; Sam Kraus 
kopf, free-lance; R. L. Wood, Bond's; Frank 
Collins and Homer Richards, The May Com 
pany; E. J. Nieder, Cleveland Illuminating 
Phil Polumsky, Sears, Roebuck & 
Co.; A. Nidy, Weinberger Drug Company ; 
Otto Broz, Standard Drug Company; H 
Vermilve, Marshall Drug Company; H. 
Weiner, free-lance; H. Katz, tree-lance; P 
Demming, free-lance; Ken Liggett and Miss 


Company ; 


L. J. Ondrey, Eaton Manufacturing Com- 
pany. 

Representatives from other cities were 
Joe EK. Vent; M. L. Black; W. B. Werner, 
Lion Dry Goods Company, Toledo; P. J 


Westland: J. J. Zettle; G. De Cresie: Karl 


Kk. Wise; C. M. Shrider, and H. C. Walker, 
Walker Display Service, Findlay. 
Representing the trade factors: Dave 


Stromberg and J. Korach, Mutual Display 
Manufacturing Company; Billie and Jerry 
Copperman, Advertising Display and Dec- 
orations: J. Pribil, Pribil Supply Company: 
M. Rapapport, Rapapport Studios; Cal 
Moore, Cal Moore Studios; E Mosier, 
American Flag & Decorating Company, all 
of Cleveland. 


AMERICAN AND ENGLISH DISPLAY 
[Continued from page 65] 

ance perhaps. The value of a casual and 

careiree note in his displays is now more 

apparent, utilizing even the smallest prop 

erty to its utmost. 

It is hoped that when the lights go on 
again tor good the same mistakes will not be 
made, but rather a progression on the pres 
ent stand; in which case, given the facili- 
ties, Britain’s displays should rise to con 
siderable heights 

Just a word about displays in European 
occupied territories. 

\lthough in the paths of battle, many city 
stores must have been badly dealt with, and 
the general public has not been able to pur- 
chase on anything like the peacetime scale, 
there has always been merchandise tor those 
able to afford the high prices. From Paris 
and Brussells have come photographs taken 
oft lavish displays of two and three years 
ago, equal to Europe's prewar days, pat 
ticularly during the Christmas season 

Whether this means a speedy recovery of 
commercial arts in Europe, or just a passing 
| 


irilliance, remains to be seen 
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EFFECT OF LEATHER 


. . . Price of Paper 


WITH 





4 CLOPAY 
°RODUCT 


Backgrounds---Covering---Lining 


Almost no limit to the display uses for versatile 
COVERAY. It has the luxurious appearance of 
costly embossed leather yet costs only $1.75 to $2.25 
for 4-ft. x 25-ft. rolls. at’s more, it’s grease 
proof, stain-resistant and 100% washable. Other 
CLOPAY display papers provide almost unlimited 
variety of expensive looking decorative effects at 
cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. ST. LOUIS, MO. 


























—_ Write for your copy 
“DISPLAY FOLIO FALL 


& XMAS 1945” 


BULKLEY, DUNTON & CO. 


NEW YORK 17—295 Madison Ave. 
CHICAGO 16—2635 S. Wabash Ave. 
LOS ANGELES 13—106 W. Third St. 
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Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 


which you are inteersted. 


If you do not find 


your needs listed on this blank, write a sepa- 


rate letter. 


If we do not have the information 


you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 


or obligation. 
of any display problem. 
() Air Brushes 


[) Airpainting Equipment 


} Animated Signs 
() Artificial Flowers 
] Artificial Snow 
Backgrounds 
Background Colors 


ictal 


] Brushes and Pens 
[] Card & Mat Board 


[] Cardwriters’ Materials 


Color Lighting 
] Crepe Papers 
} Composition Pieces 
_| Cut-out Letters 
Cutting Machines 
Decorative Papers 
] Decalcomania 
] Display Furniture 
] Display Forms 
Display Letters 
Display Racks 
Drawing Boards 


mnonneyr 


INO! 


foun | tm | on | oon 1 
| f 
= eS 


. 


Fixtures 


la 


_) Foils 
[}] Glass Specialties 
Grass Mats 


] Background Coverings 


Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 


Flags and Banners 


This service includes an analysis 


[) Hosiery & Shoe Forms 


] Invisible Glass 


] Mannequins 
{) Mouldings 
[) Metal Sheets 
[] Millinery Heads 
] Motion Displays 


] Natural Foliage 


[] Pageants & Exhibits 
] Paper Sculpture Displays 


{] Plaques (Window) 


{] Plastics 


{) Price Cards—Tickets 
(] Price Ticket Holders 


[) Ribbons 

Sale Banners 
Socks—Window 
Show Cards 
Show Card Colors 
Show Cases 


() Show Case Lighting 
() Signs—Card Holders 
) Signs—Brass—Bronze 


] Signs—Electric 
Sleeve Forms 
Store Designing 

| Store Equipment 
Store Fronts 
Tackers 
Time Switches 
Turntables 
Valances 


] Veneers (Imitation) 


) Wall Board 
Wigs 
[} Window Lighting 
[) Do you 


] Lithographed Displays 


} Motion Mechanisms 


() Photographic Blowups 


() Papier Mache Specialties 


wish a copy of their catalogue? 


{} Do you plan to remodel your store soon? 
[) Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI, OHIO 


Firm 


Display Manager 
Street 
City 


State 














DISPLAY WORLD 


APRIL, 1920 

Silver cups awarded for the three best 
displays in connection with Seattle’s spring 
opening were won by Frank Maxwell, Fra- 
ser-Paterson; Charles T. Bovd, Frederick & 
Nelson, and David Stapp, Ernst Hardware 
Company. 

Paul F. Lupo became display manager for 
Barker Brothers, Los Angeles. He was the 
organizer and first president of the Display 
Men’s Association of Los Angeles and San 
Francisco. 

\braham & Straus, Brooklyn, announced 
the appointment of George B. Rooney as dis- 
play manager; he had been first assistant 
at the store for 14 vears. 

Formerly display manager for M. L. 
Rothschild Company, St. Paul, T. L. Leslie 
took over a similar position with MacFarlan 
Clothing Company, Rochester, N. Y. 

Paul L. Wertz joined Hibbs Clothing 
Company, Greeley, Colo., as display man- 
ager. He had been with Glass & Bryant, 
Sterling, Colo. 

Following his resignation as display man- 
ager for EK. Ellison & Sons, Minot, N. D., 
Louis Stetner took over display tor Up 
Bostwick & Sons, Janesville, Wis. 

Leo M. Flynn resigned as display man- 
ager for Burdick & Murray, Madison, Wis., 
to locate in California. 


APRIL, 1935 
Plans were made for the Southern Asso- 
ciation of Display Men to hold the group's 
convention in St. Louis at the same time in 
\ugust as that of the International Asso- 


ciation of Display Men. The president ot 
the SADM was L. L. Wilkins, Kerr Dry 
(goods Company, Oklahoma City. Arrange- 


ments tor the convention were being made 
by the Shreveport Display Club. 

Following his resignation as display man 
ager for Mathes Shoe Company, St. Louis, 
Lester Levin took a similar post with Ed1- 
son Brothers Stores, of the same city. 

Under the direction of President Frank FE. 
Whitelam, of R. H. Fyfe & Co., the Detroit 
Display Club met to witness four display 
demonstrations. 

John T. Chord resigned as editor of DIS- 
PLAY WORLD. His future plans were not 
announced at that time 

Members of the Birmingham Display Club 
met to plan displays for a local fall festival. 
Officers of the club were: president, Joseph 
\polinsky, Loveman, Joseph & Loeb: vice 
president, Robert Clark, Porter's; secretary, 
Kd Grisswald, Melancon’s; treasurer, Ray 
Schoenman, J. Blach & Sons 

Laszlo Gabor, of Vienna, joined Kaut- 
manns Department Stores, Pittsburgh, as 
display manager He replaced Harold 
Schwartz, resigned 

Wilham Scharninghausen, who had re- 
signed as display manager tor the Bon 
Marche, Seattle, after 25 vears with that 
firm, took a similar position with the City of 
Paris, San Francisco 
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APRIL, 1945 


Allied Display Materials 
Arranjay Wig Co. 

Arts & Flowers Displays 
Austen Display 


Ballou Co., Edward C. 
Becker Sign Supply Co. 
Bishop Publishing Co. 
Bliss Display Corp. 
Brenan, L. M. 

Bridge, Everett M. 
Bulkley, Dunton & Co. 


Carrata Co. 

Champion Display Mtl. Co. 
Charrot Co., L. J. 

Chicago Cardboard Co. 


Darling Co., L. A. 
Dazian’s, Inc. 
Decorative Plant Co. 
Delta Brush Mfg. Corp. 
Dingleman-Wolff Co. 
Display Craft 

Display Equipment Corp. 
Display Mannequin, Inc. 


Display Manufacturers Mart 


Display Products Co. 
Dixon, Virginia 
Doerr & Associates 


Douglas Fir Plywood Assn. 


Durable Displays, Inc. 


Eaton Brothers Corp. 
Everglades Palm Co. 


Facil Fabrics Co. 

Fixture Mart, Inc. 
Fren-Zee Store Equip. Co. 
Fryman, Leroy W. 


Garrison-Wagner Co. 
General Display Corp. 
General Staple Corp. 
Greneker Corp., The 


Hecht Fixture Co. 
Hurlock, W. C. 


Ivano, Inc. 


Kawneer Co., The 
Kurtis Studio, K. G. 


Laverne Originals 
Lloyd Co., W. H. S. 
Lynn Display 
London Displays 


Madisonia Manikins 
Magnani Mannequin Co. 
Maharam Fabric Corp. 
Majestic Display 
Marquardt & Co. 

Metal Displays Co. 
Mileo, P. C. 

Modern Displays 
Morgan Co., The 


National Art Studio 


National Assn. of Display Industries 


National Hanger Co. 
National Sawdust Co. 
Natural Creations 


Opportunity Exchange 


Pacific Exhibits Co. of Illinois 
Plastex Decorative Products 


Radiant Glass Fibers Co. 
Regalia Mfg. Co. 
Reyburn Mfg. Co. 

RIP Studio 

Reehl Studio, Virginia 
Rohm & Haas 


Schack’s, Inc. 
Scheuer Mfg. Co. 
Sherwin-Williams Co. 
Siegei, Nat 

Silvestri Art Mfg. Co. 
Staples-Smith 


Stensgaard & Associates, W. L. 


Taffel Brothers 
Tally-Ho Display Studio 
Thayer & Chandler Co. 


Timbertone Decorative Co. 


Tropicraft 
U. S. Plywood Corp. 


Williams, Inc., Jas. B. 
Wold Air Brush Mfg. Co. 


Zeppen-Field Studios, W. M. 
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ROY AND \GIRL 


MANNEQUINS 
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MODELED FROM LIFE POSES 


NEW, Lovasie Ficures 


THEY’LL SELL CLOTHES IN EVERY SEASON 


You can depend upon these attractive kiddies to “pack a terrific 
selling wallop.” Their appeal is natural. They are skillfully 
sculptured from life poses of children from one of New York's 
leading model agencies, and are correctly sized for standard 





garment measurements. Beautifully made of papier-mache 
7 with Plascov-protected composition head and (removable) 
10-Y EAR arms. The facial and hair decoration is tastefully done. You will 
like everything about them... For details and prices, write 








Reminder ... write at 


once for Darling's New L.A, DARLING COMPANY, BRONSON, MICH. 


Catalog 175, illustrating 
eeriata ; DISTRIBUTORS IN PRINCIPAL CITIES 
the latest in forms and 


displays in composition, NEW YORK DISPLAY ROOMS » 


papier-macheand wood. 47 WEST 34TH STREET oA 


AV 


DARLING The Name To Think Of FIRST In Display 





when you use superior 


S-W SHOW CARD 
COLORS! 


Ring out a merry cash register sales tune by using Sherwin- 
Williams Show Card Colors for your show ecards! Vibrantly 
colorful, they’re your answer for bigger sales appeal. 


You're sure of a quick and easy, beautifully smooth, evenly 


spread, durable matte finish when you use Sherwin-Williams 
Show Card Colors. There’s no bothersome caking in the bottle 
or hardening on the brush or pen while in use. In new, attractive 


glass jars—*%4 oz., 2 oz., pint, quart, and gallon sizes. 


* Brilliant Colors « Free-Flowing, Ready-to- 
Use « All Colors Are Non-Fading « Thor- 
ough Covering and Opacity « Will Not Rub 
Or Chip Off « Fresh, Clean, Pleasant Odor 


SPECIAL OPPORTUNITY! Youcan now get twelve 
compactly packaged S-W Show Card Colors at once 
for trial. Send only $1.25. Primrose, Yellow, Yellow 
Green, Turquoise Blue, Yellow Orange, Orange. Ver 
milion, Red, Ultramarine Blue, Black and White. 


SEND COUPON FOR FREE COLOR CARD! 


The Sherwin-Williams Co. 
Graphic Arts Division 
Cleveland 1, Ohio 


Please send me your FREE Color Card showing the full line of 30 Sherwin- 
Williams Show Card Colors. 


Name. 


Address 





